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NEW  YORK,  MAY  30,  1925 


To  Print  or  Not  to  Print  Income  Taxes 
is  Question  Which  Harries  Press 

Poll  of  More  Than  Hundred  Dailies  Indicates  That  Majority  Will  Print  Returns  Fully,  or  as  Fully  as 
Local  Interest  Warrants — Large  Minority  Won’t  Let  Supreme  Court  Approval  Affect  Their 
Decision  Not  to  Print  Them — Washington  Says  “Lid’s  Off  ” 


TVEWSPAPERS  of  the  country  appear 
to  be  about  evenly  divided  on  the 
question  of  whether  to  print  or  not  to 
print  the  information  regarding  Federal 
income  tax  payments  which,  the  Supreme 
Court  decided  Monday,  Congress  wished 
to  make  available  for  newspaper  publica¬ 
tion. 

Telegraphic  inquiry  by  Editor  & 
Publisher  this  week  of  executives  who 
speak  for  more  than  100  important  large 
■  and  small  newspapers  developed  answers 
from  a  plurality  in  favor  of  publishing  the 
names  of  taxpayers  and  the  amounts  paid. 

The  Hearst  and  the  Scripps-Howard 
Newspapers  will  give  the  data  full 
publicity,  their  spokesmen  said,  thus 
placing  more  than  50  newspapers  in  the 
I  “Yes”  line.  The  Shaffer  Croup  do« 

^  not  favor  the  publicity,  but  will  await 
’  developments  before  shaping  its  policy. 
The  Gannett  newspapers  in  New  York 
appear  to  be  awaiting  events,  too.  No 
-  word  had  been  received  up  to  the  Iwur 
of  going  to  press  from  the  Booth  News¬ 
papers  in  Michigan. 

With  the  exception  of  the  Associated 
,  Press,  all  press  associations  will  carry  tax 
returns  of  “general  national  interest”  on 
their  wires,  officials  informed  Editor  & 
Publisher. 

“We  consider  it  impractical  to  carry  the 
returns,”  an  A.  P.  official  said. 

Three  New  York  newspapers  were  un¬ 
decided  as  to  whether  or  not  they  will 
print  the  returns.  Their  positions  were 
told  by  Julian  S.  Mason  inanaging 
editor.  New  York  Herald  Tribune,  and 
Keats  Speed,  managing  editor.  New  York 
Sun,  and  Stuart  Olivier,  publisher,  New 
York  Telegram. 

Opposed  to  publication  was  David 
Smiley,  executive  editor  of  the  Curtis 
newspapers,  the  New  York  Evening  Post, 
the  Philadelphia  Public  Ledger  and 
North  Americcm,  Philadelphia  Evening 
Public  Ledger  and  Philadelphia  Sun. 

“W'e  will  not  print  the  returns,”  he 
said,  “believing  their  publication  to  be  a 
reprehensible  invasion  of  private  rights. 
We  are  for  repeal  of  the  law.” 

In  favor  of  publication  were: 

Bradford  Merrill,  general  manager  of 
the  Hearst  newspapers,  who  said:  “Of 
course  the  Hearst  newspapers  will  pub¬ 
lish  the  income  tax  returns,  regardless 
of  whether  they  approve  the  policy  or 
not.  It  is  the  duty  of  a  newspaper  to 
print  important  public  records,  and  there 
is  no  more  important  public  record  than 
the  income  tax.”  < 

F.  A.  Burchall,  acting  managing  editor 
New  York  Times:  “The  Times  is  in 
the  habit  of  printnig  all  the  news  it  can 
lay  its  hands  on.  It  is  a  habit  that  has 
grown  stronger  through  many  years.” 

Herbert  Bayard  Swope,  executive 
editor.  New  York  World:  “They’re  news, 
aren’t  they?  Certainly  we’ll  print  the  re¬ 
turns.” 

All  but  one  Brooklyn  daily  will  pub¬ 
lish  tax  data. 

Opposing  publication  was  the  Brook¬ 
lyn  Citisen.  Its  stand  was  made  by 
Arthur  G.  Dore,  managing  editor,  who 
said;  “We  will  not  publish  them  on  the 


theory  that  a  person’s  income  tax  is  a 
private  matter,  which  the  government 
has  no  right  to  divulge.” 

Representatives  of  those  planning  to 
publish  said: 

Harris  M.  Crist,  managing  editor, 
Brooklyn  Eagle:  “The  Eagle’s  policy  is 
to  print  all  the  news  available  and  we 
expect  to  print  them.” 

Joseph  Early,  managing  editor,  Brook¬ 
lyn  Standard-Union:  “Yes,  we  will  print 
them.  We  printed  all  amounts  over 
$1,000  before,  and  as  long  as  the  law  is 
on  the  books  permitting  publication,  we 
will  follow  the  same  policy.  We  are 
opposed  to  the  law,  but  believe  that  news¬ 
paper  publication  of  the  returns  will 
focus  public  attention  upon  the  necessity 
of  more  careful  administration  of  legisla¬ 
tion.” 

John  N.  Harman,  general  manager, 
Brooklyn  Times:  “We  printed  them  be¬ 
fore  and  will  print  them  again.  We  are 
opposed,  however,  believing  an  income 
tax  return  to  be  a  confidential  report  to 
the  government,  which  is  nobody’s  busi¬ 
ness.” 

Roy  W.  Howard,  chairman  of  the 
board  of  the  Scripps-Howard  News¬ 
papers,  said :  “The  Scripps-Howard 
papers  will  publish  tax  returns  this  year 
the  same  as  last  i  ar.  We  believed  then 
and  believe  now  that  the  law  contem¬ 
plated  such  publication.” 

Replies  received  to  date  from  the 
telegraphic  inquiry  are  broadcast  by  Edi¬ 
tor  &  PuBUSHER  follow  in  full  classified 
as  to  the  course  of  action  they  state  or 
indicate. 


THESE  NEWSPAPERS  WILL 
PRINT  1924  TAX  RETURNS 


Ralph  Ellis,  general  managing  editor 
Kansas  City  Journal-Post,  successful  de¬ 
fendant  in  the  case  decided  this  week : 

“The  Journal-Post  will  continue  to 
publish  the  amounts  of  income  taxes 
paid  by  citizens  of  the  United  States  as 
they  become  available  and  to  work  for 
the  repeal  of  the  law  authorizing  the 
public  inspection  and  publication  of 
income  taxes.” 

Walter  S.  Dickey,  owner  and  editor 
of  the  Journal-Post,  said: 

“We  are  actuated  by  three  motives: 
first,  to  give  the  news  and  give  it 
promptly;  second,  to  challenge  what  we 
consider  an  attempt  to  abridge  the  free¬ 
dom  of  the  press,  and  third,  to  arouse 
public  opinion  against  a  law  we  believe 
is  detrimental  to  the  welfare  of  the 
country.” 

Ralph  E.  Stout,  managing  editor  of 
the  Kansas  City  Star,  said: 

“We  will  print  all  the  income  tax  re¬ 
turns  we  can  get  as  we  did  last  year  and 
this  year  until  the  Government  forbade 
it.” 

Chicago  Tribune — “Understand  income 
tax  names  not  available  here  until  July. 
Expect  to  use  as  much  as  last  year,  with 
comparisons  with  1924  in  conspicuous 
cases.” 

W.  W.  Waymack,  managing  editor 
Des  Moines  Register  and  Tribune-News, 


COMPLETE  TEXT  OF  SUPREME  COURT 
INCOME  TAX  DECISION 

Following  is  the  complete  text  of  Justice  Sutherland’s  opinion  in  the  case  of 
the  Kansas  City  Journal-Post  upholding  the  right  of  newspapers  to  publish  income 
tax  returns: 

A  N  indictment  was  returned  in  the  court  below  charging  defendants  in  error  as 
owner-editor  and  managing  editor  of  several  newspapers  published  at  Kansas 
City,  Mo.,  with  printing  and  publishing  therein  parts  of  certain  designated  federal 
income-tax  returns,  showing  the  names  of  the  tax  payers  and  the  amounts  of  their 
income  taxes.  Demurrers  were  interposed  to  the  indictment  upon  the  ground  that 
the  facts  set  forth  were  not  sufficient  in  law  to  charge  any  crime  against  the 
defendants,  because  the  information  so  published  was  open  to  public  inspection,  con¬ 
stituted  a  public  record  available  to  the  general  public,  and,  consequently,  was 
proper  matter  for  news  publication;  and  that  if  any  statute  attempted  to  forbid  or 
penalize  such  publication,  it  contravened  the  First  Amendment  to  the  federal 
Constitution  which  prohibits  Congress  from  making  any  law  abridging  the  freedom 
of  speech  or  of  the  press.  The  court  below  sustained  the  demurrers  and  dis¬ 
missed  the  indictment.  3  Fed.  Rep.  (2d)  190. 

The  indictment  is  drawn  under  that  part  of  Sec.  1018  of  the  Revenue  .Act 
of  June  2,  1924,  c.  234,  43  Stat.  253,  344-346,  which  reenacts  R.  S.  Sec.  3167, 
copied  in  the  margin*.  Section  257  (b)  of  the  same  act,  43  Stat.  293,  provides: 

(Continued  on  page  4) 

•“Sec.  3167.  It  shall  be  unlawful  for  any  collector,  deputy,  collector,  agent,  clerk,  or  other 
officer  or  employee  of  the  United  States  to  divulge  or  to  make  known  in  any  manner 
whatever  not  provided  by  law  to  any  person  the  operations,  style  of  work,  or  apparatus  of 
any  manufacturer  or  producer  visited  by  him  in  the  discharge  of  his  official  duties,  or  the 
amount  or  source  of  income,  profits,  losses,  expenditures,  or  any  particular  thereof,  set 
forth  of  disclosed  in  any  income  return,  or  to  permit  any  income  return  or  copy  thereof 
or  any  book  containing  any  abstract  or  particulars  thereof  to  be  seen  or  exarainM  by  any 
person  except  as  provided  by  law;  and  it  shall  be  unlawful  for  any  person  to  print  or  publish 
in  any  manner  whatever  not  provided  by  law  any  income  return,  or  any  part  thereof  or 
source  of  income,  profits,  losses,  or  expenditures  appearing  in  any  income  return;  and  any 
offense  against  the  foregoing  provision  shall  be  a  misdemeanor  and  be  punished  by  a  fine 
not  exceeding  $1,000  or  by  iropriscnment  not  exceeding  one  year,  or  both,  at  the  discretion 
of  the  court;  and  if  the  offender  be  an  officer  or  employee  of  the  United  States  be  shall 
be  dismissed  from  office  or  dischargd  from  employment.” 


— “\\V  shall  print  income  tax  returns  of 
individuals  and  corporations  of  our  terri¬ 
tory  pretty  completely.” 

M.  Strauss,  managing  editor  Cincin¬ 
nati  Times-Star — “My  present  idea  is 
to  publish  income  tax  returns  as  fully  as 
we  can  get  them.” 

F.  G.  Bonfils,  editor  Denver  Post — “We 
will  carry  the  story  fully.” 

Howard  Kahn,  editor  St.  Paul  Daily 
News — “The  Daily  News  will  print  the 
income  ta.xes  of  men  of  national  impor¬ 
tance,  as  Ford,  Rockefeller,  etc.  It  will 
not  touch  tax  reports  of  men  or  firms  in 
whom  there  is  no  general  interest.” 

Pittsburgh  S'mh — “The  Sun  believes 
that  the  law  authorizing  publication  of 
income  tax  returns  should  be  repealed. 

It  will  continue  to  urg;e  repeal,  but 
recognizes  that  as  long  as  publication  is 
permitted,  some  newspapers  will  publish 
returns  and  when  some  do  others  must. 
Consequently  the  Sun  will  publish  those 
returns  that  have  news  value.” 

E.  Lansing  Ray,  proprietor  St.  Louis 
Globe-Democrat — “While  I  do  not  be¬ 
lieve  making  public  income  tax  re:urhs 
is  good  public  policy  and  while  we  have  ' 
not  published  them  in  the  past,  since  the 
Supreme  Court  luis  affirmed  the  right  of 
newspapers  to  publish,  and  many  papers 
do  so,  the  Globe  Democrat  will  probably 
publish  in  the  future.” 

W.  U.  Christman,  managing  editor 
Pittsburgh  Post — “In  view  of  the  de¬ 
cision  of  the  Supreme  Court  the  publica¬ 
tion  of  income  tax  payments  will  be 
general,  it  is  the  function  of  newspapers 
to  give  the  news.  Therefore,  while  we 
don’t  approve  of  public  dissemination  of 
information  relating  to  the  people’s 
private  business,  the  Post  will  publish 
the  income  tax  payment  reports  so  long 
as  the  law  governing  them  continues.” 

S.  A.  Oakley,  editor  Peoria  Star — 
“The  Star  will  handle  income  tax  re¬ 
turns  as  straight  news.  We  do  not  be¬ 
lieve  however  that  the  treasury  depart¬ 
ment  should  make  these  returns  public, 
but  so  long  as  the  departmmt  makes 
news,  our  duty  to  the  public  is  to  print 
it.” 

John  S.  Knight,  managing  editor 
Akron  (Ohio)  Beacon- Journal — “We 
have  published  income  tax  returns  be¬ 
fore  and  will  probably  continue  to  do 
so.” 

Merle  Slane,  editor  Peoria  Journal- 
Transcript —  “These  newspapers  will 
handle  income  returns  received  by  tele¬ 
graph  but  not  local.” 

Capt.  Wade  Mountfortt,  managing 
editor  Cincinnati  Commercial  Tribune-— 
“The  Commercial  Tribune  probably  will 
publish  such  income  tax  returns  as  have 
news  interest  in  its  territory  when  the 
lists  are  made  available.” 

W.  E.  Bowman,  managing  editor 
Newark  (N.  J.)  Star-Eagle — “The  Star- 
Eagle  will  print  the  name  and  amount  of 
every  individual  making  a  tax  return  in 
this  district  as  soon  as  the  local  collector 
can  supply  lists.” 

Boston  Post — “We  printed  income  tax 
returns  before  and  expect  to  print  them 
again.” 

Houston  (Tex.)  Chronicle  —  “The 
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Chronicle  printed  income  tax  returns  and  contrary  to  the  spirit  of  the  under-  personal  and  private  business  affairs 
made  public  last  December  and  will  standing  under  which  the  tax  amend-  when  no  public  welfare  objective  is  thus 
oonftinue  to  print  important  schedules  ment  to  the  Constitution  was  adopted  and  to  be  obtained.  We  don’t  remember 
hereafter.”  under  which  the  law  giving  force  to  the  any  reservation  to  the  Golden  Rule  which 

Calvin  Cobb,  editor  and  publisher  amendment  was  enact^.  We  believe  that  makes  it  inapplicable  to  journalism.” 
Boise  Idaho  Statesman — “We  shall  prob-  the  publication  of  such  returns  is  an  in-  H.  R.  Galt,  managing  editor  St.  Paul 
ably  make  one  story  of  it,  giving  a  few  fringement  on  the  proper  rights  of  the  Dispatch  and  Pioneer  Press — “The 
returns,  high  and  low,  and  information  citizen.  Hence  the  decision  of  the  court  Pioneer  Press  and  Dispatch  regard  pub- 
of  the  significance  of  the  items  the  absolving  newspapers  from  all  blame  in  licity  of  income  tax  returns  as  an  un- 
Government  allows  to  be  made  public  as  the  matter  of  publication  of  the  returns  justified  invasion  of  the  rights  of 


showing  full  incomes.” 


does  not  affect  our  position  in  the  American  citizens  and  do  not  intend  to 


Charles  B.  Welch,  editor  and  general  slightest.”  take  any  part  in  it.” 

manager  Tacoma  News-Tribune — “The  Melville  F.  Ferguson,  managing  editor  Frank  E.  Phillips,  managing  editor 

News-Tribune  was  one  of  the  few  papers  Philadelphia  Record — “The  Court’s  de-  Portland  (Me.)  Express — “The  Express 
on  the  Pacific  Coast  that  published  in-  cision  makes  no  difference  in  our  atti-  will  not  publish  income  tax  returns.” 
come  tax  returns  last  Fall.  Naturally,  tude  regarding  publication  of  income  ^  Henry  I.  Claus,  editor  Boston  Tran- 
we  are  pleased  at  the  Supreme  Court  returns.  We  do  not  believe  in  exploiting  script — “We  have  never  published  income 
decision  and  expect  to  continue  publica- 

Sh"en  COMPLETE  TEXT  OF  SUPREME  COURT 

INCOME  TAX  DECISION 

are  planning  to  publish  the  income  tax  - 

returns.  We  are  appalled  by  the  amount  (Continued  from  page  3) 

of  white  paper  needed  to  publish  all  of  _ 

them.  Probably  we  shall  put  some  limit  “Thp  Cntumissinner  shall  as  soon  as  nrartirahip  in  parh  vpar  ransp  to  bp  nrpnared 


COMPLETE  TEXT  OF  SUPREME  COURT 
INCOME  TAX  DECISION 

(Continued  from  page  3) 


inem.  rrooaoiy  we  snau  put  some  ‘mu  “The  Commissioner  shall  as  soon  as  practicable  in  each  year  cause  to  be  prepared 
on  the  nan^s,  printing  none  of  those  made  available  to  public  inspection  in  such  manner  as  he  may  determine,  in 

paying  less  than  an  agreed  upon  amount  office  of  the  collector  in  each  internal  revenue  district  and  in  such  other  places 
in  taxes.  .  d  j  •  l  xr  as  he  may  determine,  lists  containing  the  name  and  the  post-office  address  of  each 

Josephus  Daniels  editor  Kaletgh  News  making  an  income-tax  return  in  such  district,  together  with  the  ammount 

and  Observer—  We  printed  the  names  person.” 

and  amounts  paid  by  all  whose  income  prohibition  against  publication  contained  in  Sec.  3167,  it  will  be  seen,  is 

exc«dM  $5,000  and  wcmld  have  been  absolute,  but  subject  to  possible  qualification  by  other  provisions  of  law.  The 
L  L  Court  had  not  language  is  that  it  shall  be  unlawful  to  print  or  publish  in  any  manner  “not  pro- 

•fi  returns  were  public.  We  by  law”  any  income  return  or  any  part  thereof,  etc.  On  behalf  of  defendants 

will  do  the  soon  as  re-  jj^  error,  it  is  contended  that  Sec.  257  (b)  effects  such  a  qualification.  To  this 

tuims  are  available.  Government  replies  that  the  extent  to  which  that  provision  goes  is  to  authorize 

Francis  W.  Clarke,  managing  editor  jj^g  Commissioner  of  Internal  Revenue  to  make  available  for  public  inspection  lists 
Constitution  1  he  Constitution  showing  names  of  tax  payers  and  amounts  of  taxes  paid  by  them ;  and  that  this 
will  handle  income  tax  returns  in  the  short  of  authorizing  the  printing  and  publishing  of  the  information  contained 

future  as  it  has  in  the  past— by  publish-  jjj  jj,g 

in?  tjiose  of  general  news  Jnterest.  Something  is  said  in  the  briefs,  and  was  said  at  the  bar,  as  to  the  wisdom, 

fVtchtla  (Kan.)  tseacon-—  Jhe  hseacon  g,j,  jhe  one  hand,  of  secrecy,  and,  on  the  other  hand,  of  publicity,  in  respect  of  tax 
will  resume  publication  oi  income  tax  returns.  But  that  is  a  matter  addressed  to  the  discretion  of  the  law-making  depart- 
lists,  selecting  from  the  records  when  ment,  with  which  the  courts  are  not  concerned,  .so  long  as  no  constitutional  right 
available  iwmes  and  income  taxes  paid  privilege  of  the  tax  payer  is  invaded;  and  there  is  no  contention  that  there 
by  well_-kno>^  persons.  ^  is  any  such  invasion  here,  whichever  view  may  be  adopted.  The  problem,  there- 

IVichita  (Kan.)  tJur  present  fore,  is,  primarily,  one  of  statutory  construction,  the  disposition  of  which  will 

intention  is  to  publish  a  sel^iye  “St  in  determine  whether  the  constitutional  question  as  to  the  freedom  of  the  press  needs 
which  we  think  readers  will  be  interested  jjg  considered.  For  the  purposes  of  the  inquiry,  we  assume  the  power  of  Congress 
— mainly  the  larger  tax  payers.  to  forbid  or  to  allow  such  publication,  as  in  the  judgment  of  that  body  the  public 

_  interest  may  require. 

Tucfti:  Nirw«iPAPi:R«:  Will  MOT  Commissioner  is  directed  to  make  the  lists  of  tax  payers  and  taxes  paid 

THESE  NEWSrArtKi  WILE  NUl  available  for  public  inspection  in  the  office  of  the  collector  and  elsewhere  as  he 
PRINT  TAX  DATA  I  may  determine.  His  discretion  in  that  respect  is  limited  only  by  his  own  sense  of 

•  _ _  what  is  wise  and  expedient.  And  the  inquiry  at  once  suggests  itself:  To  what 

Trju-i  T  t  discretion,  so  vested  in  him,  to  be  exercised?  The  obvious  answer  is: 

Cornelius  Vanderbilt,  Jr.,  proprietor  "pQ  ^j^g  gj^j  jj^g  names  and  addresses  of  the  tax  payers  and  the  amounts  paid 
and  ^blisher  of  tebloid  news^I^rs  m  jjy  ^hem  may  be  generally  known.  To  the  extent  of  the  information  authorized  to 
^I'^ncisce^  and  Miarni,  (jg  into  the  lists,  this  is  the  manifest  policy  of  the  statute,  with  which  the 
Fla- —  f  change  in  the  application  of  Sec.  3167  to  the  present  case,  it  fairly  may  be  argued,  will  be  out 

iwlicy  of  the  Vanderbilt  newspapers  in  q£  harmony.  Whatever  one’s  opinion  may  be  in  respect  of  its  wisdom,  the  policy 
handling  income  tax  rrturns  as  a  result  having  been  adopted  as  an  aid  to  the  enforcement  of  the  revenue  laws  or  to  the 
°  •  Supreme  Court.  accomplishment  of  some  other  object  deemed  importent,  it  is  not  easy  to  con- 

_  ‘They  will  not  print  them.  A  man  s  elude  that  Congress  nevertheless  intended  to  exclude  and  severely  to  penalize 
mcome  IS  a  private  matter  jt«t  as  much  £he  effective  form  of  secondary  publicity  now  under  consideration.  Information, 
as  the  life  within  his  home.  Government  which  everybody  is  at  liberty  to  acquire  and  the  acquisition  of  which  Congress 
m^dling  in  either  is  contrary  to  the  seemed  especially  desirous  of  facilitating,  in  the  absence  of  some  clear  and  positive 
principles  of  true  dernocracy  and  means  provision  to  the  contrary,  cannot  be  regarded  otherwise  than  as  public  property, 
the  breaking  down  of  the  l^st  barriers  jg  5^  passed  on  to  others  as  freely  as  the  possessors  of  it  may  choose.  The  con- 
erected  by  the  founders  of  this  nation  trary  view  requires  a  very  dry  and  literal  reading  of  the  statute  quite  inconsistent 
for  the  protection  of  personal  rights.  with  its  legislative  history  and  the  known  and  declared  objects  of  its  framers. 

“A  democracy  may  lay  down  Jaws  Prior  to  the  adoption  of  the  Sixteenth  Amendment,  the  policy  in  respect  of 

that  w'lll  govern  the  way  ^  individual  tax  publicity,  as  evidenced  by  congressional  legislation,  had  not  been  uniform, 
acquires  wealth,  but  when  it  flouts  that  Generally,  the  earlier  acts  had  been  liberal,  and  the  later  ones  restrictive  in 
wealth  without  purpose  it  begins  tearing  character.  Section  3167  R.  S.  first  appeared  in  substantially  its  present  form,  in 
do^  democracy  such  as  we  have  and  the  Act  of  August  27,  1894,  Sec.  34,  c.  349,  28  Stat.  509,  557.  It  was  reenacted 
laying  the  foundation  for  a  communistic  by  the  Revenue  Acts  of  1913,  1916,  1919,  and  1921,  and  by  the  existing  Act  of 
state  that  recognizes  no  ^rsonal  rights  1924.  The  Act  of  1913  c.  16,  38  Stat.  177,  provided  that  tax  returns  should  be 
and  takes  away  the  rewards  for  achieve-  open  to  inspection  only  upon  order  of  the  President;  but  allowed  state  officers 
ment  that  has  made  ours  fhe  ideal  under  certain  conditions  to  have  access  to  the  returns  showing  the  names  and 
government.  income  of  corporations,  etc.  The  Act  of  1919,  Sec.  257,  c.  18,  40  Stat.  1086,  in 

“A  section  of  the  press  of  America  has  addition  to  this,  allowed  stockholders  of  any  corporation  to  examine  its  returns 
long  lived  and  prospered  by  invading  the  upon  conditions  therein  stated.  That  act  further  provided  (p.  1087)  that  the 
rights  of  the  individual  with  a  ruthless-  Commissioner  should  cause  to  be  prepared  and  made  available  to  public  inspection, 
ness  that  would  do  credit  to  a  Hinden-  etc.,  “lists  containing  the  names  and  the  post-office  addresses  of  all  individuals 
burg.  By  them  that  valuable  guarantee  making  income-tax  returns  in  such  district” ;  and  this  was  expanded  by  the  present 
“Freedom  of  the  Press’  has  become  a  law.  Sec.  257  (b)  Act  of  1924,  to  include  the  amount  of  the  income  tax  paid, 
meaningless  hackneyed  byword.  To  It  is  significant  that,  while  these  progressively  liberal  publicity  amendments 

them  printing  the  amount  of  a  man  s  were  being  made.  Sec.  3167 — ^to  the  general  rule  of  which  they  were  in  terms  op- 
income  will  probably  mean  no  more  posed — was  carried  along  by  reenactment  without  change,  plainly  indicating  that,  in 
than  commercializing  the_  sorrow  of  _  a  the  opinion  of  Congp'ess,  by  the  application  of  the  qualifying  clause  “not  provid^ 
murderer’s  mother  or  the  innocent  family  by  law,”  the  scope  of  the  general  rule  ag;ainst  publication  would  become  auto- 
of  a  prostitute.”  _  _  ^  matically  narrow^  to  the  extent  of  the  liberalizing  exceptions.  The  congressional 

New  Orleans  Times-Picayune—“Ne'w  proceedings  and  debates  and  the  reports  of  the  conferees  on  the  disagreeing  votes 
Orleans  newspapers  will  not  print  in-  of  the  two  Houses,  which  we  have  examined  but  think  it  unnecessary  to  review, 
come  tax  returns.”  strongly  confirm  our  conclusion  that  Congress,  understanding  that  this  limitation 

M.  S.  Sherman,  editor  Springfield  would  apply,  intended  to  open  the  information  contained  in  the  lists  to  full  publicity. 
(Mass.)  Union — “The  decision  of  the  As  a  result,  we  hold  that,  to  the  extent  provided  by  Sec.  357  (b).  Congress 

Supreme  Court  does  not  affect  in  the  meant  to  abandon  the  policy  of  secrecy  altogether  and  to  exclude  from  the  opera- 
slightest  the  policy  of  the  Springfield  tion  of  Sec.  3167  all  forms  of  publicity,  including  that  here  in  question.  Judgment 
Union  with  respect  to  giving  publicity  affirmed. 

to  income  tax  rrtums.  We  did  not  take  Following  is  the  opinion  in  the  case  of  the  Baltimore  Post: 

advantage  of  the  opportunity  made  This  case  comes  here  from  a  judgment  of  the  lower  court  dismissing  the 

possible  by  the  Act  of  Cimgress  to  pub-  indictment,  2  Fed.  Rep.  (2d)  761,  and  is  the  same  in  all  respects  as  No.  768,  United 
lish  these  returns,  holding  that  their  States  v  Dickey  et  al.,  just  decided.  Upon  that  authority  the  judgment  ^low  is 
publication  would  be  a  breach  of  faith  affirmed. 


will  do  the  same  now,  as  soon  as  re¬ 
turns  are  available.” 

Francis  W.  Clarke,  managing  editor 
Atlanta  Constitution — “The  Constitution 
will  handle  income  tax  returns  in  the 
future  as  it  has  in  the  past — by  publish¬ 
ing  those  of  general  news  interest.” 


available  names  and  income  taxes  paid 
by  well-known  persons.” 

IVichita  (Kan.)  Eagle — “Our  present 
intention  is  to  publish  a  selective  list  in 
whidi  we  think  readers  will  be  interested 
— mainly  the  larger  tax  payers.” 

THESE  NEWSPAPERS  WILL  NOT 
PRINT  TAX  DATA 

Cornelius  Vanderbilt,  Jr.,  proprietor 


for  the  protection  of  personal  rights. 

“A  democracy  may  lay  down  laws 
that  w'ill  govern  the  way  an  individual 
acquires  wealth,  but  when  it  flouts  that 


tax  returns  and  do  not  expect  to  do  so 
now.” 

Ohio  State  Journal,  Columbus — “Our 
present  plan  is  not  to  publish  income 
tax  returns.” 

Charles  J.  Rieker,  managing  editor 
Columbus  Dispatch — “Our  present  in¬ 
tention  is  not  to  print  income  tax  re¬ 
turns.  The  Dispatch  never  has  done  so, 
believing  that  such  publication  serves  no 
good  purpose.” 

H.  F.  Wheeler,  managing  editor 
Boston  Traveler — “The  Traveler  did  not 
publish  the  income  tax  returns  last  year. 
The  management  of  the  paper  felt  that 
such  publication  could  serve  i;o  useful 
purpose.  The  decision  of  the  Supreme 
Court  will  not  change  in  any  way  the 
paper’s  original  stand  in  this  matter.  The 
Traveler,  even  though  the  Supreme 
Court  has  sanctioned  such  publication, 
will  not  print  in  its  columns  any  income 
tax  returns.” 

T.  J.  Dillon,  managing  editor  Minne 
apolis  Tribune — “The  Tribune  holds 
that  income  tax  returns  are  not  fit 
matters  for  newspaper  publication.  That 
has  been  our  attitude  from  the  beginning 
and  it  is  not  affected  by  the  Supreme 
Court  decision.” 

Arthur  H.  Vandenberg,  editor  Grand 
Rapids  Herald — “The  Supreme  Court 
has  decided  that  publicity  of  income 
taxes  is  technically  within  the  law.  It 
has  not  decided  that  it  is  within  sound 
public  policy  or  within  legitimate  Ameri 
can  practice  as  regards  our  traditional 
protection  of  private  affairs  against 
public  invasion.  The  responsibility  of 
this  latter  decision  is  still  upon  the  press. 
The  press  does  not  print  everything 
legally  permissible  in  other  directions. 
It  cannot  hide  behind  the  Supreme  Court 
in  choosing  to  print  personal  incomes. 
The  Herald  will  ho^  that  reader  ap¬ 
proval  will  warrant  it  in  continuing  to 
decline  to  print  them.” 

J.  fi.  Lawrence,  editor  Lincoln  (Neb.) 
Star — “We  do  not  plan  to  handle  income 
tax  returns.” 

C.  E.  Heberhart,  managing  editor 
Louisville  Courier- Journal  —  “Supreme 
Court  decision  on  income  tax  publicity 
will  not  change  our  policy  of  not  print¬ 
ing  returns.” 


Union  with  respect  to  giving  publicity 
to  income  tax  returns.  We  did  not  take 
advantage  of  the  opportunity  made 
possible  by  the  Act  of  Congress  to  pub- 


THESE  PAPERS  ANSWERED  | 

NEITHER  “YES”  NOR  “NO”  ^ 

Marc  A.  Rose,  managing  editor  | 
Buffalo  News — “We  have  reached  no 
decision  on  the  income  tax  story.” 

Ballard  Dunn,  managing  editor  Omaha 
Bee — “In  our  judgment  publication  of 
income  tax  returns  satisfies  a  ‘Mother 
Grundy’  curiosity  only  and  is  not  proper.  , 
We  feel  that  access  to  these  records  is  j 
valuable  in  connection  with  charges  of 
tax  evasion,  but  we  will  not  publish 
generally  unless  forced  to  do  so  by  our 
competition,  and  then  only  with  much 
regret.” 

W.  R.  Watson,  managing  editor 
Omaha  World-Herald — “We  are  in¬ 
clined  to  be  conservative  in  printing  in¬ 
come  tax  returns.  We  will  print  the 
big  ones  when  we  think  public  interest 
demands  and  go  further  if  we  find  it 
necessary.” 

Edgar  B.  Piper,  editor  Portland 
Oregonian — “The  Oregonian  regards 
publication  of  personal  income  tax  re¬ 
turns  as  a  distinct  invasion  of  the  right 
of  privacy.  The  revenue  collector  of 
this  district  is  unable  to  inform  us 
whether  the  list  as  approved  by  the  de¬ 
partment  will  be  available  on  applica¬ 
tion  or  whether  newspapers  desiring 
data  will  be  required  to  make  an  inde¬ 
pendent  search  of  the  records.” 

Donald  Sterling,  managing  editor 
Portland  Oregon  Journal. — “News  value 
and  public  policy  will  govern  our  course 
in  publication  of  Federal  income  tax 
returns.” 

Walter  M.  Harrison,  managing  editor 
Oklahoman  and  Times,  Oklahoma  City. 
— “We  believe  publication  of  income  tax 
returns  to  be  an  unwarranted  intrusion 
into  private  affairs  and  while  we  may 
publish  the  income  taxes  of  a  few  out¬ 
standing  men  and  women  of  the  country 
in  our  district,  we  will  not  dig  out  daily 
lists  of  taxes  on  everybody  in  Oklahoma 
(Continued  on  page  28) 
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James  6.  Whaiton 


BIG  NEWS  HOT  FROM  THE  NORTH  POLE  . 

James  B.  Wharton,  Youthful  Former  Dramatic  Critic,  Reporting  Amundsen  Polar  Expedition,  Telling 
Story  for  65  Dailies — Wireless  Flashes  Start  of  Flight  to  America  in  3  Hours 

A  FORMER  assistant  dramatic  critic  By  PHILIP  SCHUYLER  New  York  office,  and  C.  D.  Morris,  who 

has  written  one  of  the  most  thrilling  ...  **  handling  the  story  as  it  comes  in 

adventure  stories  in  newspaper  history,  and  equipped  with  a  camera,  and  in  addi-  and  the  only  member  of  the  family  who  “takes”  by  radiogram  from  the  office  of 

written  it  well,  tion  to  his  wireless  dispatches,  furnished  has  interest  in  active  journalism.  One  the  Radio  Corporation  of  America. 

Near  the  top  of  the  Alliance  with  “stills”.  of  his  brothers  is  a  Captain  in  the  United  Both  these  men  declare,  however,  all 

the  world,  James  Six  dozen  photographs  snapped  of  the  States  cavalry,  another  is  in  business,  credit  belongs  to  James  B.  Wharton,  of 

B.  Wharton,  only  explorers  while  at  Kings  Bay  by  Whar-  and  the  third  is  studying  law  in  the  Berwyn,  Pa. 

28  years  old,  at  ton  reached  New  York,  May  22.  Some  University  of  Pennsylvania.  An  interesting  technical  angle  of  the 

KingS'Bay,  Spitz-  were  picked  and  telegraphed  the  same  Wharton  went  to  school  at  the  Episco-  story  concerns  the  name  of  one  of  the 

enbergen,  watch-  day  to  the  Pacific  Coast  over  the  Ameri-  pal  Academy,  Philadelphia,  where  he  two  expedition  ships,  the  Farm, 

ed  the  hop-off  of  can  Telephone  and  Telegraph  wires  by  was  graduated  in  1915,  entering  the  Uni-  “We  have  been  doing  battle  with  all 

the  Amundsen-  the  telephoto  process.  They  were  the  versity  of  Pennsylvania  in  the  fall  of  copy  desks  on  that  name”,  Mr.  Jones 

first  pictures  to  reach  this  side.  that  year.  For  a  while  his  idea  was  to  said.  “They  all  tell  us  it  should  be  the 

Major  Pickering  and  Captain  Amund-  study  for  a  M.D.  degree.  Fram. 

“We  had  the  same  idea,  when  the 
story  first  started  coming  in,  and  queried 
our  man  on  it^  He  sent  a  special  cable 
insisting  it  was'  ‘Farm,  like  a  ranch’.  It 
has  proved  the  prize  puzzle  of  the  whole 
stunt.” 

Press  associatibns  relied  on  cor¬ 
respondents  stationed  at  Oslo,  capital  of 
Norway,  and  Copenhagen,  for  news  of 
the  expedition.  The  Associated  Press  in 
its  daily  dispatches  credited  the  North 
American  Newspaper  Alliance  in  an¬ 
nouncing  any  information  from  Spitz- 
bergen.  J.  A.  Bouman  from  the  A.  P. 
London  office  was  sent  to  Oslo. 

Ed  Keen,  manager  of  the  London 
bureau  of  the  United  Press  Associations, 
made  arrangements  for  the  U.  P.  Olva 
Myre,  head  of  the  Myres  Press  Bureau 
in  Oslo,  handled  dispatches  from  there, 
and  other  news  was  obtained  from 
United  Press  through  Ole  Cazling, 
editor  of  the  Copenhagen  Extrabladet, 
who  had  correspondents  in  Spitzbergen. 

Final  instruction  left  by  Amundsen, 
and  made  public  through  the  North 
.\merican  Newspaper  Alliance,  May  2^ 
were  to  the  effect  the  Farm  should  wait 
at  Kings  Bay  14  days,  then  crui.se  north 
for  four  weeks. 

Two  other  polar  expeditions  are 
scheduled  for  the  near  future.  The 
N.  A.  N.  A.  has  obtained  the  exclusive 
rights  to  the  expedition  planned  by 
Grettir  Algarrson  Islander,  who  pro¬ 
poses  to  reach  the  North  Foie,  flying  a 


SONGS  OF  THE  CRAFT 

{IVritteH  Exclusively  for  Editok  &  Publisher) 

By  Henry  Edward  Warner 
THE  HOT  TIP 

The  City  room  buzzed  with  silence  when  into  the  room  there  oozed 
A  fellow  with  long  white  whiskers,  a  gink  just  a  little  boozed; 

He  eyed  the  sleepy  contingent  of  live  wires  all  half  dead. 

And  loafing  up  to  the  City  Desk,  he  opened  his  trap  and  said] 

“I'm  Noah;  I’ve  got  a  story.  There’s  going  to  be  a  flood. 

And  take  it  from  me,  you’ll  never  see  the  amount  there’ll  be  of  mud! 

The  heavens  are  going  to  open,  and  rain  will  pour  until 

The  flood  will  rise  and  touch  the  skies  and  bury  the  highest  hill! 

I’m  building  a  ship  three  stories  high,  and  when  I’ve  put  it  through 
I’m  going  to  load  the  animals  in — load  ’em  two  by  two; 

I’m  going  to  take  a  pair  of  beasts  and  a  pair  of  birds,  of  each 
All  kinds  there  are,  and  keep  them  safe  out  of  the  torrent’s  reach. 

I’ve  got  my  orders  from  Heaven,  and  now  that  you  know,  I  hope 
You  can  give  me  a  first  page  screamer;  I’m  Noah — and  that’s  the  dope!” 

He  turned,  and  he  staggered  feebly  out  by  the  open  door. 

And  following  his  hoary  head  there  rose  a  cackle,  and  then  a  roar! 

“He’s  pulling  a  stunt  for  Hammerstein!”  .  .  “Keep  your  eye  on  Morris  Gest” 
The  wise  guys  chortled  and  held  their  sides:  “Another  uplift  pest!” 

And  so  it  will  be  forever,  and  so  it  will  be  for  aye. 

That  the  wise  guys  will  swallow  a  fairy  tale  while  a  real  yam  gets  away! 
But  remember  the  tip  of  Noah,  ye  scoffers  who  scoff  amain: 

That  the  flood  was  the  kind  of  a  hot  one.  Son.  that  never  will  break  again! 


Ellsworth  air¬ 
plane  expedition 
to  the  North  Pole, 
and  told  the  story 
graphically  to  the 
readers  of  65 
newspaper  mem¬ 
bers  of  the  North 
.American  News¬ 
paper  Alliance. 

By  wireless  from  the  Farm  or  the  Hob¬ 
by,  the  two  expedition  ships,  his  dis¬ 
patches,  filed  in  the  frigid  Northland 
reached  the  May  climate  of  the  United 
States  in  from  three  to  eleven  hours  time. 

The  flash  of  the  start  of  the  flight, 
broadcast  in  code  from  the  Farm  at  Kings 
Bay,  was  picked  up  in  Halifax  and  re¬ 
layed  to  New  York  in  exactly  three 
hours. 

While  .Amundsen’s  airplanes  remained 
away  from  the  base  during  the  week, 

Wharton,  cruising  through  ice  floes  on 
the  Farm,  wrote  daily  stories  of  the 
anxious  wait. 

His  stories  came  to  C.  D.  Morris  in 
charge  in  the  N.A.N.A.  New  York  office 
virtually  ready  for  the  linotypes.  Morris, 
formerly  in  the  foreign  field  for  the  As¬ 
sociated  Press,  experienced  in  news  trans¬ 
mission,  said  he  never  saw  a  big  story 
from  such  a  distance  handled  so  smoothly. 

Mail  accounts  from  Kings  Bay  took 
three  weeks  to  cros.s  the  Atlantic.  Much 
of  this  was  dead  stuff  when  it  arrived. 

Wharton  wirelessed  a  picture  story  of  the 
eventful  start  of  the  flight  May  21,  which, 
written  680  miles  from  the  North  Pole 

appeared  in  American  evening  newspapers  sen  are  personal  friends.  He  had  ar-  During  his  sophomore  year,  however, 
the  same  day,  with  further  details  for  ranged  with  the  Captain  to  “bottle  up”  on  his  doctor’s  advice,  he  left  college  and  blimp, 
next  morning.  the  story  for  Alliance  members,  conclud-  never  was  graduated.  While  ill-health  The  Donald  MacMillan  expedition’s 

“Very  few  changes  were  necessary  in  ing  the  deal  over  a  bottle  of  old  wine  prevented  him  from  continuing  his  col-  news  will  be  handled  through  the  United 
Wharton’s  vivid  story,”  Morris  said.  “It  in  a  New  York  restaurant.  New  York,  lege  studies,  he  was  well  enough  the  States  Navy  Department  and  the  Na- 
came  over  the  wireless,  clear  as  a  bell.”  Feb.  15,  the  night  before  the  explorer  following  sunquer  to  enlist  for  service  tional  Geographic  Society  and  will  be 
“He  has  done  well”,  was  the  praise  sailed  for  Norway.  in  an  officer’s  training  camp  at  Augusta,  available  to  everybody. 

from  Major  Loring  Pickering,  N.A.N.  “The  Captain  has  decided  views  about  Ga.  _ _ 

A.’s  general  manager,  who  hired  Whar-  Prohibition”,  laughed  the  Major  telling  When  war  was  declared,  he  served 

ton  when  he  was  trying  to  free-lance  a  the  story  in  New  York  this  week.  “But  with  the  111th  infantry  in  France,  and  WANT  FELL  AS  SECRETARY 

theatrical  letter  from  New  York.  This  he  enjoys  an  occasional  drink  of  wine.”  was  promoted  to  the  rank  of  lieutenant  _ _ 

was  in  November  1923.  Amundsen  had  first  come  to  Major  overseas.  Wounded  in  action  at  Fismes,  Pennsylvania  Publisher*’  Body 

Major  Pickering  had  hoped  to  obtain  Pickering  three  years  ago  with  his  plan  he  was  a  month  in  hospital  recuperating,  i  •»  ai  p  i  j  i?  ■  ^ 

the  services  of  a  well-known  writer  to  of  flying  to  the  North  Pole.  Then  the  and  then  returned  to  the  front  lines  until  invite*  New  England  Execubve 
be  the  only  representative  of  American  head  of  the  North  American  Newspaper  after  the  armistice.  He  came  back  to  The  executive  committee  of  the 
newspapers  with  Captain  Roald  Amund-  Alliance  was  not  willing  to  make  any  the  United  States  to  be  mustered  out  of  Pennsylvania  Newspaper  Publishers’ 
sen’s  expedition.  He  had  arranged  that  deal  with  him  in  regard  to  covering  the  service  in  1919.  Association,  meeting  at  Harrisburg,  May 

the  man  he  hired  would  have  the  story  story,  because  the  explorer  was  not  well  “His  ambition  to  become  an  author  25,  invited  A.  W.  Fell,  secretary  of  the 
exclusively  at  Kings  Bay.  Others  must  backed  financially.  The  exepdition  was  still  strong”,  his  mother  continued.  New  England  Daily  Newspaper  Asso- 

pick  it  up  in  Norway  and  elsewhere.  failed.  Then  two  years  ago,  when  the  “He  told  me  there  was  no  better  way  ciation,  to  act  as  secretary  of  the  new 

He  tri^  to  interest  Sir  Pliilip  Gibbs  second  attempt  was  made,  the  Chicago  than  to  go  into  newspaper  work,  with  Pennsylvania  body.  Mr.  Fell  addressed 

and  other  noted  war  correspondents.  Tribune  Newspaper  Syndicate  obtained  its  opportunities  of  adventure,  meeting  the  meeting  at  the  invitation  of  Pres- 

They  declined.  the  rights.  new  people,  and  seeing  new  scenes.”  ident  John  L.  Stewart  on  the  possibilities 

Wharton  was  Berlin  correspondent  for  Again  compelled  temporarily  to  aban-  Thus  he  became  a  reporter  on  the  old  of  organizations  like  that  of  the  New 
N.A.N.A.  He  had  been  the  first  Amer-  don  the  project.  Captain  Amundsen  made  PhUadelphia  Press,  remaining  with  that  England  publishers  and  the  offer  of  the 

ican  newspaper  man  to  fly  with  the  a  lecture  trip  of  the  United  States  and  newspaper  until  it  was  purchased  by  secretaryship  followed.  Mr.  Fell  took  it 

Z.R.  3  in  Germany  in  September,  1924.  enlisted  the  aid  of  Lincoln  Ellsworth,  a  Cyrus  H.  K.  Curtis,  and  merged  with  under  advisement. 

In  February  of  this  year  he  covered  the  well-known  explorer  and  aviator,  and  the  Public  Ledger.  He  continued  work-  The  Pennsylvanians  plans  six  regional 
trip  of  the  Flcttncr  rotor  ship.  These  through  him  a  syndicate  of  seven  promi-  ing  for  the  Public  Ledger  a  short  while  meetings  during  June  at  Greensburg, 

had  been  his  outstanding  achievements  nent  men  raised  $100,000,  half  of  the  and  then  sought  New  York  experience.  Franklin,  Williamsport,  Harrisburg, 

as  newspaper  man.  Previously  he  had  estimated  expense  of  the  trip.  An  addi-  During  1920  and  1921  he  was  a  police  Scranton,  and  Philadelphia.  The  Monday 

been  police  reporter  in  New  York  and  tional  25,000  kronen  was  raised  in  Nor-  reporter  for  the  New  York  World.  He  meeting  was  attended  by  John  L.  Stewart, 

then  assistant  dramatic  critic  on  the  way.  was  “studying  criminology”,  was  the  way  Washington  Observer  and  Reporter; 

Philadelphia  Public  Ledger.  When  Major  Pickering  and  Captain  his  mother  told  it.  Then  he  returned  to  Charles  B.  Spatz,  vice-president,  Berks 

In  Berlin,  last  March,  Wharton  was  Amundsen  got  together  in  February  of  the  Public  Ledger  in  Philadelphia  as  County  Democrat,  Boyertown;  Howard 

asked  to  assist  in  some  negotiations  re-  this  year,  the  former  named  the  price  assistant  dramatic  critic.  Reynolds,  secretary-treasurer,  Quorry- 

garding  Amundsen’s  flight.  In  a  letter  he  was  willing  to  pay  for  the  exclusive  New  he  has  been  for  two  years  with  ville  Sun;  Charles  M.  Meredith,  Quaker- 
to  the  New  York  office,  he  suggested  he  newspaper  rights,  and  the  explorer  ac-  the  N.A.N.A.,  as  Berlin  correspondent,  loti-n  Free  Press;  J.  H.  Zerbey,  Jr., 
fce  sent  if  other  arrangements  failed.  His  cepted.  Major  Pickering  declined  to  When  he  returns  from  Kings  Bay  he  is  Pott.nnlle  Republican;  George  J.  Camp- 

offer  was  finally  accepted.  make  known  what  that  sum  was.  to  be  promoted  to  the  Paris  Bureau,  bell,  Pittsburgh  ^  Legal  Journal;  K  J. 

Wharton  thereby  was  the  only  Ameri-  Wharton,  the  young  man  Major  Pick-  Major  Pickering  said.  .'^tackpole,  Harri<thurg  Telegraph;  Jolui 

can  newspaper  man  allowed  to  accom-  ering  chose  to  make  use  of  those  ex-  In  addition  to  Wharton,  the  other  im-  F.  Short,  Clearfield  Republican;  E.  A. 
pany  the  expedition  to  the  starting  point  elusive  rights,  is  a  native  of  Philadelphia,  portant  human  links  in  the  chain  of  Sweeney,  Greensburg  Tribune  and  Re- 
of  the  flight,  (^rge  Ercole,  of  Pathe  but  his  family  now  lives  at  Berwyn,  Pa.  steamer,  wireless  and  telegraph  which  view;  W.  R.  Lynctt,  Scranton  Times; 
News,  is  a  moving  picture  man  with  His  father  is  Dr.  Hennr  Wharton,  connected  Kings  Bay  with  America,  Paul  R.  Eyerly,  Bloomsburg  Press; 
the  party.  Wharton,  however,  is  Young  Wharton  is  one  of  four  sons,  were  Guy  Jones,  N.A.N.A.  editor  in  the  Daniel  Slep,  Altoona  Mirror. 


Publisher  for  May  30,  1  9  25 


STAGE  SET  FOR  ANNUAL 
N.  E.  A.  CONVENTION 

Editors  from  All  Parts  of  Country  to 
ConTene  in  Richmond  for  Fortieth 
Annual  Convention  and 
Tour  June  1-3 


{Spcciai  to  ileiTOS  &  PuBLISH£B> 

RtCHMOND,  Va.,  May  28. — ^Editors 
from  virtually  every  state  in  the  Union 
will  convene  here  June  1,  2  and  3  to  at¬ 
tend  the  fortieth  annual  convention  of  the 
National  Editorial  Association. 

The  Richmond  committee  on  arrange¬ 
ments,  headed  by  W.  T.  Dabney,  business 
manager  of  the  Richmond  Chamber  of 
Commerce;  John  Stewart  Hryan,  pub¬ 
lisher  of  the  Richmond  News-Leader, 
and  C.  P.  Hasbrook,  publisher  of  the 
Richmond  Times-Dispatch,  has  every¬ 
thing  in  readiness  for  the  entertainment 
of  the  editors  and  their  wives  and 
daughters. 

All  business  sessions  will  be  held  in  the 
auditorium  of  the  Jefferson  Hotel,  Mrs. 
EL  W.  Bissell,  newspaiier  woman,  and  a 
committee  from  the  Commonwealth 
Chapter,  Daughters  of  the  American 
Revolution,  will  have  charge  of  an  in¬ 
formation  bureau  in  the  lobby. 

Automobiles  for  the  various  tours  in 
and  around  Richinond  will  be  provided 
by  the  Kiwanians,  Lions  and  Rotarians 
and  by  members  of  the  Richmond  Auto¬ 
motive  Trade  Association. 


FORESHADOWED  EVENTS 

June  1-3 — National  Ealitorial  Assn., 
annual  convention  and  tour, 
Richmond,  Va. 

June  1-3 — Second  District,  A.A.C. 
W.,  annual  convention,  Bethle¬ 
hem,  Pa. 

June  3-5 — Ninth  District,  A.A.C.W., 
annual  convention,  Centerville, 
la. 

June  8-10 — Insurance  Advertising 
Conference,  summer  convention, 
BriarclilT  Lodge,  BriarclilT 
Manor,  N.  Y. 

June  9-11 — International  Circula¬ 
tion  Managers’  Assn.,  annual 
convention,  Colorado  Springs, 
CoL 

June  11-14 — Northern  Minnesota 
Editorial  Assn.,  summer  frolic, 
Detroit,  Mich. 

June  12 — Croup  Two,  Oklahoma 
Stale  Press  Assn.,  meeting,  Med¬ 
ford,  Okla. 

June  15 — New  York  Newspaper 
Women's  Club,  spring  supper 
dance,  Waldorf  Astoria  roof. 
New  York. 

June  18-24 — Alabama  Press  Assn., 
summer  meeting,  Foley,  Ala. 

June  26-29 — New  Jersey  Press 
Assn.,  annual  meeting  and  tour, 
Lenox,  Mass. 


HIGH  COURT  RULING 
FAVORS  PUBLISHERS  . 

Supreme  Court  Holds  Cities  Cannot 
Impose  Fees  Upon  Solicitors  of 
Firms  Engaged  in  Interstate 
Commerce 

(By  Telegraph  to  Editor  &  Puslishes) 

Washington,  D.  C.,  May  28. — News¬ 
paper  and  magazine  publishers  employing 
advertising  and  subscription  solicitors 


frauds  is  enough  to  justify  legislation 
which  really  interferes  with  the  free  flow 
of  legitimate  interstate  commerce.” 

The  petition  of  the  Curtis  Publishing 
Company  was  signed  by  M.  E.  Douglas, 
circulation  manager.  The  Crowell  Pub¬ 
lishing  Company  brief  was  filed  by  David 
Payne. 

TRADE  IMITATION  SCORED 

Vigilance  Committee  Urges  Manufac¬ 
turers  to  Develop  Distinctive  Products 

The  National  Vigilance  Committee  in 


were  among  the  important  business  inter-  a  recent  bulletin  recommends  to  every  ' 
ests  which  won  a  notable  victory  when  advertiser  about  to  launch  a  new  food  f 
the  United  States  Supreme  Court  this  product  that  its  name  and  its  exploita-  ] 
week  handed  down  a  decision  denying  as  tion  be  made  as  individual  and  as  dis-  f 
unconstitutional  and  in  violation  of  inter-  tinctive  as  possible,  in  order  that  the  i 
state  commerce  the  right  of  a  local  gov-  goodwill  which  it  earns  may  inure  solely 
ernment  to  impose  a  license  fee  and  a  to  the  advertiser,  and  shall  not  even  seem  | 
bond  upon  soliciting  agent  employed  by  a  to  trade  upon  any  part  of  the  reputation 


firm  engaged  in  interstate  business. 

The  Curtis  Publishing  Company  and 


or  goodwill  of  others. 

“The  courts  demonstrate 


of  the  editors  and  their  wives  and  loro,  the  Crowell  Publishing  Company  joined  impatience  with  advertisers  whose  trade 

daughters.  ^  lont  ivewspape  carried  to  the  highest  court  names,  brands  or  dress  of  nackaire  have 

All  business  sessions  will  be  held  in  the  Y in  the  case  of  the  Real  Silk  Hosiery  Mills,  a  tendency  to  confuse  the  public  regard- 

auditorium  of  the  Jefferson  Hotel,  Mrs.  ;^nce  Waldorf  Astona  roof,  ^  ^3  ^he  City  of  Portland,  ing  the  indentS  of  merKdise!®  ana 

E.  W.  Bissell,  newsiiaiier  woman,  and  a  ,4- Alabama  Press  Assn  9*’®  ’  P'^'^^iously  resulted  in  a  who  are  likely  to  profit  by  the  reputation 

committee  from  the  Commonwealth  June  1B-Z4  Alabama  rress  Assn.,  decree  favorable  to  the  municipality  by  of  some  nationally  advertised  and  well- 

Chapter,  Daufjhtera  of  the  Amori™  .ommer  mM.np,  the  lower  cn„r„.  In  rerersing  the  decree  known  tradeoattk,"  fnitlSin  declaS, 

Revolution  will  have  charge  of  an  in-  June  ;te«  new  J  ,  F  the  nation  s  tribunal  declared  the  fee  the  "One  of  the  most  interesting  recent 

formation  bureau  m  the  lobby.  As**"-’  meeting  ana  tour,  sought  to  e.xtract  materially  burdens  developments  in  this  connection  was  the 

Automobiles  for  the  v^ious  tours  in  i^enox,  mass.  interstate  commerce  and  conflicts  with  the  granting  of  a  temporary  injunction 

and  around  Richinond  will  be  provided  commerce  clause.”  In  1923  Portland  against  a  raisin  packer  whose  carton  re- 

by  the  Kiwanians,  Lions  and  Rotarians  City  Council  passed  an  ordinance  requir-  sembled  in  color,  and  in  part  the  design 

and  by  members  of  the  Richmond  Auto-  PUBUSHER  SUING  JUDGE  persons  taking  orders  for  goods  for  used  over  a  considerable  period  of  time 

motive  Trade  Association.  _  future  delivery  and  receiving  payment,  or  by  the  Sun-Maid  Raisin  Growers  .Associ- 

Entertainment  features  m  Richmond  in-  .  r*  -j  i  i-*.  t  ‘leposit  of  monev  in  advance,  to  ob-  ation,  and  whose  trade  name  ‘Sunraved 

dude  luncheons,  a  banquet,  and  a  theatre  Supreme  Court  to  Decide  Legality  of  tain  a  license  and  file  a  bond.  Th^  license  bore  a  strS 


Oklahoma  Man’s  Action 


dude  luncheons,  a  banquet,  and  a  theatre  supreme  ^oun  lo  ci  e  s^a  uy  o  ^  license  and  file  a  bond.  The  license  bore  a  striking  phonetic  resemblance  to 

party  on  the  evening  of  June  2.  Oklahoma  Mans  Action  tee  was  fixed  at  $12.50  quarterly  for  each  ‘Sun  Maid’  This  litigation  is  of  special 

After  ‘he  budness  session  on  ^  1,  Oklahoma  supreme  court  will  de-  .2"  to  iood  advertisers  in  that  the 

the  party  will  ^ ‘^Jen  o  I  etersburg  whether  Grady  Webster,  publisher  -Ih^hon^i  was  fixed  m  the  pena  concern  enjoined  had  obtained  registra- 

view  the  historic  ^d  industrial  ^  of  the  ILciwita  (Okla.)  Capital-Demo-  s«m  of  $500  and  conditioned  to  make  final  tion  of  its  name  as  a  trade-mark,  which 

hat  city;  and  on  crat  can  maintain  a  suit  against  District  'lehvery  of  ordered  goods  m  the  I  nited  registration  was  still  in  effect  at  the  time 

owing  he  close  of  the  bus^  ^  Mates  district  court  for  Oregon  the  of  the  application  for  injunction.” 

they  will  ^  ‘-^hen  *0  VI  ‘he  latter’s  refusal  to  approve  legal  pub-  h'.siery  firm,  selling  hosiery  throughout  - 

home  of  Henry  Clay,  and  will  be  ac-  .  .  ^  naner.  the  United  States  to  consumers  only, 


corded  a  lawn  party  on  the  campus  of  the 
'Randolph-Macon  College.  Wednesday 
the  business  session  will  close  at  1  o’clock, 
and  a  luncheon  will  follow  at  the  News- 
L^der  office  following  which  autos  will 


lications  if  made  in  Webster’s  paper. 


challenged  the  ordinance  and  asked  its 


The  Wewoka  publisher  instituted  a  ciiaiiengea  me  ormnance  ar 
—...r.,  .,..i,;r.rv  :..acvm,.r.F  fnr  euforcemeiit  be  restrained 


damage  action  asking  judgment  for 


$40,000  and  a  special  judge  assigned  to  ground  that  it  interfered  with  and  bur- 
Fivo  o  dciietl  interstate  commerce  and  was  re¬ 


sustained  a  demurrer 


Charlotte  Observer  Prints  Huge  Edition 

The  Charlotte  (N.  C.)  Observer,  on 
Monday,  May  18,  printed  a  252-page 
Progress  and  Prosperity  edition.  It  is 


oTthe  b^^^  entered  by  Judge  Crump’s  attorneys.  HW’a"*  to  article  1,  section  8,  of  the  thought  to  be  the  largest  newspaper  evei 

S^d’llilacef of  interest.  This  will  be  fol-  We^\*^er  appealed  from  tha^  tL*  tUal  cirupheld  the  ordinance  Ta'rS 

WchLnd*1^KeS^^^^^^  Websterjs  difficulties  with  the  judge  aj^aif  "tIic*’’' sJprem'e  The.paper  was  printed^  8Vion|Ld 

of  Commerce,  at  the  Jefferson  at  8  his  district  were  the  principally  dis-  differeZly,  however,  and  de-  ^  newsprint.  Extra 

«vi.w.G  cussed  subject  at  the  recent  convention  .  ,  j  .i  it,-  .u  *  <<  "r  ,i  ,  mail  cars  were  necessary  to  carry  the 

inrtij-.ie  .  renresentative  oi  the  Oklahoma  Press  Association  cided  among  other  things  ffiat  manifestly  edition  to  mail  subscribers.  Eight  addi- 
Keservations  indicate  a  representative  i  •  u  j  .  j  i  .•  i  ..  no  license  fee  could  have  been  required  of  .•  i  ,  i  -V  “  .  , 

gathering  of  the  newspaper  men  and  appellant’s  solicitors  if  they  had  travelled  onal  trucks  were  used  for  city  circula- 


gathering  of  the  newspaper  men  and  aaoptea  resolutions  pieagmg  sup- 

.tomen  from  at  least  40  states.  ‘o  ‘he  publisher  and  characterizing 

Invocations  at  the  three  sessions  will  be  Crumps  action  as  a  menace  to 

offered  by  Richmond  newspaper  men.  The  Oklahoma  newspapers. 

opening  invocation  will  be  by  Dr.  J.  M.  eo  v 

Rowland,  editor  of  the  Richmond  Chris-  Minneapoh.  Tnbune  59  Year.  Old 

tiem /Idt/ocafe,  Methodist ;  the  second  day  The  Minneapolis  (Minn.)  Tribune 
Dr.  R.  H.  Pitt,  editor  of  the  Religicms  entered  its  fifty-ninth  year  with  the  pub- 
Herald,  Baptist,  will  pray,  and  the  third  lication,  Monday,  May  25,  of  No.  1  of 
morning.  Dr.  W.  S.  Camjibell,  editor  of  that  volume. 

The  Presbyteerian  of  the  South,  will 

offer  the  invocation.  ^ ,  ,,  „ 

Delegates  from  Western  states  are  FOUR  HUNDRED  SUN  ( 

coming  on  a  special.  Aboard  the  train  r'4”k\/l7DIUr\ 

will  lx-  George  W.  Marble,  of  the  Fort  Vxvr  V  EJviiV/ 

Scott  (Kan.)  Tribune- Monitor,  pres-  ■ 

ident  of  the  Association,  H.  C.  Hotaling, 
executive  secretary  of  St.  Paul,  and  W . 

W.  .\ikens,  Franklin,  Ind.,  treasurer. 

President  Paul  Scarborough  of  the 
Virginia  Press  Association ;  former 
President  L.  E.  Pugb  of  the  Newport  , 

News  (Va.)  Daily  Press  and  James  C. 

Latimer,  manager  of  the  Times-Dispatch 
Valley  News  Bureau  at  Staunton,  and 
secretary-treasurer  of  the  Virginia  Press 
Association  will  meet  the  incoming  party 
at  Covington,  and  accompany  them  on  the 
special  to  Richmond  for  the  opening  of 
the  convention  Monday  morning. 


;;;rt  to  thr  publish;r  a;^^  Siarlcterizlng  if  .they  had  travelled 

Judge  Crump’s  action  as  a  menace  to  f  *1  '•^“'ved  their  com^n- 

Oklahoma  newspapers.  d’rect  remittances  from  it  And 

we  are  unable  to  see  that  the  burden  on 


Stamford  (Conn.)  Sentinel  Suspends 


Minneapolis  Tribune  59  Years  Old  interstate  commerce  is  differrat  or  less  Hearing  on  the  application  for  appoint- 
^  ^  because  they  ate  paid  through  retention  ment  of  a  receiver  for  the  Stamford 

The  Mtnneapolts  (Mmn.)  Tribune  of  advance  partial  payments  made  under  (Conn.)  Sentinel  is  scheduled  to  be  held 

mtered  its  fifty-ninth  year  with  the  pub-  definite  contracts  negotiated  by  them,  in  Superior  Court,  Bridgeport,  June  1 

lication,  Monday,  May  25,  of  No.  1  of  Nor  can  we  accept  the  theory  that  an  Publication  of  the  Sentinel  has  been  dis- 

hat  volume.  expressed  purpose  to  prevent  possible  continued  and  Frank  Rich,  lawyer, 

named  temporary  receiver.  Publishers  of 


“  Si^,S’'°1?or  WasMii  states  at.  FOUR  HUNDRED  SUN  CLUB  MEMBERS  INSPECT  w 

SKGL.?gjV  MaHlfe“ol’the  K«  GOVERNOR’S  ISLAND  .he^elverstiip,  data  at,  iimelttediiess  of 

Scott  (Kan.)  Tribune- Monitor,  pres-  ■  '  _ _ 

■Honf  rtf  tVip  ARRoriation  11.  C.  Hotaling. 

Magazine  Drive  Hits  St.  Paul 

Newsdealers  of  St.  Paul,  Minn.,  have 
expressed  their  willingness  to  remove 
from  their  stands  all  magazines  coming 
under  the  head  of  “salacious  literature.” 
Six  magazines  have  been  discontinued  by 
the  St.  Marie  News  Company  and  other 
newsdealers  are  also  refusing  to  sell  a 
number  of  magazines  now  under  fire. 

Taylor  to  Write  Orcbestral  Music 

Deems  Taylor,  music  critic  of  the  New 
'York  World,  who  is  now  composing 
music  for  the  Metropolitan  Opera  Com¬ 
pany,  has  also  been  commissioned  to  write 
orchestral  works  for  the  New  York  Sym¬ 
phony  Society  for  presentation  next  sea¬ 
son. 

North  Dakota  Daily  Changes  Name 

afternoon  field  having  been  vapnt  since  The  Fargo  (N.  D.)  Doi/yTribtme  has 

the  recent  consolidation  of  the  Times  Ine  Governments  army  post  in  New  York  harbor  was  inspected  by  the  Sun  Club,  changed  its  name  to  Fargo  Forum.  It 
with  the  Morning  News-Review.  Henry  composed  of  employes  of  the  New  York  Sun.  The  gentleman  with  the  umbrella  will  continue  as  a  morning  paper  while 
Lesesne  and  Frank  W.  Ebey  constitute  at  the  left  is  William  French,  who  celebrated  his  50th  year  with  the  Sun  recently,  the  long  established  Forum  will  ’remain 
the  local  staff.  The  Dispatch  is  now  The  army  officer  is  Chaplain  Thos.  E.  Swan,  who  escorted  the  party.  At  the  extreme  in  the  afternoon  field.  Both  papers  are 
operating  as  a  four  page  paper.  right  is  Edwin  S.  Friendly,  business  manager  of  the  Sun.  under  one  management. 


New  South  Carolina  Daily 

A  new  daily  newspaper,  the  Evening 
Dispatch  has  been  launched  at  Florence, 
S.  C.,  by  George  W.  Mitchell.  With  the 
start  of  the  Evening  Dispatch,  Florence 
again  has  two  daily  newspapers,  the 
afternoon  field  having  been  vacant  since 
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Editor  &  Publisher  for  May  3  0,  1925 

METROPOLITAN  HOME  DELIVERY  METHODS 

E.  S.  Dobson,  Brooklyn  Times,  Gzdns  Headway  with  Independent  Carrier  System,  Where  Others  Tried 

and  Failed — 1200  Boys  Deliver  60,000  Copies  Daily 
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“home  delivery,”  the  dream  of 
every  newspaper  publisher,  be  ac¬ 
complished  in  a  city  of  half  a  million 
homes  ? 

It  has  been  tried  without  success  be¬ 
fore. 

Today  a  26-year-old  millionaire  pub¬ 
lisher,  Fremont  C.  Peck,  of  the  Brooklyn 
Times,  is  trying  it  out  a^in,  and,  work¬ 
ing  against  terrific  odds,  is  gaining  head¬ 
way.  “Home  delivery”  on  the  Times  is 
far  from  perfect  yet,  but  it  shows  promise 
of  future  greatness. 

The  idea  of  an  independent  carrier 
boy  system  in  a  city  of  2,400.000  in  ^ 
square  miles  of  traffic- jammed  streets, 
with  people  long  accustomed  to  newstand 
purchase  or  news  dealer  delivery,  came 
to  Peck  three  years  ago. 

"^e  first  year  looked  disastrous.  By 
giving  away  copies  to  boys,  the  Times 
was  put  into  5,000  homes.  Carriers 
numbered  47. 

Then  Mr.  Peck  engaged  E.  S.  Dob¬ 
son,  a  product  of  the  Detroit  NeTvs. 
noted  as  a  home-delivered  daily,  and  in 
two  years  the  progress  has  been  almost 
beyond  beh'ef. 

The  Times  today  claims  to  reach,  paid 
in  advance,  65,000  Brooklyn  homes,  with 
an  organization  off  approximately  1,200 
boys.  The  Times  dlaims  a  total  circula¬ 
tion  of  more  than  80,000.  Mr.  Dobson 
aims  at  150,000  next  year,  and  300,000 
by  1930. 

"A  man  who  says  a  thing  can’t  be 
done  is  through,”  Mr.  Dobson  said. 
“Absolutely  nothing  is  impossible  if 
people  go  after  it  in  the  right  way,  with 
the  right  spirit. 

“Circulation  is  a  matter  of  money, 
men.  manner  and  method,  provided  the 
product  is  good.  Mr.  Peck  furnished  the 
money,  his  editors  the  product,  and  I  have 
attempted  to  do  the  rest.” 

The  Dobson  “manner  and  methods” 
have  resulted  in  the  building  up  of  a 
workable  carrier  system  in  a  territorv- 
divided  into  six  huge  districts,  with  41 
branch  offices,  stretching  in  one  direction 
more  than  20  miles  to  Freeport,  L.  I., 
which  must  be  reached  by  train. 

His  Brooklyn  advent  was  contrastingly 
humble.  He  started  in  a  nine  by  twelve 
office  two  years  ago,  with  125  boys.  He 
was  interviewed  this  week  in  his  private 
office,  which,  behind  glass  partitions, 
overlooks  a  large  circulation  room,  with 
a  score  of  workers,  capable,  Mr.  Dobson 
said,  of  handling  efficiently  as  many  as 
6,000  new  subscribers  in  a  day.  In  the 
two  years  time,  the  Times  has  moved 
into  a  new  home  on  Atlantic  avenue, 
Brooklyn. 

“We  proceeded  under  great  handicaps,” 
Mr.  Dobson  said.  “We  have  only  one 
Hoe  sextuple  press  operating  in  our  plant 
even  today  and  are  forced  to  print  part 
of  our  run  each  day  in  the  plant  of  a 
weekly  four  miles  away.  Within  a  short 
time  installation  of  a  second  Hoc  press, 
now  under  way,  will  be  completed,  and 
by  fall  we  expect  to  be  operating  a 
third. 

“It  was  our  contention  that  the  house¬ 
wife  should  get  her  evening  newspaper 
before  her  husband  came  home  at  night. 
We  guarantee  delivery,  therefore,  be¬ 
tween  5  and  5:30  every  day.” 

Asked  if  the  limited  press  capacity  did 
not  make  this  promise  difficult  to  fulfill, 
Mr.  Dobson  frankly  admitted  it  was, 
declaring  that  unavoidable  tardiness  had 
cost  them  thousands  of  subscriptions. 

“We  have  been  forced  temporarily  to 
sacrifice  one  of  our  editions  for  the  home 
delivery,”  he  said.  “We  go  to  press 
now'  at  2:30  in  the  afternoon,  and  do  not 
stop  at  any  set  time  for  the  other  edi¬ 
tions,  simply  halting  when  necessary  to 
re-make. 

“Our  newsstand  copies  are  handled  by 
regular  agents,  and  we  have  a  dozen  of 
our  own  trucks,  and  hire  three  more,  to 
handle  copies  sent  our  branches  for  the 
carrier  boys. 


EDWARD  S.  DOBSON 


“To  speed  delivery  from  the  branches, 
we  also  limit  the  numbe-'  of  boys  work¬ 
ing  from  each  branch,  and  the  number 
of  subscribers  to  each  boy. 

“I  l)elieve  one  man  can  handle  no  more 
than  30  carrier  boys  efficiently.  We  have 
one  man  in  charge  of  each  of  our  41 
branches  and  six  district  supervisors.” 

The  Times  has  a  ten-cent  weekly  plan, 
whereby  people  subscribing  for  home  de¬ 
livery  get  the  paper  every  day  and  Sun¬ 
day  for  10  cents  instead  of  the  newsstand 
price  of  15. 

The  carrier  boys,  limited  as  much  as 
possible  to  routes  of  from  50  to  100  sub¬ 
scribers,  must  pay  one-half  cent  daily 
and  one  cent  Sunday  for  each  paper. 
They  pay  the  Times  four  cents  a  week, 
making  a  profit  of  six  cents  on  every 
customer. 

“Eventually  we  intend  to  restore  the 
regular  price  of  15  cents  a  week  to  the 
subscribers  and  $1.20  per  100  to  the 
boys.”  Mr.  Dobson  said. 

The  money  the  boys  pay  in  advance  to 
the  branch  manager,  must  be  turned  into 
the  home  office  by  him  on  Monday  morn¬ 
ing.  It  is  usual  for  them  to  turn  in  75 
per  cent  of  it  Monday,  and  99  per  cent 
Tuesday  morning  with  all  advance  money 
in  for  ledger  entry  by  Tuesday  afternoon, 
according  to  Mr.  Dobson. 

Getting  and  keeping  boys  proved  one 
of  the  hardest'  problems  of  establishing 
home  delivery  in  a  metropolis. 

“In  iNew  York  and  Brooklyn  news¬ 
papers  had  been  handled  by  men  for  so 
long,  that  the  boys  were  not  educated 
up  to  their  responsibilities,”  Mr.  Dobson 
explained. 

“Charging  the  boys  for  their  papers, 
and  making  them  pay  in  advance  proved 
the  first  stabilizer.  Then,  when  we  hire 
a  new  boy,  one  of  our  supervisors  al¬ 
ways  makes  a  t)oint  to  call  upon  his 
parents  to  impress  them  with  the  neces¬ 
sity  of  keeping  up  unbroken  service.” 

Other  ideas  put  to  work  to  maintain 
continuity  of  delivery  through  the  boys 
included  the  drawing  up  of  a  bond  agree¬ 
ment  with  each  new  carrier  employed; 
organization  of  clubs  in  each  branch, 
and  establishment  of  a  monthly  publica¬ 
tion,  the  Brooklyn  Times  Junior. 

Under  the  bond,  the  Times  agrees  to 
start  a  bank  account  with  an  initial  de¬ 
posit  of  $3.00  for  the  signer  who  stays 
three  months  on  the  route  to  which  he 
has  been  assigned.  Such  accounts  have 


now  been  .started  for  about  300  boys. 

On  the  first  day  of  each  month  there¬ 
after  for  the  period  of  one  yxar  from 
the  date  of  the  initial  deposit,  or  for 
as  long  as  the  carrier  continues  his  route 
up  to  the  end  of  the  first  year,  the  Times 
agrees  to  make  the  following  deposits, 
based  on  the  number  of  subscribers 
serverl : 

Fifty  copies  or  less.  $1.(K)  a  month; 
51  to  60  copies,  $1.50;  61  to  75,  $2.00; 
and  76  or  more,  $2.50. 

.An  additional  bonus  of  $5.00  is  given 
the  carrier  who  stays  on  his  route  six 
months  after  the  date  of  the  initial  de¬ 
posit,  and  a  further  Imhius  of  $10  to  the 
carrier  who  continues  on  his  route  for 
one  year  beyond  the  date  of  the  initial 
deposit. 

“It  is  understood  and  agreed,”  the  con¬ 
tract  continues,  “that,  while  these  b;ink 
deposits  will  stand  in  the  name  of  the 
carrier  and  that  such  interest  credits  that 
may  be  due  from  time  to 'time  will  also 
be  credited  to  the  carrier,  that  the  money 
cannot  be  withdrawn  without  the  con¬ 
sent  of  the  Brooklyn  Times,  which  will 
only  be  given  in  the  event  that  the  carrier 
has  complied  in  every  way  with  the  con¬ 
ditions  of  the  carrier’s  agreement.” 

The  carrier’s  agreement  reads  as  fol¬ 
lows  : 

1.  — That  he  will  report  to  take  out  his 
route  not  later  than  4:00  P.  M.  daily 
and  7:00  A.  M.  Sunday  and  that  he  will 
deliver  the  Brooklyn  Daily  Times  reg¬ 
ularly  and  promptly  each  afternoon  and 
Sunday. 

2.  — That  the  list  of  subscribers  to  the 
Brooklyn  Daily  Times  given  him,  or  any 
new  subscribers  which  he  may  secure, 
shall  be  the  sole  property  of  the  Brook¬ 
lyn  Daily  Times,  Inc.  and  that  he  will 
not  sell  the  list  or  turn  over  the  route 
or  list  to  any  other  person  or  company 
without  the  written  consent  of  the  Brook¬ 
lyn  Daily  Times,  Inc.  And  that  further¬ 
more,  he  will  furnish  the  Brooklyn  Daily 
Times,  Inc.,  a  complete  and  correct  list 
of  all  Brooklyn  Daily  Times  subscribers 
with  full  delivery  instruction  for  each 
subscriber  at  least  once  a  month  when 
requestetl  and  when  giving  up  the  route. 

3.  — That  while  acting  as  carrier  for 
the  Brooklyn  Daily  Times  he  will  not 
take  the  agency  for  or  deliver  any  other 
evening  or  Sunday  newspaper,  but  that 
he  will  do  all  he  can  to  build  up  the 
circulation  of  the  Brooklyn  Daily  Times. 


4.  — That  he  wdl  pay  each  Monday  in 
advance  for  the  nunjber  of  copies  neces¬ 
sary  to  supply  the  subscribers  on  his 
route  for  the  entire  week  ending  with 
the  following  Sunday  at  the  regular 
wholesale  price  for  btuh  daily  and  Sun¬ 
day. 

5.  — That  he  will  only  collect  from  the 
subscriber  the  regular  price  for  the 
Brooklyn  Ehily  Times  as  .ulvertised  in 
our  circulation  campaigns. 

6.  — That  the  Brooklyn  Daily  Times 
will  have  the  right  to  alter  by  increase 
or  decrease  either  the  whole  or  retail 
price  or  both,  of  the  Brooklyn  Daily 
Times,  without  in  any  way  changing  the 
terms  of  this  agreement. 

7.  — That  previous  to  giving  up  the 
route  he  will  give  the  Brooklyn  Daily 
Times  written  notice  at  least  one  week 
in  advance  of  such  intention. 

8.  — That  he  will  assist  the  Brooklyn 
I^ly  Times  to  secure  someone  to  take 
his  place  when  leaving  and  that  he  will 
instruct  his  successor  fully  in  regard  to 
all  deliveries  by  showing  him  the  route 
for  at  least  three  days  before  leaving. 

9.  — That  the  Brooklyn  Daily  Times, 
Inc.,  shall  have  the  right  to  transfer  the 
route  at  any  time  for  violation  of  this 
agreement. 

10.  — It  is  understood  and  agreed  that 
no  verbal  offer,  promise  or  agreement 
shall  in  any  way  affect  or  alter  the  terms 
of  this  contract. 

“In  every  branch  office  there  is  a  boy's 
club  know  as  the  Yad-a-Eno  which  every 
carrier  must  join,”  Mr.  EXobson  con¬ 
tinued. 

“These  clubs  hold  weekly  or  semi¬ 
monthly  meetings  at  which  methods  of 
circulation  promotion  are  discussed  and 
games  played.  The  officers  of  each  club 
are  carriers,  but  all  meetings  are  under 
the  branch  manager.  The  name,  Yad- 
a-Eno  spelled  backwards  reads  One-g= 
r)ay.  And  as  the  name  implies,  the  boys 
are  encouraged  to  solicit  at  least  one 
new  subscriber  daily.  Not  that  they  al¬ 
ways  succeed,  but  they  do  learn  how  to 
approach  iwople  and  they  are  taught  to 
study  not  only  the  article  thev  have  to 
sell— the  Times — but  the  people  them¬ 
selves.’’ 

Club  members  must  pay  ten  cents  a 
week  dues.  The  money  so  collected  is 
used  by  the  branch  manager  to  entertain 
the  carriers.  .Arrangements  have  been 
perfected  by  the  Times  to  treat  the  car¬ 
riers  once  a  month  to  the  theatre,  and, 
of  course,  baseball  and  other  athletic 
teams  have  Iteen  organized. 

The  Brooklyn  Times  Junior  is  unique 
in  that  in  addition  to  news  notes  from 
the  varif)us  branches  and  the  usual,  and 
rather  dry  so-calleil  “pep”  features,  fic¬ 
tion  written  by  the  boys  is  publishe<l  and 
paifl  for.  This  fiction,  to  be  acceptable, 
must  be  no  less  than  250  words  long,  and 
no  more  than  500.  The  price  of  $1 
is  paid  for  each  one  published. 

For  gaining  new  subscribers,  the  Times 
keeps  25  canvassers  regularly  in  the  field, 
but  relies  chiefly  on  its  boys,  staging 
frequent  contests,  with  baseball  suits, 
footballs,  jack  knifes,  cameras.  rr«Iler 
skates,  and  such  things  as  prizes. 

Naturally  under  metropolitan  condi¬ 
tions.  the  T’.rooklyn  carrier  boys  have  no 
easy  time  of  it.  The  apartment  house 
delivery  is  one  problem,  which  was 
solved  in  unique  manner  by  a  Times  boy 
in  the  Williamsburg  district.  He  delivers 
papers  from  basement  to  top  floor  in  one 
house,  goes  up  to  the  roof,  and  jumps 
across  to  the  next,  where  he  works  down 
to  the  street  again.  He  keeps  this  up  for 
an  entire  block. 

Mr.  Dobson  started  as  a  newsboy  him¬ 
self  on  the  Detroit  News.  He  worked  up 
to  the  position  of  circulation  manager  of 
that  newspaper,  which  he  held  from  1904 
to  1916.  Since  then,  before  his  connection 
with  the  Brooklyn  Times,  he  has  worked 
on  the  Milwaukee  .Sentinel,  Philadelphia 
Puhlie  Ledger,  and  \r7tvrk  Ledger. 
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WEST  BADEN  GOLF  VARIED  ROUTINE  OF 
INLAND  SIX-DAY  MEETING 


Will  H.  Hays,  president  of.  the  Motion  and  seven  charge  less.  Thirty  One  papers  ] 
Picture  Producers  and  Distributors  of  stated  that  they  give  free  publicity  ^ily 


America,  presented  Monday  evening  his  and  12  refuse  any  free  publicity  at  all. 


address  on  the  “New  Attitude  of  Service  This  address  aroused  a  great  deal  of 


Women  Take  Active  Part  for  First  Time  in  Convention  Sessions 
— Regional  Council  Approved  by  1.  D.  P.  A. — 

Roy  Swank  is  Best  Golfer 


in  the  Motion  Picture  Industry.”  The  attention  in  the  round  table  discussion, 
chief  of  motion  pictures  urged  that  At  the  conclusion  of  the  meeting  reso- 


Americans  stop  talking  “What’s  Wrong  lutions  were  adopted  by  the  association 


Bumi 


with  this  Country”  and  begin  appreciat 
ing  “What’s  Right  in  America.” 


expressing  thanks  to  the  hotel  manage¬ 
ment  for  its  splendid  hospitality  and  to 


(By  Telegraph  to  Eonom  &  PusLiSHsa) 

By  LUCILE  BRIAN  GILMORE 


An  instructive  talk  on  developing  the  following  persons  who  assisted  in  I 
tional  aHvprtisinor  for  thp  town  malcinir  the  nrofirram  and  arrancriner  the  " 


national  advertising  for  the  small  town  making  the  program  and  arranging  the 
paper  was  given  by  Eugene  C.  Pullman,  entertainments :  Will  O.  Feudner, 


"YI^FST  BADEN,  Ind.,  May  27 — A  Mrs.  Herrick’s  story  of  a  trip  from  Ire- 
^  program  of  mornings  and  evenings  land  to  America  in  the  steerage  of  a 


of  the  Lebanon  (Ind.)  Reporter,  Satur-  secretary  Indiana  Republican  Press  Asso- 


day  morning.  Mr.  Pulliam  told  how  the  ciation;  S.  E.  Thomason,  Chicago 
circulation  of  the  Reporter  has  been  Tribune,  president  of  the  A.  N.  P.  A.; 


devoted  to  business,  with  afternoons  set 
aside  for  golf  and  other  sports,  marked 


passenger  ship  was  held  to  be  one  of  the  more  paid  sub-  George  Morris,  manager  business  survey 


best  stories  of  actual  newspaper  ex-  scribers  in  its  town  than  there  are  houses  Chicago  Tribune;  Frank  T.  Carroll, 


the  spring  meeting  of  the  Inland  Daily  perience  related  at  West  Baden.  The 


Indianapolis  News;  H.  L.  Williamson, 


Press  Association  which  has  just  ad-  Chicago  writer  first  appeared  Sunday  Dr.  S.  J.  Pritchard,  of  the  Battle  secretary  of  the  Illinois  Press  Associa 


journed  here.  The  session  convened  last  evening.  Her  principal  address  was  Creek  (Mich.)  Sanatarium  gave  a  talk  Bellamy,  Cleveland  Plain 


Thursday  with  an  opening  address  by  made  at  the  luncheon  Monday. 


on  the  “Value  and  Importance  of  Sun-  Dealer;  Dean  J.  W.  Piercy,  University 


Senator  James  E.  Watson,  and  con-  Lenora  Lee  Tufford,  a  reader  of  re-  shine  In  Keeping  Fit”  Dr.  Pritchard’s  of  Indiana;  George  W.  Purcell, 


tinued  through  six  days  crowded  with  nown  on  the  Lyceum,  added  to  the  enter-  partiality  to  golf  is  not  the  exercise  it  Vincennes,  Ind.,  chairman  of  the  com- 


tainment  by  rendition  of  several  pleas-  gives,  but  the  sunshine  to  which  one  is  mittee  on  entertainments;  and  Lucile 


guished  journalists,  educators  and  states-  ing  numbers.  On  the  Sunday  afternoon  exposed  while  playing. 


Brian  Gilmore,  of  Editor  &  Publisher, 


program  she  read  “Samson  and  Delilah.”  Frank  T.  Carroll,  of  the  Indianapolis  Chicago,  in  charge  of  entertainment 


For  the  first  time  in  the  history  of  the  Helen  Rowland,  sent  by  the  King  News,  just  re-elected  president  of  the  women. 


Inland,  the  wives  of  Inlanders  had  a  Features  Syndicate,  was  heard  Saturday  Association  of  Newspaper  Advertising  The  following  new  members  were  an- 


part  in  one  of  its  meetings.  Social  evening  in  a  very  entertaining  address.  Executives,  arranged  the  program  on  nounced : 


entertainment  for  women  were  arranged  “Side  Lights  on  Feature  Stuff.” 


advertising  matters  and  gave  an  in- 


for  this  meeting  of  the  association  The  same  evening  Senator  Albert  J.  teresting  talk  on  the  subject  at  one  of 


whose  conventions  have  been  graced  by  Beveridge  amused  the  delegates  by  re-  the  conferences. 


accomplished  women  publishers. 


lating  some  incidents  gathered  from  12 


Bridge  parties,  golf  contests,  lunch-  years  in  the  United  States  Senate. 


Before  the  convention  closed  a  group 
of  Indiana  publishers  discussed  the  ad- 


eons  and  literary  and  musical  events  A  message  from  the  church  was  visability  of  organizing  a  state  associa- 
were  among  the  pleasures  planned  for  brought  Sunday  morning  by  Dr.  William  tion.  They  voted  to  postpone  the  adoj^ 
the  visiting  women.  Several  Inland  Lowe  Bryan,  president  of  Indiana  Uni-  tion  of  the  constitution  and  by-laws  until 
papers  are  very  successfully  managed  versity,  who  declared  that  the  most  a  definite  decision  is  made  as  to  whether 


Ann  Arbor  (Mich.)  Times-News,  C. 
H.  McKinley. 

Niles  (Mich)  Daily  Star,  R.  G.  Tobin. 
Union  City  (Ind.)  Times,  James  J. 
Patchell. 

New  Albany  (Ind.)  Tribune,  Walter 
S.  Montgomery. 

Piqua  (Ohio)  Call,  C.  F.  Ridenour. 
Members  of  the  Inland  were  invited 


by  women  who  are  owners  of  some  of  serious  peril  confronting  the  Protestant  the  organization  is  to  be  formed.  Another  to  make  the  new  office  of  Editor  & 


the  outstanding  daily  papers  of  the  244  churches  of  America  is  the  conflict  be-  meeting  will  be  held  soon  in  Indianapolis.  Publisher,  Suite  1700  Times  Build¬ 


comprising  the  Inland  membership.  tween  the  fundamentalists  and  modern-  An  interesting  feature  on  publicity  ing,  their  business  headquarters  when 


The  first  important  business  trans-  ists  Dr.  Bryan  would  have  the  church  given  theatres  was  brought  out  by  they  come  to  New  York.  President 
acted  by  the  convention  came  on  Friday,  of  today  utilize  the  wisdom  of  the  past  George  W.  Purcell,  of  the  Vincennes  Lindsay  acknowledged  receipt  of  the  in- 


when  it  was  voted  to  affiliate  with  the  without  being  bound  by  it. 


(Ind.)  Western  Sun,  in  which  he  stated  vitation  in  the  name  of  the  Inland  and 


American  Interregional  Newspaper  that  we  had  the  wisdom  of  Paul,  the  that  he  sent  out  letters  to  a  number  of  said  the  members  would  gladly  avail 

Council,  an  advisory  and  co-ordinating  wisdom  of  Jesus,  not  afraid  to  trust  the  papers  throughout  the  state  and  found  themselves  of  the  opportunity. 


body  intended  to  cement  together  the  wisdom  of  our  ancestors,  but  at  the  same  that  15  of  those  which  answered  charge  The  Golf  tournament  held  Monday 
great  sectional  organizations  of  news-  time  not  afraid  to  surge  forward,”  the  a  higher  rate  for  theatre  advertising  afternoon  was  in  charge  of  Chester  W. 
papers  in  the  United  States,  Canada  and  educator  declared.  than  for  local  display,  21  the  same  rate,  Adams,  Vincennes  (Ind.)  Commercial, 

Mexico.  chairman,  who  was  assisted  by  Walter 

A  general  review  of  “laws  affecting  i  |  H.  Savory,  of  Mergenthaler  Linotype 


than  for  local  display,  21  the  same  rate,  Adams,  Vincennes  (Ind.)  Commercial, 
_  chairman,  who  was  assisted  by  Walter 


newspapers,”  was  given  by  Fred  E. 
Shertenmeier,  Secretary  of  State  of 
Indiana,  Friday  morning.  Mr.  Shorten- 
mrif  cited  important  decisions  on  libel 
and  legal  publications.  He  told  what 
constitutes  the  rights  and  privileges  of 
a  publisher  and  explained  the  legal 
status  of  publisher  and  subscriber. 


LOCAL 


H.  Savory,  of  Mergenthaler  Linotype 

TIE-UP  IS  KEY  TO  INCREASED  ■' 

NATION A1  AnVFRTlSINO  gross— Silver  pitcher  offered  by 

I’N/V  1  ^  Publisher,  Roy  Swank,  Re- 

_ _ _  porter,  Lebanon  (Ind.) ;  score  76. 

,  ...  ,  .  ,  ,  Second  low  gross — Brassie,  offered  by 

The  place  to  begin  to  get  national  ad-  Crawford  MacGregor  &  Canby  Com- 


Following  are  excerpts  from  an  address  The  place  to  begin  to  get  national  ad-  Crawford  MacGregor  &  Canby  Com- 
on  "Developing  Advertising  For  The  vertising  is  right  at  home.  If  your  pa-  Gardner  Thomas,  Marion  (Ind.) 


Mrs.  Myra  Helmer  Pritchard,  of  Small  Town  Paper'’  Made  By  Eugene  per  won’t  pull  for  the  local  merchants  chronicle  score  81 


Battle  Creek  winner  of  the  western  golf  C.  Pulliam,  Publisher,  Lebanon  (Ind.)  it  will .  do  even  worse  for  the  national  3^^  Iq^  gross— Brassie,  offered  by 


championship,  spoke  Friday  afternoon  Reporter,  made  before  the  Inland  Daily  advertiser.  And  if  he  is  a  wise  advertiser  Crawford  MacGregor  and’  Canby  Com- 


on  “Golf  Phases  and  Paraphrases.”  Press  Assi 
Aspects  of  national  advertising  in  the  last  week. 
newspaper  business  were  presented  at  rnurr 
the  Saturday  meeting  session  by  F.  ^HE  thi 
Guy  Davis,  of  the  Bureau  of  Advertis-  empha 
ing  of  the  A.  N.  P.  A.  at  Chicago.  Mr.  1-  A  n 


Press  Association  meeting  in  West  Baden  — and  most  of  them  are  uncannily  wise —  pany  Chester  W  Adams  Vincennes 
last  week.  he  %yill  find  out  before  he  comes  in  Commercial’,  score  82. 

.  whether  the  chances  favor  his  investment  Low  net-set  dishes  offered  by  Al- 

’  I  ’HE  three  important  things  1  want  to  your  paper.  ...  —  .  _  _  - .  — 


emphasize  are  these ; 


your  paper.  ^  .  bright  China  Company,  George  M.  Qen- 

The  local  merchant  in  the  final_  an-  Jenin,  Springfield  State  Register.  2nd 


Davis  suggested  some  of  the  obstacles  really  worth  while  to  sell. 


1  A  newspaper  must  have  something  al>-sis  is  the  customer  of  the  national  Iqw  net-driver,  offered  by  Burke  Golf 


advertiser.  To  be  sure  the  national  ad-  Company,  Harold  G.  Pond,  Imperial 


to  a  clear  perception  of  newspaper  ad-  2.  It  must  have  the  confidence  the  vertiser  may  market  his  product  through  Typ^  Company,  Chicago. 


vertising  values  in  the  part  of  the  man-  Rood  will,  and  the  co-operation  of  the  wholesale  and  jobbing  houses  but  finally  'Kickers  Handicap  contest— Golf  bag 


ufacturer.  He  brought  out  the  thought  local  merchants. 


the  local  merchant  is  the  customer— he  offered  by  Walter  A.  Savory,  Mergen- 


that  it  hardly  ever  pays  an  advertiser,  3.  The  local  tie-up  is  the  key  to  in-  buys  the  goods  to  sell  at  retail.  If  the  thaler  Linotype  Company,  won’by  Alfred 


especially  those  operating  in  highly  com-  creased  national  advertising 


local  merchant  can  be  shown  that  it  is  to  Marshall  Jr.,  New  Castle’  (Ind.)  Courier, 


petitive  fields,  to  hope  for  good  business  National  advertising  is  a  straight-out  liis  advantage  to  have  nationally  distrib-  second  prize  dozen  golf  balls  offered  by 


in  territories  where  he  cannot  afford  to  business  proposition.  It  is  placed  in  uted  products  which  he  sells,  advertised  Burke  Golf  Company,  George  B  Grigs- 
support  his  sales  effort  with  newspaper  newspapers  on  a  business  basis  with  the  in  the  local  newspaper  he  will  begin  to  by.  Princeton  (Ind.)  Clarion-News. 


advertising. 


sole  idea  that  it  will  develop  sales  for  demand  that  the  manufacturer  place  some  Worst  gross  score _ Dozen  golf  balls. 


“The  doctrines  of  intensive  cultivation  the  advertiser.  Pleas  for  support  based  of  his  advertising  where  it  will  actually  offered  by  Mergenthaler  Linotype  Com- 


of  logical  markets  can  mean  only  one  on  any  other  argument  than  that  of  effec-  help  sales  in  his  store.  Many  large 
thing  from  the  point  of  view  of  ad-  tive  merchandising  should  fail  and  are  manufacturers  already  have  realized  the 
vertising  and  that  is  comprehensive  use  bound  to  fail.  The  national  advertiser  fairness  and  the  effectiveness  of  this  plan 


help  sales  in  his  store.  Many  large  pany,  won  by  B.  C.  Whitsitt,  Decatur 
manufacturers  already  have  realized  the  (Ill.)  Review. 


Meritorious  scores — Each 


of  newspaper,  large  and  small  alike,  in  is  under  no  particular  obligation  to  the  and  are  appropriating  a  certain  percent  tie  fastener  offered  by  Geo.  H.  Fuller 


the  territories  covered,”  said  Mr.  Davis,  local  newspaper.  Complaining  about  the  of  sales  in  a  given  territory  for  local  Company,  Chicago. _ Gross  scores,  C.  W. 


Mr.  Davis  made  a  strong  plea  for  a  magazines  and  the  metropolitan  papers  newspaper  advertising  in  that  territory.  Bridenthal,  kcndallville  (Ind.)  News- 
greater  solidarity  among  newspaper  men  “monopolizing  all  the  national  advertis-  But  most  of  this  money  now  is  being  Sun;  (ieorge  D.  Lindsay,  Marion  (Ind.) 


Ix"  built  up  without  any  extra  cost  to  The  small  city  daily  must  have  some-  advertising. 


C.  R.  Blackman,  Moline  (Ill.)  Dispatch; 


work  for  the  newspaper  cause  through-  thing  really  worth  while  to  sell.  It  must  Let  me  say  that  this  talk  of  the  fight  net  scores— B.  Frank  Adams,  Mergen 


ing  and  the  agents,  who  are  in  direct  out  the  field  it  covers.  It  must  have  tion— almost  deadly  competition— with  (Mich.)  State  Journal;  F.  G.  Smith 


contact  with  national  advertisers. 


Jason  Rogers  of  New  York  gave  an  not  reached  by  other  newspapers.  Its  but  we  are  not  competing  with  the  big  Logan.sport  (Ind.)  Pharos-Tribune;  E 


instructive  talk  on  advertising  and  in-  news  service  must  be  thorough,  complete  city  papers. 


The  big  city  newspapers  have  broken  ory,  Mergenthaler  Linotype  Company, 

c.^iA  _ _ _ ]  _  \r__i_ 


troduced  several  new  plans  he  is  w'ork-  and  accurate  for  its  own  field.  Above  'The  big  city  newspapers  have  broken  ory,  Merg 
ing  out._  _  alj  it  must  have  the  confidence,  the  good  into  the  national  field  with  a  smash  and  New  York. 

(rtiievieve  Forbes  Herrick,  of  the  will  and  the  co-operation  of  its  own  com-  are  getting  an  even  break  with  the  mag- 
Chicago  Tribune,  who  made  an  address  munity,  especially  of  the  local  merchants,  azines.  It  is  our  job  to  convince  the  An  airpli 


on  “Women  on  Newspapers,”  was  ac-  The_  key  to  increased  national  busi-  national  advertiser  that  the  smaller  com-  fuel  made  from  applejack. 
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generally,  with  relation  to  national  ad-  ing”  won’t  get  the  small  town  publisher  spent  with  the  metropolitan  papers.  Chronicle;  Jason  Rogers,  Advertisers 
vertising  claiming  that  if  each  news-  anv  business.  He  must  get  it  on  a  busi-  There  never  has  been  a  consistent,  con-  Weekly  New  York-  Eu’eene  Pulliam 

_  _ 4.1 I — ..11  rxri,..*  _ .ac _ 41.. _ n j.-i-  _  t  .  r’  .  'X  .  ^ 


paper  would  seriously  undertake  the  ness  basis  or  not  at  all.  What  is  the  certed  effort  among  the  smaller  dailies  Reporter,  Lebanon,  Ind.;  Sam  A.  Red- 
task  a  selling  army  of  10,000  men  could  business  basis?  to  sell  the  local  merchant  on  national  man,  Princeton  (Ind.)’  Clariotk-N ews ; 


representatives,  the  Bureau  of  Advertis-  be  general  and  well  distributed  through-  small  town  newspapers  are  in  competi-  Globe;  Charles  N.  Halsted,  Lansing 


corded  one  of  the  most  attentive  audi-  ness  is  the  co-operation  of  the  local  munities  are  relatively  just  as  important  humans  will  undertake  to  do  that  any 
ences  of  any  speaker  at  the  convention,  merchants.  —  --  ’ -  .•  .r  ,r  .  rr 


to  him  as  the  large  cities. 


-New  York  Herald  Tribune. 


C  tend 
ing 


out  tlie  continent  through  local  trade  have  something  that  is  not  available  in  between  the  large  city  and  the  small  thaler  Linotype  Company,  Chicago;  Lin- 
factors,  to  support  the  work  of  special  any  other  market.  Its  circulation  must  city  papers  is  largely  imaginary.  The  wood  I.  Noyes,  Norwood  (Mich.) 


a  large  percentage  of  readers  who  are  the  magazines  for  national  advertising  Waukegan  (Ill.)  Sun;  W.  R.  Emsiie, 


S.  Myers,  Xenia  Gazette]  Walter  H.  Sav- 


An  airplane  has  flown  ninety  miles  on 
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“WHAT  WE  DRAMATIC  CRITICS  TRY  TO  DO” 

Bums  Mantle,  “Professional  Playgoer”  for  20  Daily  Newspapers,  Enters  the  Selwyn  Brothers’  Argu¬ 
ment  and  Thoroughly  Discusses  the  Objects  of  His  Trade 


Arch  and  edgar  selwyn, 

brother  producers,  started  it.  Ed¬ 
gar  said  dramatic  critics  were  worthless. 
Arch  was  kinder  than  his  brother.  He 
quite  willingly  tolerated  the  “nice  boys” 
of  the  press.  Thus  the  aged  and  some¬ 
what  deleterious  chestnut  was  popped 
into  the  fire  again. 

This  week  I  asked  Burns  Mantle  to 
fish  it  out  and  dust  the  ashes  off  with 
the  critic’s  side  of  the  argument. 

“It’s  silly  business”  said  Mr.  Mantle, 
“This  baiting  of  the  dramatic  critics. 
But  it’s  worth  discussing. 

“Of  course,  that  question  has  struck 
me  periodically  now  during  nearly  20 
years  of  professional  theatre  going.” 

That  is  what  Mr.  Mantle  calls  dramatic 
criticism  for  dailies — “professional  theatre 
going.”  He  takes  his  job  seriously,  is  an 
entertaining  and  thoroughly  honest  writer, 
and  as  author  of  a  dramatic  letter  for 
more  than  20  newspapers  and  for  five 
years  editor  of  the  “Year  Book  of  Drama 
in  America,”  has  built  himself  a  wide 
reputation.  His  home  newspapers  are  the 
New  York  Daily  News  and  the  Chicago 
Tribune. 

In  the  interview  at  his  home  in  Forest 
Hills,  L.  I.,  he  did  more  than  talk  of 
theatrical  producers  and  their  differences 
over  dramatic  critics.  He  thoroughly 
discussed  the  question:  “What  We 
Dramatic  Critics  Try  to  Do.” 

“This  periodical  discussion  of  the  use¬ 
lessness  of  dramatic  criticism,  so  called, 
is  after  all  a  healthy  thing,”  he  began  the 
conversation,  which,  continuing  through 
luncheon,  was  concluded  in  the  upstairs 


By  PHILIP  SCHUYLER 


My  idea  of  the  professional 
theatregoer  is  that  he  should 
he  in  the  position  of  a  man 
writing  a  letter  home — Burns 
Mantle. 


“According  to  the  irritated  Selwyn, 
they  pay  not  the  slightest  attention  to 
them,  which  should  be  as  those  managers 
who  dislike  play  reviewers  would  have  it. 
If  the  public  pays  no  attention,  then  cer¬ 
tainly  no  harm  can  be  done  any  play. 

“But  I  insist  the  public  should  pay  at¬ 
tention.  If  it  did  there  would  be  no  ex¬ 
cuse  for  censors  or  play  juries. 

“I  don’t  mean  to  say  that  the  reviewers 
of  plays  are  invariably  men  of  perfect 
judgment  and  high  ideals,  or  inevitably 
right  in  their  necessarily  hurried  conclu¬ 
sions.  Some  of  my  best  friends,  as  my 
Hebrew  brothers  have  it,  are  critics,  and 
admit  it.  Some  even  boast  of  it.  Yet 
only  a  few  of  them  could  pick  my  plays 
for  me  if  I  were  a  casual  playgoer.  I 
don’t  always  like  the  plays  the  otl^rs  like. 

“But  I  do  say,  and  I’ll  shout  it  from 
the  towers  of  the  town,  that  there  was 
not  the  slightest  excuse  for  any  person 
not  knowing  what  kind  of  a  play  ‘What 
Price  Glory?’  is  or  ‘They  Knew  What 
They  Wanted’  or  ‘The  Firebrand,’  or 
‘A  Good  Bad  Woman’  or  ‘Ladies  of  the 
Evening’  or  ‘The  Harem’  or  ‘Desire  Un¬ 
der  the  Elms’  or  any  of  the  others — was 
the  morning  after  each  was  produced. 

“And  any  mother  who  went  herself, 
or  took  her  husband,  or  sent  her  daughter, 
or  her  daughter’s  chum,  or  let  either  go 
with  her  particular  fox-trotter,  and  after¬ 
ward  excused  herself  on  the  plea  that  she 
did  not  know  what  kind  of  a  play  she  or 
daughter  had  selected,  is  either  a  cheat 
or  a  fool,  and  probably  both.” 

Luncheon  over,  we  had  gone  upstairs 
to  the  Mantle  study.  Here  was  perfect 
atmosphere  for  leisurely  theatre  shop  talk. 
On  the  walls  were  hung  pictures  of  old 


study  of  the  Mantle  home.  “It  gives  the  Are  there  no  standards  in  dramatic  erally  flayed,  nevertheless  succeeded.  In  “Quality  ^St"eet~  Richard^  M^anlfi^^ 


professional  playgoer  a  chance  to  explain  criticism?' 


what  he  tries  to  do. 

“In  ninety-eight  cases  out  of  a  hundred. 


“Of  course  there  can  be  no  standard 
opinion  among  men  so  far  as  taste  is  con- 


fact,  there  seem  to  be  only  seven  or  eight  mansneta,  ana 

legitimate  examples.  These  can  be  ex-  unknown  now  of  an  earlier  day. 


newspaper  dramatic  criticism  really  is  no  ceriied,  is  the  reply  to  such  letters.  There 
more  than  a  report  of  the  entertainment  can  be  standards  on  the  convincing  quali- 
seen,  and  not  criticism  at  all.  ties  of  the  play  or  the  technical  skill  of 

“All  concerned  have  their  own  con-  the  actors.  But  if  an  answer  is  wished  to 
ceptions  of  the  newspaper  dramatic  critic,  the  ‘What  shall  I  do?’  question,  the  only 
The  producer  has  his  idea;  actors  and  thing  to  do  is  to  get  in  touch  with  the 
actresses  their’s;  the  public  has  quite  critic  whose  taste  seems  to  coincide  with 


plained. 


“These  pictures  date  me  pretty  well, 
don’t  they?”  laughed  Mr.  Mantle.  Fifty 


ceriied,  is  the  reply  to  such  letters.  There  “There  is  a  small  town  public  in  every  old  he  annears  to  he  in  his  thirties 

can  be  standards  on  the  convincing  quail-  town.  The  run  of  a  poor  play  must  '  tt  ,  ’  ,  j  ,  , 

ties  of  the  play  or  the  technical  skill  of  be  forced  until  this  public  is  found.  If  ,  newspaper  work  on  the 

the  actors.  But  if  an  answer  is  wished  to  there  is  sufficient  money  in  the  treasury  ^  dramatic 

the  ‘What  shall  I  do?’  question,  the  only  and  sufficient  patience,  it  is  often  re-  from  1898  to  1900.  Thp  he  s^t 

thing  to  do  is  to  get  in  touch  with  the  warded.  '1  heiort 


another  vision ;  while  the  critic  has  his 
own,  and  usually  very  humble  opinion  of 
himself. 


yours.  I 

“Having  gained  a  following,  a  critic 


.  ■  ,  .  ,  „  -  .  j  coming  east  to  become  dramatic  editor  of 

‘Abie  s  Irish  Rose,’  for  instance,  dur-  ,|,e  Chicago  Inter-Ocean.  He  remained 
ing  the  first  three  weeks,  looked  like  a  with  this  newspaper  five  years,  and  then 


Jrlaving  gaineu  a  toiiowing,  a  crii  c  newspaper  reading  public  was  transferred  to  the  ChicasLo  Tribune 

must  be  a  g^  honest  workm^^^^^^  J  going  to  ste  it.  It  hung  on  by  its  % 


“Broadly  speaking,  my  idea  of  a  pro-  it.  No  dishonest  critic  can  succeed.  Per-  it  nuhlir  heean  .  ^  printing  and  read- 

fessional  theatregoer  is  that  he  should  be  sonally,  the  only  religion  I  have  is  that  .  j- ’  .  .  i'\S  stories  about  the  Hope  Diamond,  the 

in  the  position  of  a  man  writing  a  letter  one  can’t  cheat,  morally,  physically,  or  ,  .  '  ‘Curse  of  the  Burnes  Millions’  and  ‘Fllea- 

home.  The  difference  is  obviously  that  any  other  way.  op^si^  ca^  is  that  m  Close  „or  Sears,  Boston  Sportswoman,’  how- 

the  dramatic  reporter  writes  for  thou-  “I  consider  it  greatly  to  the  credit  of  Harmony  by  Dorothy  Parker.  This  was  ever,”  Mr.  Mantle  recalled,  “and,  sub¬ 
sands,  while  the  other  writes  to  one.  the  men  and  women  who  report  the  ''k«l  by  the  majority  ot  crUics,  anci  they  rnitting  my  resignation  as  Sunday  editor, 

“I  aim  to  give  a  constant  theatre  at-  theatre  and  its  activities  the  country  over  did  not  ippoiiited  myself  dramatic  correspondent, 

tender’s  opinion  of  each  play  I  see,  bear-  that  they  can  still  stir  resentment  among  Kahn  thought  it  so  goo<l  he  iteing  very  polite  on  the  Tribune,  they 

ing  in  mind  that  the  public  is  my  col-  producers  of  plays,  such  as  FMgar  Sel-  financed  >t  and  took  it  out  on  the  road,  ^  gently  restraining  hand  on  my 

laborator.  Differently  expressed,  what  I  wyn.  where  I  underst^d,  it  is  not  proving  shoulder,  but  took  it  off  again  almost 

seek  is  a  fair  compromise  between  my  “Ever  since  there  was  a  theatre  -and  a  snccesstul.  the  public  doesn  t  care  immediately.” 

public  and  myself.  particular  man  assigne<l  to  review  the  *nat  are  too  gowl.  position  of  dramatic  corresp<jiident 

“Every  critic  is  influenced  by  his  public,  plays  shown  in  that  theatre — so  a  wonder-  “Not  one  play  in  fifty  is  either  wholly  brought  him  to  New  "York,  where  after 
Stark  Young  of  the  Times,  an  analytical  ing  and  interested  public  might  know  bad  or  wholly  good.  And  the  reviewer  ^  short  time,  he  left  the  Tribune  to  be- 
critic,  writes  for  those  interested  in  scien-  something  about  the  entertainment  it  was  \yho  condemns  a  play  because  he  did  not  come  dramatic  editor  of  the  Nezv  York 
tific  dramatic  vivisection;  Heywood  asked  to  buy  unsight,  unseen — theatre  like  the  last  act  is  as  dishonest,  or  at  Evening  Mail.  In  1922,  he  went  to  the 
Broun  of  the  World,  must  bear  in  mind  managers  have  tried  to  influence  the  re-  least  as  unfair,  as  the  reviewer  who  Xezo  York  Daily  News,  where  he  has 

Vlic  niikllo  li'L-oc!  oc  o  nrtA  r,r,  <l,«iV  nraUpc  n  nt^V  bpCallCP  bp  ktlOWS  thp  Allth-  a. _ I!,..- _ I _ _ 


“I  consider  it  greatly  to  the  credit  of  Harmony’  by  Dorctliy  Parker.  This  was  ever,”  Mr.  Mantle  recalled,  “and.  sub- 
the  men  and  women  who  report  the  by  the  majority  of  crUics,  and  they  mitting  my  resignation  as  Sunday  editor, 

theatre  and  its  activities  the  country  over  ippointed  myself  dramatic  correspondent, 

that  they  can  still  stir  resentment  among  Kahn  thought  it  so  goo<l  he  Heing  very  polite  on  the  Tribune,  they 

producers  of  plays,  such  as  FMgar  Sel-  financed  it  and  took  it  out  on  the  road,  ]aij  ^  gently  restraining  hand  on  my 
wyn.  ^  understand,  it  is  not  proving  shoulder,  but  took  it  off  again  almost 

“Ever  since  there  was  a  theatre  -and  a  successful.  The  public  doesn  t  care  immediately.” 

particular  man  assigne<l  to  review  the  P'^Y®  Sowl.  position  of  dramatic  corresp<jiident 

plays  shown  in  that  theatre — so  a  wonder-  “Not  one  play  in  fifty  is  either  wholly  brought  him  to  New  York,  where  after 
ing  and  interested  public  might  know  bad  or  wholly  good.  And  the  reviewer  ^  short  time,  he  left  the  Tribune  to  be- 
something  about  the  entertainment  it  was  \yho  condemns  a  play  because  he  did  not  come  dramatic  editor  of  the  Netv  York 


his  public  likes  him  as  a  natural  and  ports  on  their  plays. 


brilliant  essayest;  Percy  Hammond  of  the  “They  have  fed  their  reviewers  with  or  or  has  lunched  with  the  star. 


praises  a  play  because  he  knows  the  auth-  since  been  dramatic  editor,  and  once  again 


Herald  Tribune,  as  always  witty  and  food  and  flattery.  They  have  sent  them  “Where  the  competition  in  play  pro-  Tribune, 
and  amusing;  Alexander  Woollcott,  as  the  best  seats.  They  have  greeted  them  ducing  is  as  keen  as- it  is  in  New  York 

informal  and  chatty ;  and  Alan  Dale,  of  with  smiles  and  handshakes.  They  have  and  the  plays  come  thick  and  fast  (es- 

the  American,  and  John  Anderson  of  the  frequently  been  more  than  friendly  at  pecially  thick),  dramatic  criticism  in  the 
Evening  Post,  as  smart  and  epigram-  holiday  time.  academic  sense  must  give  way  to  theatre 

matical.  Each  one  represents  his  own  “And  yet  to  this  day  they  have  riever  reporting.  If  a  reviewer  is  not  a  good 

type  of  play-goer  and  also  reader.  been  able  to  influence  any  criticism  that  reporter  he  is  not  a  good  reviewer — not 

“It  is  perfectly  natural  for  all  critics  ever  did  any  good.  For  the  simple  and  for  a  daily  newspaper, 

to  be  interested  in  their  own  publics,  while  good  reason  that  no  critic  or  group  of  “Remember,  too,  the  play  reviewer  is 


dramatic  correspondent  of  the  Chicago 


holiday  time.  academic  sense  must  give  way  to  theatre 

“And  yet  to  this  day  they  have  riever  reporting.  If  a  reviewer  is  not  a  good 
been  able  to  influence  any  criticism  that  reporter  he  is  not  a  good  reviewer — not 


WOOLLCOTT 


Noted  Dramatic  Critic  Leaves  New 
York  Sun  to  Join  World 


to  be  interested  in  their  own  publics,  while  good  reason  that  no  critic  or  g;roup  of  “Remember,  too,  the  play  reviewer  is  Alexander  Woollcott,  for  the  past  year 
reporting  plays  for  them.  Their  place  on  critics,  has  ever  been  able  to  make  a  bad  trying  to  serve  not  one  but  three  publics:  dramatic  critic  of  the  New  York  Sun, 

their  newspapers  demands  a  following,  play  or  a  poor  entertainment  good  by  call-  The  public  that  sits  with  him  at  the  play  has  resigned  from  that  newspaper  effect- 

“Thus,  in  addition  to  boosts  and  knocks  ing  it  so,  and  none  has  been  able  to  kill  and  is  eager  to  compare  judgments  with  ive  immediately.  Mr.  Woollcott  will  be- 

from  producers,  dramatic  critics  are  con-  a  worthy  or  popular  entertainment  by  him,^  the  larger  play-going  public  that  is  come  dramatic _ critic  of  tlie  New  }  ork 


timially  getting  letters  from  readers  con¬ 
taining  a  query  such  as  this : 

“‘What  shall  I  do?  I  have  read  your 


flaying  it. 


“Of  course  today  proflucers  point  to  know  what  the  play  is  about,  ^fore  de- 
‘Abie’s  Irish  Rose,’  which,  universally  de-  ciding  to  see  it  and  the  professional  pub- 


outside  the  theatre  and  wouUl  like  to  World,  Aug.  15.  He  sailed  this  week  to 
know  what  the  play  is  about,  before  de-  spend  the  intervening  period  abroad, 
ciding  to  see  it  and  the  professional  pub-  i’rior  to  his  connection  with  the  Sun, 


column  for  years.  But  you  said  the  other  nounced  by  the  critics,  has  turned  out  a  lie  that  wants  to  know  how  the  play  was  -^Ir.  W  oollcott  was  critic  for  the  New 
day  you  enjoyed  this  play.  Hammond  gold  mine.  But  in  the  2.000  odd  plays  I  acte<l  and  by  whom.”  ...  ^  ’’‘•-wspaper 

declared  he  was  bored.  Broun  was  of  the  have  reviewed  in  the  20  years  I  have  “There  is  something  to  be  said  as  to  work  on  the  iVew  York  Times  is  police 

opinion  it  was  good  and  bad  in  spots;  spent  as  critic,  I  defy  any  producer  to  the  attitude  of  the  public  toward  the  re-  reporter.  He  became  Times  dramatic 

while  the  others  were  quite  noncommital.  point  to  more  than  a  100,  which,  gen-  views  they  read,  or  don’t  read.  critic,  succeeding  Adolph  Klauber. 


Editor  &  Publisher  for  May  30,  1925 
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Mr.  BennetPs  Gifts  and  Charities 

Most  of  Mr.  Bennett’s  deeds  of  charity  and  they  were  manifold,  were  i 
done  in  secret,  but  at  one  time  the  establishment  of  soup  kitchens  for  the  1 
hungry,  and  at  another  his  large  contributions  for  clothing  for  the  poor,  ’ 
are  examples  of  his  kind  heartedness,  while  his  gift  of  $100,000  to  the 
starving  people  of  Ireland  will  be  recalled.  i 

The  Herald’s  Free  Ice  Fund,  established  in  1892,  was  probably  the  ' 
most  familiar  of  his  cliaritable  enterprises.  The  public  liberally  con-  ' 
tributed  to  the  Fund,  designed  primarily  to  aid  in  preserving  milk  for 
infants  and  to  prevent  the  loss  of  food  through  lack  of  refrigeration. 

Ice  was  given  only  to  those  having  tickets  from  charitable  organizations, 
insuring  that  none  of  it  would  fall  into  the  hands  of  those  able  to  pay 
for  it. 

During  the  later  years  of  its  existence,  Mr.  Fleming  reorganized  the 
service;  More  stations  were  opened  and  many  more  deserving  people 
obtained  free  ice. 

Among  the  prizes  given  or  endowed  by  Mr.  Bennett  were  those 
for  students  of  journalism  at  colleges,  including  a  special  prize  fund  for 
Yale  University.  His  famous  Balloon  Cup  (Coupe  Internationale  des 
Aeronautes) ;  his  equally  famous  International  Aviation  prize  (Coupe  In¬ 
ternationale  d’Aviation),  both  permanent  trophies,  are  eagerly  contended 
for  every  year. 

The  Bennett  Cups  for  the  races  of  the  New  York  Yacht  Club;  the 
Lysistrata  Cup  for  steam  yacht  races;  Motor  Boat  races  prize;  baseball 
prize  cups  and  plaques  for  amateurs  and  public  players ;  Golf  Cups ; 
Herald  Cups  for  best  saddle  horses;  prizes  at  dog  shows,  &c.,  were 
proof  of  his  deep  interest  in  promoting  the  Sports  of  outdoor  life. 

In  1909,  the  Herald  conducted  two  important  contests  for  short  story 
writers,  with  prizes  aggregating  $10,000.  It  also  conducted  a  $2,000 
prize  contest  for  the  best  comic  cartoon. 

Mr.  iiennett’s  great  anti-vivisection  crusade  roused  sympathetic  sup¬ 
port  from  all  over  the  world,  while  in  the  utilitarian  field  he  strongly  ad- 
voi  ated  the  adoption  of  the  metric  system  of  weights  and  measures  by  the 
United  States. 

The  dedication  of  the  beautiful  Memorial  on  ^Ir.  Bennett’s  estate 
on  W  ashington  Heights,  on  Nov.  16,  1901,  and  which  marks  the  site  of 
old  Fort  Washington,  revealed  the  fact  that  he  had  borne  the  entire  ex- 
{^nse  of  the  undertaking.  The  Monument  bears  the  following  inscrip¬ 
tion  : 

“This  Memorial  marks  the  site  of  Fort  Washington;  constructed  by  the 
Continental  troops  in  the  summer  of  1776 ;  taken  by  the  British  after  a  heroic 
defense,  November  16,  1776;  repossessed  by  the  Americans  upon  their  triumphal 
entry  into  New  York  City  on  November  25,  1783. — Erected  through  the  generosity 
of  James  Gordon  Bennett,  by  the  Empire  State  Society  of  the  Sons  of  the  American 
Revolution,  November  l6,  1901.” 

The  Memorial  is  ten  feet  in  height;  has  a  wayside  seat  and  step, 
flanked  by  two  pilasters  and  surmounted  bv  a  cannon  of  Revolutionary 
period. 

Mr.  John  D.  Townsend  represented  Mr.  Bennett  at  the  ceremonies. 

Anecdotes  of  the  Great  Editor 

Many  amusing  but  highly  improbable  stories  were  in  circulation 
about  “Commodore”  Bennett,  though  they  were  never  dignified  with 
a  denial. 

Among  these  was  the  statement  that  on  one  of  his  hurried  visits  to 
the  Nevv  York  office,  Mr.  Bennett  met  a  reporter  with  a  smear  of  ink 
across  his  fac^'  '  .nplimented  him  as  the  only  one  doing  “any  real 
work.”  ,as  promptly  raised. 

The  laugnable  egg  story  was  to  the  effect  that  Mr.  Bennett  ate  eggs 
brought  from  the  distant  Andes  Mountains  that  cost  him  $200  a  dozen. 
One  day  he  invited  one  of  his  editors  to  breakfast,  who  was  served  with 
one  of  the  costly  eggs  and  enjoying  its  flavor  very  much,  asked  for  a 
second  helping,  with  the  result  that  he  was  “fired”  a  few  days  later ! 

When  Mr.  Bennett  was  in  Pau  one  day.  a  talkative  member  of  the 
club  was  boasting  to  him  of  his  wonderful  shooting  experiences.  Seeing 
no  other  way  to  escape  a  wearisome  story  from  the  bore,  Bennett  yawned 
and  said : 

“I  myself  had  a  remarkable  adventure  the  other  day.  I  shot  at  a 
wild  boar,  and,  missing  him  killed  my  dog.  The  boar  at  once  turned 
and  brought  back  the  body  of  my  dog,  laying  it  at  my  feet !” 

The  story  teller  retired. 

According  to  the  London  Sketch,  the  following  amusing  incident 
occurred  in  the  summer  of  1900. 


“On  a  certain  day  it  happened  that  at  Nice,  the  Prince  of  Wales  had  biddeifi 
the  Grand  Duchess  of  Mecklenburg-Strelitz  to  lunch,  and  the  proprietor  of  thef  ' 
hotel  had  requisitioned  Mr.  Bennett’s  chef  to  assist  in  preparing  the  feast;  however^ 
Bennett  had  invited  the  Duchess  to  go  for  a  sail  on  his  yacht  and  took  the  chef  ’  ; 
with  him. 

“The  lunch  hour  arrived,  but  Her  Royal  Highness  hadnt  returned,  and  as  the 
Prince  never  waited  for  any  one,  he  ordered  the  repast  served.  The  landlord  was ; 
in  despair,  for  among  the  surprises  of  Bennett’s  chef  was  a  bombe  glacee,  which., 
on  the  application  of  a  match,  would  slowly  unfold  and  display  the  ice  cream  R 
divided  into  colored  quarters.  However  at  the  last  moment,  thinking  to  maker 
sure  of  the  effect,  the  landlord  crammed  three  cartridges  into  the  tube  and  applied 
the  light.  Instantly  there  was  a  terrific  explosion  1  The  windows  were  shattered,  ^ 
the  guests  were  spattered  and  the  Prince  was  literally  drenched  with  the  cream. 

“The  confusion  was  allayed  only  by  the  hearty  laughter  of  His  Royal  Highnesi  | 
As  for  the  landlord  he  fled  in  mortification.  i 

“The  noise  had  attracted  the  attention  of  the  authorities,  and  telegrams  from  | 
imaginative  correspondents  headed :  ‘Attempt  on  the  life  of  the  Prince,’  were  held  I 
up  at  the  office.  .  f 

“When  Bennett  and  the  Duchess  landed,  they  laughed  merrily  over  the  mishap,  I 
and  the  former  in  a  humorous  note,  apologized  for  having  taken  the  clever  chef  f 
away,  and  congratulated  the  Prince  on  his  narrow  escape.” 

For  years  when  in  New  York,  Mr.  Bennett  made  it  a  habit  to  drink 
a  cup  of  tea  every  afternoon.  His  office  attendant,  the  late  Jimmy  Wil¬ 
liams,  a  very  bright  and  active  cok>ed  man,  ever  on  the  alert  to  guard 
Mr.  Bennett  against  the  intrusion  of  unwelcome  visitors  and  running 
hastily  to  the  sanctum  when  Mr.  Bennett  rang  his  bell,  in  his  peculiar, 
imperative  way,  brewed  the  tea  in  a  little  earthenware  pot  on  a  diminu¬ 
tive  gas  stove  hidden  away  in  one  of  the  dark  comers  of  the  great  library 
at  Broadway  and  Ann  street,  which  with  its  lofty  ceiling,  gloomy  in¬ 
terior,  railed  galleries  and  staircases,  made  a  very  great  impression  on 
visitors,  the  cases  on  three  sides  of  the  walls  containing  30,000  books, 
many  of  great  value.  The  choicest  English  breakfast  tea  was  used,  and 
Jimmy  made  it  good  and  strong,  remarking  how  fond  Mr.  Bennett  was 
of  “a  bracer.” 

The  late  Mr.  Howland,  the  general  manager,  also  had  a  cup  c-i" 
two,  served  in  lovely  little  Sevres  china  cups,  with  a  pot  of  cream  sup¬ 
plied  from  the  old  Astor  House,  .\fter  the  IxTSses  had  quenched  their 
thirst,  Jimmy  and  a  favored  few  also  refreshed  themselves. 

Jimmy  was  the  best  dressed  man  in  the  office,  with  the  e.xception  of 
Mr.  Bennett,  who  at  intervals,  gave  him  many  suits  of  clothes,  fastid¬ 
iously  tailored  in  Lxindon  and  Paris  and  but  little  worn,  and  Jimmy  had 
his  tailor  alter  them  to  fit  his  more  diminutive  figure. 

•  (To  Be  Continued  Next  Week) 


DE  WITT  PURCHASES  DAILY  Curtis  street,  Denver,  where  he  will  con- 

_  tinue  publishing  the  Colorado  Herald, 

„  r.  .  .  V  s  •!  Denver  Jewish  News,  Motion  Picture 

Buy*  Canandaigua  (N.  Y.)  Daily  Community  Herald,  Colorado 

Mesaenger  from  J.  A.  Easton  Labor  Advocate,  Denver  Jobber  and  sev- 

E.  D.  DeWitt,  of  Palmer,  DeWitt  &  eral  other  semi-weekly,  weekly  and 
Palrrier,  has  purchased  from  James  A.  Tnonthly  publications. 

Easton  the  Ontario  Press,  Inc.,  publish-  - 

ers  of  the  Canandaigua  (NY.)  Daily  y.  Law  to  Prevent  Fraud 

Messenger  and  the  Bustness  Mens  News. 

The  consideration  was  not  announced.  The  newly  amended  Martin  Law  of 

The  new  owner  of  the  Daily  Mes-  New  York  state,  prohibiting  fraudulent 

senger  will  assume  full  direction  of  the  dealings  in  respect  to  stocks,  bonds,  and 

paper  but  will  not  sever  connection  with  other  securities  makes  it  obligatory  upon 
the  New  York  newspaper  brokerage  firm,  those  offering  securities  to  the  public  to  i 
it  was  stated.  Pot  themselves  on  record  in  a  newspaper 

Mr.  Easton  and  his  family  expect  to  designated  as  official.  The  Albany 
leave  within  a  few  days  for  an  extended  (N.  Y.)  Times-Union  has  been  named 
trip  to  California  and  later  Hawaii  and  official  paper  for  1925.  After  May  31, 

Japan,  but  he  will  continue  to  act  as  according  to  the  law,  no  dealer  shall 

associate  editor  of  the  Daily  Messenger,  sell  or  offer  for  sale  to  the  public  within 
The  real  estate  was  not  included  in  the  New  York  state  any  securities,  until  the 

state  notice  appears  in  the  Times-Union. 

Mr.  Elaston  formerly  was  general  man- 

ager  of  the  Canton  ((D.)  News,  publisher  Returning  from  Foreign  Field* 
of  the  Syrarujc  Te/egrotn.  and  sales  mana-  .  ,  ,  .  t- 

ger  of  the  King  Features  Syndicate,  and  is  ^  Arthur  Dra^r,  head  of  the  European 
well  known  to  newspaper  publishers  and  o*  ,  , 

editors  Trtbune,  and  Wilbur  Forrest,  chief  of 

He  plans  to  purchase  a  daily  newspa-  fb®  same  newspaper  s  Paris  bureau,  will 
per  on  the  Pacific  coast.  return  to  this  country  on  a  visit  early 

_  in  June. 

F.  J.  Wolf  Join*  Denver  Company 

Frank  J.  Wolf,  of  Denver,  has  taken  **>•"*  Oklahoma  Daily 

over  the  interests  of  Victor  Neuhaus,  Raymond  Fields,  managing  editor  of 
pioneer  Denver  publisher  of  foreign  the  Oklahoma  City  (Okla.)  News,  has 
language  newspapers,  in  the  Colorado  resigned.  He  will  begin  publication  of 
Herald  Publishing  Company  and  has  a  new  daily  in  Guthrie,  Okla.,  June  IS, 
moved  to  a  new  $40, (XK)  plant  at  1950  it  is  reported. 
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The  new  building  will  be  equipped 
with  a  battery  of  15  of  the  latest  t^ 
setting  machines,  entire  new  equipmem 
and  machinery.  The  new  high-speed 
press,  capable  of  printing,  folding  and 
assembling  up  to  64  pages  at  one  opera¬ 
tion  will  be  installed  at  the  extreme  north 
The  basement  will 
be  used  as  a  store  room  for  print  paper. 


COL.  HARVEY  TO  RESIGN 


NEWSPAPER  MAKERS  AT  WORK 

-  By  HAROLD  J.  ASHE  - 


Will  Sever  Connection*  with  Washing¬ 
ton  Post  June  7 

Col.  George  Harvey,  for  the  past  year 
editor  of  the  IVashington  Post,  will  re¬ 
sign  June  7.  His  contract  with  Edward  side  of  the  building. 
B.  McLean,  Post  publisher  expires  on  ‘ 
that  date. 

Since  his  return  from  Florida  a  month 
ago,  Mr.  McLean  has  been  directing  his 
newspaper’s  policies  in  person.  Col. 

Harvey  will  devote  his  attention  to  his 
North  American  Review.  It  has  been 

in  Washington,  there  was  a  (“Ding”) 


legitimate  discussion,  and  we  are  not 
afraid  to  print  the  truth,  although  we 
avoid  controversy.” 

According  to  Mr.  Adelsperger  several 
factors  have  contributed  to  the  increased 
circulation  of  the  Sun. 

“While  several  subscription  contests 
have  been  held,”  he  says,  “the  quality  of 
the  paper  itself  has  proven  the  greatest 
point,  with  the  method  of  solicitation 
following  sampling  used  to  acquaint  the 
community  with  the  paper.” 

Interest  is  maintained  among  the  Sun 
carriers  by  means  of  outing  trips  to 
Catalina  Island,  theatre  tickets,  bonuses 
for  new  subscribers,  and  other  induce¬ 
ments.  Taking  by  routes,  the  boy  who 
delivers  the  largest  percentage  of  homes 
on  his  route  gets  a  special  prize  award 
monthly. 

Mr.  Adelsperger’s  newspaper  experi¬ 
ence  is  varied.  At  the  age  of  nine,  he 
with  another  boy  started  the  publishing 
of  a  monthly  four-page  8  by  12  paper 
at  Decatur,  Ind.,  call^  the  Star-News. 
The  paper  had  a  jwid  circulation  of  500. 
Mr.  Adelsperger  did  what  he  termed  the 
‘heavy’  editorial  work,  while  his  partner 
was  the  printer.  Publication  continued 
for  six  years.  Mr.  Adelsperger  has 
worked  on  newspapers  in  Cleveland, 
and  Chicago;  he  was  correspondent  in 
Mexico  during  the  Madeira  revolution. 
Before  coming  to  Long  Beach,  he  was 
in  newspaper  work  in  Oklalioma.  Ari¬ 
zona  and  Washington  State. 


LeCocq  Named  “Ding’s”  Assistant 

Ed  LeCocq,  of  Pella,  la.,  has  joined 
the  Des  Moines  Register  staff  as  a  car¬ 
toonist,  in  addition  to  J.  N.  Darling 


rumored  _ _ _ _  _  _  _  ,  „  ,  . 

chance  of  his  being  named  Secretary  of  and  approval  of  Mr.  Darling  prior  to  the 
State.  latter’s  sudden  illness  and  arrangements 

-  had  been  made  for  hin‘  to  come  to  the 

JACKSONVILLE  JOURNAL  TO  MOVE  Register  and  work  und<T  Mr.  Darlings 
_  direction.  When  Mr.  "  ••  • 

John  H.  Perry  Get*  Drug  Co.  Structure  L^ocq  l^gan  pinch- 
_  ;  -w-  ,  Mr.  LeCocq  was  foi 

On  Long  Term  Lease  cartoonist  by  the  Poi 

John  H.  Perry,  owner  and  editor  of  gram.  Mr.  Darling, 
the  Jacksonville  (Fla.)  Journal  has  ac-  will  not  return  to  hi 
quired  a  long-tern  lease,  with  the  pros-  tnonths. 

pect  of  ultimate  purchase,  on  the  South-  - 

em  Drug  Company  building  on  the  north-  Griffith  Succeeds 
west  comer  of  Laura  and  Church  streets, 

which  will  be  the  home  of  the  Journal  W.  H.  B.  Fowler, 
after  Oct.  1.  the  San  Francisco 

The  new  Journal  building  consists  of  nounced  the  resignatu 
three  floors  and  basement,  each  having  advertising  manager, 

10,000  square  feet  of  floor  space.  Archi-  ment  r'-.ec.. 

tects  are  now  at  work  on  plans  for  of  tli 
remodeling  and  redecoration  of  the  in-  ceed 
terior  and  work  will  start  as  soon  as  the  ^nd 
Dmg  Company  finds  it  possible  to  vacate.  ^ 

The  ground  floor  will  be  occupied  by  the 
business  and  advertising  departments. 

The  second  floor  will  accommodate  the  At 

editorial  department  and  the  third  floor  definition  of  insanity.  How  wo 
the  composing  department.  maniac”  do? — Clezvland  Times. 


Coast 


tie  Post-IntelUgcncer,  to  suc- 
Mr.  Epsten  has  joined  Reich 


C.  A.  Adelsperger 


Celebrates  Golden  Wedding 

John  R.  Hackney,  assistant  chief  of 
the  proof  reading  staff  of  the  Baltimore 
Sun  recently  celebrated  his  50th  wedding 
anniversary  and  the  45th  year  of  his 
connection  with  the  Sun.  Mr.  and  Mrs. 
Hackney  were  guests  of  honor  at  a  cele¬ 
bration  at  their  home  at  which  they  were 
given  $100  in  gold  by  Mr.  Hackney’s  Sun 
associates. 


Ignoring  all  the  technical  arguments  with  which 
opposing  counsel  had  confused  the  jury  in  an  impor¬ 
tant  patent  case,  Daniel  Webster  introduced  as  evi¬ 
dence  the  wheels  about  which  the  contention  centered : 

“Gentlemen  of  the  jury,”  he  said,  “look  at  the  wheels.”  And 
the  jury  found  for  his  client. 

Before  passing  judgment  upon  the  relative  merits  of  different 
advertising  media,  it  is  always  desirable  to  weigh  carefully  all 
the  evidence  for  and  against  each. 

Standard  Rate  and  Data  Service  is  indispensable.  A  sworn 
staten;ient  of  circulation  is  more  valuable  than  a  statement 
that  is  not  sworn.  An  A.  B.  C.  statement  carries  more  weight 
than  the  statement  of  any  publisher.  Audited  lineage  figures 
are  more  convincing  than  unaudited  figures. 

Blanket  coverage  of  a  metropolitan  market  means  much  more 
to  the  newspaper  advertiser  than  scattering  circulation.  Home 
circulation  is  more  valuable  than  circulation  that  begins  at  the 
office  desk  and  ends  in  the  office  waste  basket. 

But,  after  all  has  been  said  that  can  be  said  about  any  news¬ 
paper,  take  the  testimony  of  your  own  eyes. 

The  Cincinnati  Times-Star  invites  the  space  buyer  to  apply 
every  test  to  its  circulation,  its  lineage  records  and  its  claims 
of  advertising  values.  The  Times-Star  welcomes  such  exami¬ 
nation  on  a  basis  strictly  competitive  with  all  the  other  news¬ 
papers  in  the  Cincinnati  field.  It  is  prepared  to  stand  or  fall 
on  this  basis  alone. 

But  fully  to  api^eciate  why  the  Times-Star  is  the  outstanding 
advertising  m^ium  that  cold-blooded  anal3r8is  will  prove  it  to 
be,  you  must  look  at  the  Times-Star  itself.  .Its  very  physical 
appearance  is  a  consideration  not  to  be  ignored. 

The  manner  and  completeness  in  which  the  news  is  presented, 
the  mental  and  moral  tone  of  its  editorial  page,  the  representa¬ 
tive  character  of  its  feature  articles  ana  feature  writers,  its 
reviews  of  books,  the  fine  arts,  music  and  the  drama,  its 
special  magazine,  automotive  and  building  sections  and,  finally, 
the  advertisements  it  carries — these  will  tell  you  what  you 
ought  to  know  before  you  make  your  Cincinnati  schedule. 

“Look  at  the  wheels.” 


was  the  need  for  wider  highways  lead-  Former  News  Men  Join  Hoover 

ing  into  the  city,  and  the  necessity  for  Secretary  of  Commerce  Herbert  Hoover 

lowering  the  street  car  tracks  on  one  recently  appointed  two  former  news- 
of  the  principal  thoroughfares.  This  he  paper  men  to  his  staff.  William  B.  Nash, 
nuide  his  first  public  issue.  Constructive  of  Chicago,  for  five  years  representative 
articles  on  these  subjects  were  us^.  abroad  for  the  Chicago  Daily  News,  was 
tliey  in  no  way  criticized  the  City  appointed  Assistant  Trade  Commissioner 
Council,  as  it  was  realized  that  that  body  at  Hamburg.  Germany.  George  Wythe, 
was  hamper^  by  lack  of  funds.  As  a  of  Dallas,  Tex.,  formerly  with  the  Dallas 
result  of  this  agitation  a  mass  meeting  News,  was  reinstated  as  Trade  Commis- 
was  held  with  the  policy  of  the  Sun  sioner  at  Mexico  Titv 
unanimously  endorsed  by  the  citizens  and  Mexico  i^ity. 

the  City  Council.  The  next  issue  to  be  n.  Aje'iuDci.D 
put  before  the  public  will  be  the  de-  Re-Elect*  Roger, 

sirability  of  acquiring  the  beach  front-  William  F.  Rogers,  advertising  man¬ 
age.  ager  of  the  Boston  Transcript,  was  re- 

Speaking  of  the  reception  of  the  paper  elected  president  of  the  Advertising  Club 
by  the  reading  public,  Mr.  Adelsperger  of  Boston  at  the  recent  annual  meeting, 
says:  “Our  experience  has  been  very  Watson  M.  Gordon  of  the  S.  D.  Warren 
gratifying  in  that  we  have  found  that  Company  was  named  vice-president; 
people  will  respond  to  a  paper  that  is  Herbert  Stephens,  American  Lithographic 
fearless  and  independent  in  the  pub-  Company,  secretary,  and  George  D. 
lishing  of  news.  Our  policy  has  been  Moulton,  advertising  counsel,  treasurer, 
to  throw  open  the  Sun’s  columns  to  all  The  club  now  has  361  members. 
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(Rtermluctlmi  •!  this  titi*  “STEP-WORD,”  ar  af  tba  daaita,  caatentt  ar  pattara  tar  ttli  pallia^ 
b  axprtaaly  farblddaa,  axcapt  by  arraapaaiaat  with  tba  Kind  Faaturaa  Syndtoata  la&) 


By  ARTHUR  V/YNNE, 

Originator  of  the  Modern  Cross-Word  Puzzle. 


HOW  TO  SOLVE  STEP-WORD  PUZZLES. 

THE  PROBLEM:  To  find  and  fit  into  the  steps  of  the  puzzle  a 
series  of  words  each  of  which  shall  differ  from  the  word  ahead  of  it 
by  ONE  LETTER  ONLY.  To  do  it  so  that  WITHIN  THE  NUMBER 
OF  STEPS  set  by  the  puzzle  you  will  end  on  the  last  word  given  in 
the  puzzle. 

THE  SOLUTION:  Study  the  solution  below.  You  will  see  that 
it  is  permissible  to  change  ONLY  ONE  LETTER  of  the  word  you 
already  have  in  choosing  your  next  step- 
word.  The  letter  you  change  may  be 
the  first,  last,  or  any  other  SINGLE 
letter,  but  you  must  leave  ALL  THE 
OTHERS  in  their  original  posi¬ 
tions. 

In  composing  his  puzzles  the 
author  has  used  only  standard 
English  words.  The 
use  of  any  others  will 
defeat  you.  Writing 
lists  of  possible  words 
on  a  work  sheet 
will  help  you. 


N 


Solution  to 
j  e  •  t  e  r  day’* 
Step-  Word 
Puzzle. 


•sm 


oiwlo 


to 


tf- 


n 


t3 


ts 


16 


17 


18 


Id 


20 


DEFINITIONS! 

1 5 — A  riding  master’s  attendants 
19 — A  stairway 


8 —  Streaks 

9 —  Light  rooHng 
10 — Limeets 

The  aolutioa  of  today’s  puzzle  and  another  Step- Word  Puzzle 
will  appear  Monday. 


NEWEST  WORD 
PUZZLE 


Double  your  Army  of  Cross-Word 
Fans  with  this  latest  fad.  A  newer,  bet¬ 
ter  puzzle  now  takes  the  word  craze  at 
its  height  and  pushes  it  on  to  higher 
circulation  triumphs.  Hold  your  Cross- 
Word  Army  intact  and  add  new  legions 
to  its  ranks  with  the 

Step- Word  Puzzle 

Arthur  Wynne,  who  created  the 
Cross-Word  Puzzle,  has  done  something 
bigger  and  better  for  puzzle  fans  with 
this  fascinating  new  word  game.  More¬ 
over,  he  has  applied  for  a  patent  to 
protect  this  new  feature,  and  YOU  can 
enjoy  it  EXCLUSIVELY. 

A  specimen  release  is  shown  on  this 
page.  Once  you  start  to  work  this 
Step-Word  Puzzle  you  will  appreciate 
the  popular  appeal  that  it  will  have  for 
your  cross-word  enthusiasts  and  thou¬ 
sands  of  additional  readers  as  well. 

STEP-W  ORD  PUZZLES  come  two 
columns  wide  as  a  single  mat  and  are 
released  six  a  week  beginning  June  8. 
Remember  —  you  can  get  these  CIR¬ 
CULATION  BUILDING  word  games 
EXCLUSIVELY.  Wire  NOW  for  a 
pamphlet  of  specimen  releases  and  price 
to 


KING  FEATURES  SYNDICATE,  Inc. 

241  West  58th  St.  KOENIGSBERG,  President  New  York  City 
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A.  B.  C.  RELATIONS  AND  POSTAL  IL\TES 
IMPORTANT  L  C.  M.  A.  TOPICS 

Stanley  Ciag^ue  and  E.  C.  Chandler  to  Represent  Bureau  at 
27th  Annual  Circulation  Managers’  Convention  at  Colo¬ 
rado  Springs,  June  9-11 — Program  Announced 


The  infinite  variety  to  be  covered  at  Give  away  or  charge  wholesale  cost’ 


the  convention  is  demonstrated  in  the 
subjects  listetl  for  general  discussion  by 
members  during  Thursday’s  meeting. 

The  list  follows  in  part : 

Value  to  tlie  circulation  department  of 
hixik  .sales  by  coupon. 

The  circulation  value  of  the  cross  word 
puzzles. 

Keeping  within  the  expense  budget ; 


Is  the  A.  B.  C.  justified  in  cliargiiig  . 
all  the  papers  in  a  city  an  added  amou-.itL 
for  an  audit  when  through  no  fault  oil? 
the  majority  of  them,  or  because  one  ot 
them  has  questioned  the  honesty  of  tlw 
other,  more  time  than  usual  is  con-  j 
sumtxl  in  making  the  audit? 

What  do  orders  cost — mail — city- 
state  ?  ^ 

.\iid  also  city  carriers,  city  street  sales, 

dis- 


^•AfUTL’.\L  Eiilighteninenl,  Reciproc-  of  Circulations,  on  “Some  problems  Kee.  _  ,  _ 

ity  and  Co-operation”,  slogan  of  which  the  I.C..M.A.  can  help  the  .\udit  how  many  papers  rcpresetitctl  here  oper-  and  out-of-town  dealers  will  be 
the  International  Circulation  Managers’  Bureau  of  Circulations  Solve  for  the  -tti'  under  an  exiK*nse  budget?  cusserl. 

.■\ssiKiation,  will  be  lived  up  to  with  the  Good  of  the  Newspaper  and  the  .X.B.C.”  Contests  with  autos,  Kuropean  trips.  The  entertainment  program  follows: 

Other  speakers  and  their  subjects  etc.,  as  prizes  :  who  has  had  such  contests  Monday,  June  8:  General  reception  and 
scheduled  for  the  same  morning  are  in  the  past  12  months?  Should  they  be  get-together  party  at  the  Broadmo-ir 
Thomas  J.  Dowling,  Cleveland  (O.)  run  by  the  paper  itself  or  by  outside  Hotel.  Monday  Kveniug,  Surprise  jiarty 
Press,  on  “Changing  to  an  Exclusive  parties?  by  I’uchlo  .\d.  Club. 

Carrier  Service  in  a  Large  City”;  John  Will  the  newsivipers  be  affected  by  Tuesday,  June  :  Ten  a.  m.,  auto- 
Schmid.  Indianapolis  Xezes,  “Manage-  tfic  methixl  of  boy  distribution  of  mobile  trip  for  the  ladies  to  Seven  Falls 

ment  of  City  Branches”;  Charles  Payne,  magazines?  and  the  grave  of  Helen  Hunt  Jackson. 

Indiampolis  Star,  “Sales  Boxes  and  Promoting  and  maintaining  circulation  Afternoon,  bridge,  swimming  and  mah 
Vending  Machines”  and  W.  J.  Harrison,  in  college  towns  among  faculty  and  stu-  .iongg  for  the  ladies.  Evening,  Third 
Los  Angeles  (Cal.)  Herald.  “Combina-  dents.  '  annual  masquerade  dance,  Broadmoor 

tion  Circulation.”  Independent  carrier  service  for  a  morn-  Hotel. 

E.  C.  Chandler,  chief  auditor  of  the  ing  pajier ;  how  many  morning  circulators  NVediiesday,  June  10:  Trip  for  tlie 
A.B.C.,  will  open  the  afternoon  sessions,  here  pay  carriers  a  salary?  How  many  ladies  by  street  car  to  the  top  of  Mt. 
June  y.  with  an  address  on  circulation  morning  circulators  have  changed  to  an  .Manitou,  basket  lunch,  starting  ten  a.  la 
bookkeeping  methods  to  facilitate  the  iiKlejiendent  basis  in  the  past  year?  •'md  returning  at  four  p.  m.  Evening, 
E.  R.  Hatton  r.  s.  Weir  w'ork  of  the  bureau.  What  would  you  do  to  increase  circu-  .-Xunual  lianquet. 

carrying  out  of  the  association’s  program  Three  speakers  named  to  follow  Mr.  industrial  town  under  ^,0tX).  \ 

for  its  27th  annual  convention  at  the  Chandler  will  treat  different  sides  of  the  oppiTScd  generally  by  labor  because  nameiit,  swimming  and  IxMt  riding.  Aft- 


Broadmoor  Hotel,  t.'olorado  Springs,  Col.,  country  dealer  and  agent  problem. 
June  9-11.  “Motor  Delivery  to  City  and  Country 

That  program,  prepared  by  a  com-  Dealers  and  Agents”,  is  the  subject  as- 
mittee  under  the  chairmanship  of  W.  C.  signed  to  J.  C.  Montgomery,  Detroit 
Hixson.  Syracuse  (N.  Y.)  Post-Stand-  News,  while  David  H.  Smith,  Portland 
ard.  was  announced  in  full  this  week.  (Ore.)  Journal  will  talk  on  “The  Best 
The  circulators  face  two  major  topics  Method  of  Handling  Out-of-Town 
to  be  handled  by  competent  speakers :  .Agents”,  and  M.  B.  McNabb,  Omaha 
Audit  Bureau  of  Circulations  relations,  World-Herald,  on  “The  Country  Dealer 
and  methods  of  meeting  increased  postal  — Exclusive  vs.  Combination ;  Which  is 


rates. 

Other  problems  will  be  given  weighty 
consideration  both  in  addresses  and  com¬ 
prehensive  round-table  discussions. 

And,  sandwiched  in  between  business, 
entertainment  has  lieen  arranged  on  a 


Better  ?” 

The  closing  sjieaker  of  Tuesday’s  ses¬ 
sion  will  be  Charles  S.  Wilson,  Colum- 
hus  (O.)  Dispatch,  on  “The  Insurance 
Policy  Proposition.” 

The  postal  rate  increase  problem  will 


eriuxiii.  Three  o’clix'k,  I.  C.  M.  .A.  parly 
automobile  ride  to  South  Cheyenne  Can¬ 
yon.  Seven  Falls,  Colorado  Springs.  Gar¬ 
den  of  the  Gtxls,  Cave  of  the  Winds, 
M.anitou. 

Farewell  reception  entertainmieut  by 
the  Gazette  and  Telegraph  Company. 

WOMAN  HEADS  PRESS  GROUP 


Wii  I.  A.  Bcti.er 


Clarence  Eyster 


large  scale  by  Will  .A.  Butler,  Colorado  lie  considered  by  three  speakers  Wednes- 
Springs  Gacette  and  Telegraph,  enter-  day  morning,  together  with  discussion  of 
tainment 


)f  your  ojieration  of  a  non-union  shop? 
Value  of  the  sporting  page;  do  hard- 


Mrt.  C.  H.  Holilerman  Elected  Presi¬ 
dent  by  South  Florida  Editors 

Mrs.  C.  H.  Holdcrman,  publisher  of  the 
Cocoa  Tribune,  was  elected  president 
at  the  annual  meeting  of  the  South 
Florida  Press  Association  held  re¬ 
cently  in  Lakeland,  Fla.  Other  officers 
are  Guy  Ruhl,  Frost  Proof,  vice-presi- 


inment  committee  chairman.  cut  rates,  child  labor,  and  tabloid  dailies,  headed  business  men,  as  a  rule,  care  for  dent;  Mrs.  George  Keller,  Mount  Dora. 

One  day  in  advance  of  the  scheduled  Speaking  on  various  angles  of  the  post-  it  ?  '  secretary,  and  (lari  Rehrick,  Dade  City, 

lening  of  general  sessions,  the  I.C.M.A.  al  rate  question  will  be  H.  C.  Kloecker,  The  use  of  premiums.  Who— What —  treasurer. 


opening 

board  of  directors  will  hold  its  annual  Cincinnati  (O.)  Enquirer,  first  speaker 
business  meeting,  at  which  reports  of  the  of  the  day,  with  the  subject  “The  Deliv- 
entertainment,  auditing,  and  convention  ery  Problem — Rates  on  Bag^ge  and  Ex¬ 
committees  will  be  read,  and  business  press — the  Bus  Line  Situation” ;  and  E. 
of  the  association  transacted.  C.  White,  Houston  Chronicle,  “Serving 

.Also  on  June  8,  the  Midwest  Circula-  Mail  Subscribers  Independent  of  Postal 
tion  Managers’  .Association  will  hold  its  .Service,  through  Local  Dealers.” 
semi-annual  meeting  at  the  Broadmoor  R.  D.  M.  Decker,  Rochester  (N.  Y.) 
Hotel.  Democrat-Chronicle,  will  talk  on  cut 

.At  the  call  of  E.  R.  Hatton,  Detroit  rates,  while  addresses  of  Harold  Hough, 
Free  Press,  and  association  vice-presi-  Fort  Worth  Star-Telegram,  and  T.  V. 
dent,  the  I.C.M.A.  convention  will  come  Armstrong,  Ottawa  Citizen-Journal,  will 
to  order  at  9  o’clock,  June  9.  Mr.  Hat-  be  devoted  to  child  labor,  and  the  circu- 
ton  will  preside  in  the  place  of  Robert  S.  lation  aspect  of  tabloid  dailies  respect- 
Weir,  president,  who,  on  account  of  ill-  ively. 

ness  was  forced  to  resign  his  position  M'ith  the  membership  divided  into  three 
as  circulation  manager  of  the  Syracuse  groups,  representing  evening,  morning. 
Journal.  and  Sunday  newspapers,  the  entire  after- 

Immediately  following  roll  call,  the  ad-  noon  of  Wednesday  will  be  given  over 
dress  of  welcome  will  be  delivered  by  C.  to  round  table  talks.  H.  H.  Fris,  El 
C.  Hamlin,  publisher  of  the  Colorado  Paso  Herald,  will  be  round  table  chair- 
Springs  Gazette  and  Telegraph.  man  for  the  evening  group;  George  .A. 

The  headline  business  speaker  for  the  Fisher,  San  Francisco  Chronicle,  for  the 
first  morning  will  be  Stanley  Clague,  morning;  and  J.  A.  Mathews,  St.  Paul 
managing  director  of  the  .Audit  Bureau  (Minn.)  Pioneer  Press,  for  Sunday. 


What  Will  the  Summer 
Do  to  Yowr  Circulation? 


H’e  have  scores  of  successes 
hath  in  large  and  small  cities 
to  guarantee  satisfactory  re¬ 
sults  to  any  netgspaper  uic 
accept. 


Most  newspaper  circulations  slump  during 
the  summer  months — due  to  more  recrea¬ 
tion  and  less  reading. 

More  recreation  means  more  accidents.  Statistics 
I»rove  that.  'Ehis  very  c.ause  can  lie— U  beings 
turned  to  advantage  in  HLTILDING  permanent 
circulation  through  Travel  Accident  Insurance 
Protection  to  suhscrit)ers. 

If  you  are  interested  in  going  through  the  summer 
without  sulTering  a  slump,  or  in  coming  into  the 
fall  ahead  of  previrnis  records  yini  should  investi¬ 
gate  our  plan. 


Inquiry  Does  Not  Produce  Obligation 

HICKEY-MITCHELL  CO. 


PIERCE  BLDG. 


Builds  and  Holds  Circulation 


ST,  LOUIS,  MO- 


The  Difference  Between  Good  and  Indifferent 
Printing  Is  Only  a  Few  Pennies! 

You  invest  hundreds  and  even  thousands  of  dollars  in  stereo- 
tsrpe  equipment.  But  what  does  it  avail  if  your  stereotstpe  mats, 
be  they  wet  or  dry,  cannot  stand  the  gaff. 

Without  good  printing  plates  your  paper  cannot  be  well  printed. 
Without  the  proper  mat  you  cannot  have  good  plates.  So  while 
the  cost  of  mats  is  quite  negligible,  the  part  played  by  them  can¬ 
not  by  any  means  be  neglected. 

Publishers  and  stereotypers  keep  telling  us  that  with  Certified 
Dry  Mats  on  the  job  their  mat  worries  are  a  thing  of  the  past. 
There  is  nothing  difficult  or  mysterious  about  handling  Certifieds, 
and  the  results  are  positive.  “Certified”  on  a  dry  mat  is  not  merely 
a  name — it’s  a  guarantee  of  good  stereotyping. 

In  Certifieds  we  have  strived  to  reproduce  the  old  established 
wet  mat  without  any  of  its  disadvantages  and  with  all  the  advan¬ 
tages  of  the  dry  mat  cold  process  of  stereotyping.  That  we  have 
succeeded  is  best  borne  out  by  what  publishers  and  their  stereo- 
t5rpers  say  of  Certifieds. 

But  v/hy  not  have  demonstrated  to  yourselt  that  with  Certifieds 
you  can  have  wet  mat  printing  without  the  fuss  of  pasting  and 
without  the  nuisance  and  expense  of  steam  table  operation. 

To  be  sure,  Certifieds  cost  a  few  pennies  more,  but  when  you 
compare  the  printed  pages  you’ll  agree  that  the  few  extra  pennies 
are  well  spent — in  fact,  mean  the  difference  between  uniformly 
good  and  indifferent  printing. 

To  see  is  to  believe-— so  why  not  see  for  yourself — particularly 
when  it  costs  you  nothing  and  you  incur  no  obligation  whatsoever. 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue,  New  York,  N.  Y. 

For  wet  mat  printing  with  dry  mat  facility — use  Certifieds 
Made  in  the  U.  S.  A. 


f 
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The  Miami  Herald  First 
In  the  World 

Among  Six  or  Seven  Days  a  Week  Newspapers 
During  First  Three  Months  of  1 925 


Seven  Days  a  IV eek  l^etulers 

Miami  Herald.  .  .  .9,469,502  Lines 


Detroit  New*  . 7,566,566 

Chicago  Tribune  .  7,119,252 

Los  Angeles  Times . 6,595,932 

New, York  Times  . 6,075,262 

Washington  Star  . 6,020,176 

St.  Louis  Post-Dispatch  .  .  .  5,456,640 


Through  the  thoroughness  of  coverage  in  the 
homes  of  its  territory — unequalled  by  any  other 
newspaper  in  a  city  of  Miami’s  size  or  larger — 
plus  the  prosperity  of  the  field  and  The  Miami 
Herald’s  wonderful  result-getting  ability  has  given 
it  first  place  in  America  in  total  advertising  for 
the  first  three  months  of  1925. 


W  eek'Day 

Leaders 

Miami  Herald.  .  . 

7,189,371  Lines 

Detroit  News  . 

...5,467,938 

Chicago  Daily  News 

..4,776,078 

Philadelphia  Bulletin 

...4,739,400 

Indianapolis  News  .  .  . 

...4,144,197 

Los  Angeles  Herald.. 

..3,961,566 

Buffalo  News  . 

.3,336,443 

If  the  first  quarter  of  1925  is  any  indication  of 
what  will  follow.  The  Miami  Herald  will  establish 
a  world’s  record  this  year.  Already  its  total  is 
ahead  of  1924  for  the  same  period  by  1,721,433 
lines.  The  Miami  Herald  ranks  first  among  news¬ 
papers  publiiihing  seven  issues  a  week,  and  first 
among  newspapers  publishing  week-day  only. 


The  Miami  Herald 

“FLORIDA’S  MOST  IMPORTANT  NEWSPAPER” 

FRANK  B.  SHUTTS,  Publisher 


I 


Greatest  Cireulation  If  eek  Days  or  Sundays  in  Miami, 
Suburban  and  Lower  East  Coast  Territory 


16 


Editor  &  Publisher  for  May  30 ,  1  925 


$250,000  SPENT  TO  ADVERTISE  TUXEDO 
TOBACCO  IN  ROTOGRAVURE  SECTIONS 


Another  Large  Expenditure  Planned  for  June  and  July — 
Neutrodyne  Advertising  Activities 
Reviewed 


By  HAMMOND  EDWARD  FRANKLIN 


A  QUARTER  of  a  million  dollars  in 
revenue  has  gone  to  the  newspapers 
of  the  United  States  this  year  for  the 
advertising  of  Tuxedo  smoking  tobacco. 
More  is  now  being  invested  in  the  same 
medium. 

Although  Tuxedo  is  a  product  of  irn- 
mense  mass  consumption,  in  the  past  it 
has  been  advertised  with  a  class  appeal 
to  a  large  extent  in  magazines.  The 
newspapers  now  have  proven  that  such 
a  product  can  Ije  advertised  with  an 
immense  mass  coverage,  yet  retain  the 
atmosphere  of  class  for  the  tobacco. 

The  decision  of  the  American  Tobacco 
Company  was  made  on  short  notice.  The 
Gravure  Service  Corporation  of  New 
York  City  in  conjunction  with  the  agency, 
Dorrance,  Sullivan  &  Co.,  of  New  York, 
worked  fast  in  getting  into  action  what 
is  the  largest  rotogravure  newspaper  ad¬ 
vertising  campaign  said  to  have  ever 
been  released. 

Full  pages  in  virtually  every  roto¬ 
gravure  section  in  the  country  were 
bought.  I.arge  still  life  paintings  of  the 
Tuxedo  package  and .  a  pipe  in  ty  pical 
surroundings  were  shown  with  the  sen¬ 
tence.  “Quality  created  the  demand— de¬ 
mand  made  possible  the  price”  and  the 
signature  “Fresh  Tuxedo  Tobacco,  now 
12c.” 

The  quality  atmosphere  prevented  the 
public  from  questioning  the  low  price, 
which  otherwise  might  have  been  thought 
too  reasonable  for  a  really  high  grade 
product.  A  coverage  of  many  millions 
was  obtained  in  short  order,  with  the 
newspaper  departments  co-operating  to 
get  the  interest  of  the  trade. 

With  the  exception  of  a  color  schedule 
in  the  Saturday  Evening  Post,  Country 
Gentleman  and  spasmodic  insertions  in 
colors  in  some  other  magazines  and  some 
foreign  papers,  the  bulk  of  the  appropri¬ 
ation  was  used  in  new’spapers. 

“Our  original  lists  on  Tuxedo  included 
the  expenditure  of  a  quarter  of  a  million 
dollars  in  February,  March  and  early 
April,”  Sturges  Dorrance,  head  of  Dor¬ 
rance,  Sullivan  &  Co.,  stated  to  Editor 
&  Publisher.  “We  are  now  extending 
that  by  a  very  large  expenditure  for  May, 
Tune  and  early  July.” 

Smaller  black  and  white  copy  appears 
in  a  list  of  newspapers,  headed,  “The 
Biggest  12c.  In  America”  with  the  con¬ 
tainer  featured. 

♦  *  * 

'T'HE  recent  suit  in  New  York  City 
against  a  radio  dealer  for  selling  a 
set  as  Neutrodyne,  which  in  fact  was 
not,  and  the  victory  won  for  the  Neutro¬ 
dyne  licensed  manufacturers,  focusses 
interest  on  the  newspaper  campaign  con¬ 
ducted  largely  in  newspapers  to  register 
this  name  and  for  what  it  stands  with 
the  public. 

The  Neutrodyne  principle  was  the  in¬ 
vention  of  Prof.  L.  .A.  Hazel  tine,  ot 
Stevens  Institute  of  Technology,  k- 
pecially  for  the  purpose  of  bringing  in 
radio  broadcast  programs.  The  Hazel- 
tine  Corporation  owns  the  trademarks 
and  patents. 

The  advertising  campaign  was  carried 
out  by  a  committee  which  included  R. 
M.  Klein  as  chairman,  R.  W.  Porter  and 
R.  T.  Pierson  with  John  F.  Binns  as 
secretary.  This  committee  represented 
the  Hazeltine  Corporation  and  fourteen 
Neutrodyne  manufacturers.  N.  W.  Ayer 
&  Son  prepared  and  placed  the  copy, 
which  was  broadly  educational. 

Twenty-nine  newspapers,  one  maga¬ 
zine,  and  eight  trade  papers  were  utilized. 
The  campaign  opened  Dec.  7  and  con¬ 
tinued  well  into  March,  with  each  news¬ 
paper  advertisement  952  lines  (238  lines 
on  four  columns). 

The  newspaper  schedule  was  as  fol¬ 
lows  : 


Atlanta  Journal,  Kansas  City  Star, 
Chicago  Tribune,  St.  Louis  Globe-Dem¬ 
ocrat,  Baltimore  Sun,  New  York  Times, 
Boston  Post,  Cleveland  Plain  Dealer, 
Minneapolis  Tribune,  Philadelphia  In¬ 
quirer,  St.  Paul  Pioneer  Press,  Los 


Reduced  in  price  because 
bigger  sales  have  lowered 
manufacturing  costs—' 
Bigger  sales  because  of 
Tuxedo’s  quality— 
Properly  aged,  perfectly 
blended— 

Every  dealer’s  supply 
specifies  last  day  it  can 
be  sold— 

Guaranteeing  you  FRESH 
Tuxedo  whenever  you 
buy  it— 

Unvarying  excellence. 
That’s  the  secret! 


=(5?ji5 


TO  B  AC  CO 

Terse  sales  argument  packs  this  doable- 
column  copy. 


Angeles  Examiner,  San  Francisco  Ex¬ 
aminer,  and  the  Seattle  Post  Intelligencer 
on  Sundays. 

Week  day  insertions  appeared  in  St. 
Louis  Post-Dispatch,  San  Francisco  Call 
and  Post,  New  York  Journal,  Chicago 
Herald-Examiner,  New  York  Sun,  Balti¬ 
more  News,  Cincinnati  Times  Star, 
Boston  Herald,  Cleveland  News,  Phila¬ 
delphia  Bulletin,  Detroit  News,  Seattle 
Times  and  Minneapolis  Journal. 


Classified  volume 
is  like  a  skyscraper. 
It  doesn^t  grow — 
ifs  built! 

THE  BASIL  L  SMITH  SYSTEM.  Inc. 

laterBatitul  CUuiBad  AdTtftblnf 
Camuallen 

Packard  Building,  Philadelphia 


The  Independent  Radio  Manufacturers, 
Inc.,  is  a  co-operative  organization  made 
up  of  the  14  manufacturers  who  are  duly 
licensed  to  use  "Neutrexlyne.” 

The  campaign  was  independent  of  the 
advertising  by  individual  manufacturers 
who  make  models  under  these  trade 
names : 

Adler- Royal  Neutrodyne ;  Amrad 
Neutrodyne;  Eagle  Neutrodyne;  Fada 
Neutrodyne;  Freed- Eisemann  Neutro¬ 
dyne;  Garod  Neutrodyne;  Gilfillan  Neu¬ 
trodyne;  Howard  Neutrodyne;  Lafayette 
Neutrodyne;  Malone-Lemmon  Neutro¬ 
dyne;  Murdock  Neutrodyne;  King- 
Hinners  Neutrodyne;  Silvertone  Neutro¬ 
dyne;  Stromberg-Carlson  Neutrodyne; 
Thompson  Neutrodyne;  Ware  Neutro¬ 
dyne;  Workrite  Neutrodyne. 

In  the  case  to  which  we  refer  the 
dealer  advanced  as  a  defense  that  the 
term,  Neutrodyne,  has  come  to  be  a 
common  trade  expression  which  applies 
to  a  general  class  of  radio  and  that,  al¬ 
though  he  did  not  sell  the  consumer  who 
had  asked  for  it,  the  genuine  Neutro¬ 
dyne,  no  wrong  had  been  committed. 
The  court  ruled  otherwise  for  it  was 
proven  that  just  as  all  cameras  are  not 
Kodaks  so  radio  sets  may  not  embody 
the  Hazeltine  principles. 

This  educational  campaign  is  thought 
to  be  the  forerunner  of  future  campaigns 
of  a  similar  type  in  the  young,  but  huge, 
radio  industry,  which  owes  much  of  its 
rapid  development  to  the  editorial  and 
advertising  columns  of  the  newspaper. 


Von  Hindenburg  has  had  a  vast  amount 
of  experience  in  undergoing  bombardment. 
How  will  he  stand  up  under  cartooning? 
— J.  R.  W.  in  Milwaukee  Journal. 


KANSAS  DAILY  IN  NEW  HOME  t 


Lawrence  Joiumal  World  Occupie* 
Modern  Two-Story  Plant 

The  Laivrence  (Kan.)  Jountal-lVorld, 
successor  of  the  first  newspaper  published- 
in  Kansas,  has  just  been  installed  in  its 
new  modern  two-story  home,  some  70  ■ 
years  after  the  Herald  of  Freedom,  the  I 
first  newspaper  in  the  then  territory  of  ^ 
Kansas,  was  published. 

Since  the  llerald  of  Freedom  and  the 
Kansas  Trilmne  were  founded  in  1855,  a 
total  of  104  newspapers  have  been  started, 

40  of  them  having  gone  into  the  now 
Journal- World. 

The  new  building  is  50  by  117,  with  a 
front  of  white  terra  cotta.  It  is  modern 
throughout,  with  shower  baths,  rest 
rooms  and  fire-proof  vaults  for  records.  i 

W.  C.  Simons,  editor  and  publisher, 
has  been  with  the  Journal-World  for  33 
years.  Captain  J.  W.  Murray,  editor, 
has  been  connected  with  the  paper  since 
1899. 


Boys  Form  News  Agency 

The  Boys  Qub  Federation,  in  con¬ 
vention  in  New  York  this  week,  decided 
to  form  a  news  service  of  their  own 
modeled  on  the  large  press  agencies. 
I^w  Williams,  director  of  the  Toledo 
Newsboys’  Club  was  elected  president  of 
the  news  association.  The  New  York 
World  announced  it  would  donate 
annually  for  16  years  a  trophy  in  the 
form  of  a  bronze  plaque  to  the  club  which  ! 
produces  the  best  newspaper.  John  E.  j 
Mitchell,  of  the  World  staff,  was  one  ' 
of  the  convention  speakers. 


Some  reasons  why  Ludlow  users 
secure  quality  display  composition  with 

Unusual  Speed 

IN  setting  an  ad  the  Ludlow  Way,  you  simply 
follow  the  instructions  on  your  layout  and 
start  setting  the  display  lines  in  the  sizes 
specified.  As  each  line  is  set  and  spaced,  insert 
the  stick  in  the  caster,  press  the  lever,  and  in 
a  fe\v  seconds  the  new  slug  line  is  delivered 
ready  for  immediate  use. 

.oloWTYPOGR 

The  graduated  display  line  above 

shows  the  wide  range  of  Ludlow  sizes,  6  to  60  point, 

all  set  in  one  line  and  cast  on  one  slug  in  less  than  two  minutes. 

No  fuss  nor  fitting— every  letter  a  different  size,  but  instantly 

obtainable  because  all  the  matrices  not  in  the  line  being  set  or 

cast  are  always  in  the  cases. 

With  the  Ludlow  you  always  have  an  abundance  of 
bright,  new  material  to  work  with.  There  is  no  worry, 
fuss  or  bother  from  time-wasting  machine  changes  for 
securing  the  sizes  needed,  because  the  Ludlow  Way  is 
simplicity  itself.  There  are  no  heavy  magazines  to  shift, 
no  hunting  for  sorts,  and  when  the  day’s  run  is  off  the 
press,  there  is  no  deferred  distribution — you  simply 
dump  the  whole  form. 

Ask  us  for  further  facts  about 
Ludlow  Speed  for  the  Newspaper 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago,  Ill. 


San  Francisco:  5  Third  Street 
Boston:  261  Franklin  Street 


New  York:  63  Park  Row 
Atlanta:  41  Marietta  Street 


LUDLOW  QUALITY  COMPOSITION 


r 
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We  also  have  other  highly  specialized  machinery  and  apparatus  to  improve 
quality  and  increase  production,  and  at  the  same  time  help  the  artisan  in  pro¬ 
ducing  photo  engraving. 


Powers  Rotary  Film  Camera 

Essential  to  Every  Newspaper  Photo-Engraving  Plant 


Gives  Sharp  dense  negatives. 

Greater  Production.  (10  now  to  1  before) 
Uniform  exposures. 


Does  away  with  glass  washing,  coating  with  albumen,  flowing  of  the  plate  with 
collodion,  sensitizing  in  the  silver  bath,  focusing,  eliminates  the  use  of  glass 
entirely  for  negative  making  and  makes  unnecessary  the  coating  with  rubber  and 
stripping  collodion. 


Check  up  for  yourself  how  much  in  dollars  and  cents  all  the  above  means  to  you. 

The  film  used  comes  in  rolls  of  3  sizes,  5  inches,  ii  inches  and  18  inches  wide. 
In  exposing  you  use  only  as  much  film  as  required  for  pictures  (no  waste)  and 
after  developing  it  strips  from  its  paper  base  and  on  to  glass  flats  without  the 
necessity  of  adding  rubber  and  collodion  to  the  negative, — another  tremendous 
saving  of  time  and  money. 


Every  Executive,  Manag¬ 
ing  Editor  and  Newspaper 
Photo  Engraving  Superin¬ 
tendent  should  see  this 
Camera  in  operation.  It 
may  be  seen  any  time  at  the 
Plant  of  the  Powers  Re¬ 
production  Corporation, 
205  West  39th  Street,  New 
York  City. 


POWERS,  Inc. 

205  West  39th  St.  New  York  City 

Phone:  Penn  0600 


COME  IN  — YOU  DO  NOT  HAVE  TO  WRITE  FOR  A  DEMONSTRATION 
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FOR  BODY  AND  CLASSIFIED 


AL 


Models  25  and  26  can  shift  instantly  from  one  size  to  another.  Corrections  in  either  face  can  be  set  at  any  time  without 
holding  up  regular  production  to  make  a  change.  As  all  magazines  are  interchangeable,  the  straight  matter  machines  are 

available  at  all  times  to  help  out  on  heads  or  ads. 


ALL- 


St.  Augustine  Bonds  AI’AKTMEXTS  FOR  RENT 

Caldwell  &  Co  and  Marx  &  Co.  are  Manhattan-lnfurntehed 

offering  $1,026,000  City  of  St.  Augus-  lbXINGTON  AV..  1275. — 2  and  3  rooma. 
tine  (Fla.)  5  per  cent  waterworks  and  aii  improvements;  »65-*85. 
bridge  bonds,  at  prices  to  yield  4.50  ^  madison  av.,  1261— Attractive  apart- 
per  cent.  $415,000  waterworks  bonds  ment;  southern  exposure;  9  rooms,  3 
are  due  January  1,  1945,  and  $611,000  baths;  2  and  3  rooms;  reasonable.  Apply 
bridge  bonds  are  due  January  1,  1955.  — - — — - .  ; — - 

_  MORTON  ST.,  47  (Greenwich  Village) — 3 

j  rooms  and  bath;  real  kitchen;  elevator: 

$2,200,000  Real  Estate  Bonds  all  improvements;  between  Christopher 

A  .selling  group  is  lieing  formed  to  Houston;  elevated  near  Sheridan  Sq. 

distribute  with  S.  W.  Straus  &  Co.  a  j^tjom  Columbus  0748.  - - - 

$2,200,000  6  per  cent  fir.st  mortgage  ‘’'),JJ,ilerrand's*/itct!  renl;^r?a8oSab^^*Ap■ 
twelve-year  sinking  fund  bond  issue  on  pjy  „„  premises. 

a  new  mid-town  commercial  building,  i  — ^ - ■  '  —  '  ■  - - 

_  Itronx — I'nfumished 

W  1  »  1  »  I  UNIVERSITY  AV.,  1532,  1  block  north  of 

$i>00,000  Land  Bank  Bonds  I  Washington  Bridge  (Convent  Court) — 

Hal.sey,  Stuart  &  Co.,  Inc.,  William  i  new  BI'ILDI.NG,  all  apartments  have 

11.  Compton  Company  and  Harris,  ' 

...  o  .  .  J  S**8  to  $10i.50;  6  rooms  hav'e  extra  lava- 

btjrlies  &  Co.  are  offering  todtiy  an  tory  an  ideal  home  for  quiet  and  refined 
issue  of  $.500,000  Burlington  (Ifiwa)  families.  Suiit.  or  .Nehring  Brothers.  St. 

^*1  n  for  inspection. 


APART.MENTS  FOR  RENT 


Long  Island — Unfurniahed 

ASTORIA — 2  rooms  $45.  3  rooms  $.>5.  4 

rooms  $57.50;  new  building.  Washing¬ 
ton-First  avs. 


EAST  ELMHURST.  oiT  waterfront  Flushing 
Bay — Seven  rooms,  ground  floor,  inclosed 
sun  parlor,  two  open  fireplaces;  modern  im¬ 
provements,  bath,  shower,  laundry,  garage; 
inspection  invited.  Havemeyer  0750-W  or 
Murray  Hill  4491. 


FOREST  HILLS  GARDENS,  L.  1. 

No.  8,  5  rooms  and  bath,  sublet  for 

balance  of  lease,  $130.  Apply  Gardens 
Apt.,  by  station,  or  Boulevard  6545. 


!  Up-to 
!  rooms, 

1  Chester 
i  May  ir 
Road  I 
,  Inqulr  l 
Bronx  | 


Westchester — Unfurnished 

CASSILIS  CREST 
-date  apartments  of  3  and  4  large 
high  location,  overlooking  West- 
hills.  to  be  ready  for  oceupaney 


LIN^ 

for  Spei 
ical  ^ 
Con 
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SUGGESTED  MODEL  25  EQUIPMENT 


UPPER  MAGAZINE 


5!^  Point  No.  2  with  Bold  F.icc  No.  2 

LINOTYPK  <'OMP(.)SKS.  juslifios,  casts  and  assembles  compb-te  lin  1234 
IJNOTYI*L  <*O.MI*OSKS.  cuHtN  and  as»%cniblcM  rompicte  lin  1334 


7  Point  Xo.  2  with  Bold  Face  Xo.  2 

LIXOTYI'F^  CO.MI'CJsSLS,  justifies,  casts  and  assembles  com  1234 
UXOTVl'F^  ('O.MPOSF^S,  justifies,  casts  and  assemides  com  1234 
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FOR  HEADINGS 


POSE 

PES 


A  Model  26  layout  can  be  arranded  which  will  handle  a  complete  headletter  dresH  on  one  machine.  Any  deck  of  any  head 

set  instamlly.  No  waits,  no  delays. 


CENTER  SEEN  AS  SEAT  OF 
HEAUNG  FOR  ALL  PEOPLE 


70  ‘Best’  News 
Stories  Put  in 
’24  Anthology 


iConom 

^aper 

ion 


Dr.  Fosdick  Exhorts  the  Medical 
Drive  Workers  to  Unify  City 
Behind  $1,975,000  Effort  to 
Complete  Fund  for  Center 


National  Fight  Begins  On 
Racetrack  Betting  in  V.  S, 


Twenty-one  Are  From  New  ^  ork 
Bein"  Represented  hy  Four 
City  Papers,  Herald  Tribune 
Chosen  From  Extensive  Field 


WASHINGTON,  April  30.— A 
concerted  attack  uKuinst  racetrack 
l)ettinB  in  all  {larts  of  the  United 
States  has  Ijeen  set  in  motion  by 
church  and  reform  bodies,  Henry 
N.  I’rinRle,  actinK  .superintendent 
of  the  International  Reform  Fed¬ 
eration  announced  here  to<lay. 


600  Enroll  For  Campaign 


Dean  Sape  Informs  Carnegie 
- -  _  Pierian 


The  second  fif  the  annual  newspajier 
antholoKies  puldi.shed  by  Sm.ill,  May- 
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E  D  I 

INCOME  TAXES  AS  NEWS 

The  United  States  Supreme  Court  rules  that  in¬ 
come  tax  returns  must  be  available  to  full  pub¬ 
licity.  Mr.  Justice  Sutherland’s  opinion  is  not 
a  thrilling  exposition  of  the  constitutional  guarantee 
of  free  press,  but  it  arrives  at  the  point  definitely 
enough.  To  have  opposed  this  principle  would  have 
been  a  grave  step  away  from  a  valuable  feature  of 
free  government.  The  newspaper  press  owes  a  debt 
of  gratitude  to  the  Scripps-Howard  newspapers  and 
Walter  S.  Dickey  and  Ralph  Ellis  for  spirited  defense 
of  a  right  which  must  be  conserved  if  our  newspaper 
system  is  to  stand. 

But  the  daily  press  is  now  divided  on  the  question 
of  publishing  income  tax  returns,  although  legally 
available.  Editor  &  Publisher’s  news  pages  this 
week  show  that  a  considerable  number  of  editors  and 
publishers  ha^'e  decided  against  lending  their  columns 
to  this  purpose,  ascribing  various  grounds  of  objec¬ 
tion.  On  the  other  hand,  there  is  a  section  of  the 
press  which,  according  to  statements  made  to  us  by 
responsible  editors,  will  publish  income  tax  returns 
as  news  of  importane,  with  varied  conceptions  as  to 
limits  to  be  put  on  such  publication.  A  few  publishers 
are  awaiting  developments  before  announcing  their 
policy. 

It  is  the  established  right  of  any  editor  to  make  his 
own  selection  of  interest  for  his  columns  and  to  guide 
his  newspaper  according  to  the  dictates  of  his  con¬ 
science.  The  newspaper  that  does  print  the  returns 
is  edited  by  one  who  believes  that  his  readers  have  a 
right  to  know  the  contents  of  these  public  documents 
and  it  is  his  concept  of  duty  to  disregard  possible 
unpleasant  or  even  harmful  consequences  to  individuals 
and  serve  the  information  interests  of  the  larger  num¬ 
ber.  It  is  to  be  believed  that  any  editor  who  decides 
to  suppress  income  tax  returns  will  do  so  conscien¬ 
tiously  holding  that  greater  good  to  the  larger  num¬ 
ber  would  not  be  served  by  publication,  that  such 
information  is  not  fairly  privileged,  that  the  act  would 
be  an  invasion  of  private  rights  and  not  intended  to 
serve  the  welfare  of  the  community. 

It  is  true  that  the  country  was  led  into  the  income 
tax  system  of  collecting  national  funds  in  the  belief 
that  returns  were  to  be  held  inviolate,  thus  to  cause 
no  possible  personal  embarrassment  nor  furnish  infor¬ 
mation  which  might  be  used  against  the  interest  of  an 
individual  or  an  institution.  But  that  was  an  irra¬ 
tional  expectation,  as  it  upset  a  democratic  policy  of 
government  which  sooner  or  later  would  have  defense, 
certainly  one  which  the  newspaper  fraternity  could 
not  lightly  yield.  The  Supreme  Court  decision  holds 
that  it  was  all  along  the  intention  of  Congress  that 
full  publicity  should  finally  be  given  to  these  tax  re¬ 
turns,  after  various  suppression  expedients  were  tried 
to  ward  off  the  evil  day. 

Just  where  is  the  line  to  be  drawn  in  printing  news? 
The  old  problem  is  now  presented  in  a  new  uniform. 

A  newspaper  does  not  think  it  fair  to  individuals  to 
publish  these  business  profits  or  annual  personal  in¬ 
comes,  but  does  regularly  publish  news  concerning  in¬ 
dividuals  and  institutions  which  must  embarrass  or 
wound  them  much  more  deeply  than  would  even  a 
disgraceful  showing  on  balance  sheets  or  pay  envel¬ 
opes.  For  instance,  a  newspaper  might  for  conscience 
sake  spare  a  man  from  the  gossip  of  his  neighbors 
concerning  his  finanical  inability,  yet  tear  out  his  vitals 
by  publishing  the  disgrace  of  a  loved  one.  A  woman’s 
financial  standing  is  held  inviolate,  but  the  same  in¬ 
strument  which  protects  her  name  in  that  respect 
would  not  suppress  her  moral  downfall  if  public  record 
were  made  of  the  fact. 

A  newspaper  which  suppresses  dishonest  income  tax 
returns  might  be  strictly  regarded  as  an  accessory — 
that  would  be  a  humorous  miscarriage  of  virtuous 
Intention.  How  can  a  newspaper  suppress  income  tax 
returns  and  consistently  publish  real  estate  or  personal 
taxes  as  they  come  into  the  news?  Indeed,  is  it  con¬ 
sistent  to  publish  any  news  which  concerns  the 
financial  standing  of  any  individual  or  corporation 
while  suppressing  income  tax  reports? 

Where,  one  asks,  is  the  news  line  to  be  drawn? 
The  line  can  only  be  drawn  within  the  limits  of 
individual  editorial  conscience.  Being  a  human  effort, 
it  will  be  imperfect,  but  we  believe  it  will  in  general 
be  honest.  Today  editorial  opinion  may  be  conscious 
of  material  effects;  tomorrow  it  may  be  more  sensible 


I  A  E 


But  let  ns,  who  are  of  the  day,  be  sober,  put¬ 
ting  on  the  breastplate  of  faith  and  love;  and 
for  a  helmet,  the  hope  of  salvation. — 1.  Thessa- 
lonians;  V,  8.- 


of  spiritual  effects.  It  will  strive  on  and  be  it  said 
our  newspapers  are  a  thousand  times  more  just  to 
individual  rights  than  in  the  times  of  our  fathers. 

Print  the  income  tax  returns  if  you  believe  the 
public  good  is  served;  don’t  print  them  if  you  are 
opposed  in  principle!  That  is  good  editorship.  If 
you  are  mistaken  in  your  judgment  there  are  pre¬ 
scribed  penalties.  People  who  believe  that  your  news¬ 
paper  is  neglecting  to  print  the  news,  will  probably 
find  a  paper  to  suit  them,  and  people  who  regard  such 
publicity  as  improper  information  will  take  offense 
and  stop  their  subscriptions. 

Whether  they  are  printed  or  not  income  tax  re¬ 
turns  are  public  documents,  and  we  rejoice  that  the 
United  States  Supreme  Court  has  definitely  declared 
against  an  interpretation  of  law  which  would  make  a 
secret  of  a  department  of  public  business. 


The  important  public  question  cottceming  in¬ 
come  taxes  is  not  publicity,  but  wholesale 
evasion. 


FINISH  THE  JOB! 

Tie  National  Vigilance  Committee  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World  holds 
that  at  no  time  in  the  history  of  advertising 
have  so  few  alleged  cures,  remedies,  treatments  and 
medications  for  tuberculosis,  cancer  or  social  diseases 
been  exploited  by  means  of  the  printed  word  as  at 
the  present  time. 

The  conscience  of  the  American  publishing  world 
nearly  20  years  ago  began  to  revolt  at  quackery  and 
barefaced  exploitation  of  ignorance  and  fear.  The 
clean-up  is  one  of  the  finest  achievements  of  adver¬ 
tising  and  of  the  press.  i 

“Finish  the  go^  job!”  is  now  the  cry  of  the  ad¬ 
vertising  vigilantes.  They  call  upon  organized  ad¬ 
vertising  and  publishing  interests  to  side-track  the 
copy  of  those  who  prey  upon  disease  victims,  par¬ 
ticularly  the  bat-eared  fiends  who,  by  plays  on  words, 
sell  ordinary  cough  and  cold  medications  to  victims 
of  tuberculosis. 
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AN  EXCELLENT  PROSPECT 

There  is  no  dearth  of  people  to  buy  cheap  and 
unserviceable  merchandise  and  patiently  endure 
the  hardships  and -losses  that  go  with  it.  A  type 
of  citizen,  not  uncommon,  seems  actually  to  enjoy 
such  a  possession  as  a  ten-cent  screw-driver.  Millions 
of  women  covet  imitation  furs  which  withstand  but 
one  rain-storm.  The  cheap  screw-driver  twists  off 
like  cheese  when  turned  on  a  tight  steel  screw-head 
and  the  fur  in  a  few  weeks  becomes  a  disgraceful 
object  around  a  human  neck,  yet  our  friends  step  up 
for  more  of  the  same  and  glow  when  they  announce 
at  the  supper  table:  “See  that! — Ten  cents — how  can 
they  make  them  for  that?”’ 

This  vast  body  of  American  citizens  who  shallowly 
judge  values  by  price  naturally  must  be  catered  to 
and  there  is  no  bitter  quarrel  here  with  those  who 
trade  on  this  popular  lust  for  junk  merchandise.  How¬ 
ever,  there  is  at  least  a  minority  of  old-timers  who 
still  believe  that  there  is  no  economy  in  gaily  painted, 
brilliantly  dyed,  ornately  fashioned,  highly  finished  im¬ 
itations,  which  flash  today  and  litter  the  rubbish  pile 
tomorrow.  There  is,  we  believe,  a  really  substantial 
minority  to  whom  quality  talk  is  valid  selling  argu¬ 
ment  in  advertising.  They,  too,  are  worthy  of  the 
caterer. 

In  almost  every  city  are  still  to  be  found  quality 
merchants,  old-fashioned  gentlemen  perhaps,  who  still 
regard  tin  as  no  substitute  for  steel,  wool  as  possessing 
specific  virtues,  hard  timber  as  valuable  in  its  place 
and  soft  where  it  belongs.  They  do  not  seek  to  serve 
the  heedless,  thriftless  throng,  but  rather  the  discrim¬ 
inating  customer  who  expects  to  pay  a  fair  price  for 
a  good  article.  Such  merchants  frequently  regard 
themselves  more  or  less  out  of  place  in  the  modern 
rush,  and  therein  lies  a  psychology  which  does  not 
easily  lend  itself  to  advertising.  But  we  firmly  believe 
that  the  quality  merchant  who  will  brave  the  tide, 
proclaim  his  virtues,  practise  the  advertisement  of  ex¬ 
cellent  merchandise  at  rational  prices,  with  as  muc'. 
enthusiasm  as  does  Cheap  John  to  sell  his  stuff,  will 
find  an  interested  audience  and  lively  trade.  Headlong 
America,  “knowing  the  price  of  everything  and  the 
value  of  nothing,”  may  pass  him  by,  but  the  truly 
thrifty  will  seek  him  out  and  call  him  blessed.  When 
a  newspaper  contracts  with  this  prospect  it  has  done 
something  bigger  and  better  than  the  mere  sale  of 
some  space. 


IVords  which  are  unessential  to  meaning  are 
weeds  in  the  garden  of  literature. 


TRAFFIC  JAM  VIEWS 

WOULD  the  retail  merchants  of  your  city  wel¬ 
come  a  plan  which,  through  newspaper  ad¬ 
vertising,  would  end  the  Saturday  trading  jam, 
with  its  concomitant  bad  service,  disruption  of  courtesy 
policies,  poor  change  making,  crush,  disorder  and 
customer  dissatisfaction? 

Robert  V.  Titus,  advertising  director  of  the  Brook¬ 
lyn  Eagle,  raised  the  interesting  point  in  the  week¬ 
end  advertising  discussion  in  Editor  &  Publisher, 
recently. 

Logic  would  certainly  be  on  the  side  of  the  argument 
that  not  only  would  sensible  merchants  favor  such  a 
naturally  beneficial  change,  but  would  be  willing  to 
pay  handsomely  to  have  it  wrought.  In  business,  dis¬ 
order  and  “traffic  peak”  are  reflected  in  unnatural 
expense.  Nearly  every  retail  business  carries  heavy 
fixed  costs  unprofitably  for  several  days  of  the  week 
just  to  accommodate  periodical  bursts  of  business. 
And,  as  Mr.  Titus  pointed  out,  it  is  in  the  crush  and 
jam  of  week-end  trading  that  sound  business  policies 
and  service  fly  to  the  winds. 

As  E.  F.  Chase,  of  the  Scripps-Howard  newspapers, 
declares,  the  traffic  jam  problem  is  being  solved  by 
some  newspapers,  and  might  be  solved  by  many  more 
There  is  a  way  out  for  every  newspaper. 


A  bright  youth,  Yale  graduate,  speaking  five 
languages,  with  four  years  of  interesting  news¬ 
paper  experience,  says  he  worked  for  six  weeks 
to  find  a  job  in  New  York  and  asks  whyf  Be¬ 
cause  he  has  developed  no  useful  specialty  which 
would  commemd  respect.  Specialize ! 
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FOLKS  WORTH  KNOWING 


Frank  &  Co.,  advertising  agency,  John 


Miss  Genevieve  Lampson,  from  society 
editor.  Parsons  (Kan.)  Sun,  to  society 
editor,  Bismark  (S.  D.)  Tribune. 

Jack  Bladine,  from  Waterloo,  (Iowa) 


Louis  J.  Giffels,  state  editor  of  the  Miss  Genevieve  Lampson.  from  society 

PPR^ONAI  Q  Detroit  News,  is  in  St.  Johns,  Mich.,  FOLKS  WORTH  KNOWING  editor.  Parsons  (Kan.)  Sun,  to  society 

rHKoLflN  ALo  recuperating  from  an  operation.  editor,  Bismark  (S.  D.)  Tribune. 

-Albert  J.  Pyle  of  Wilmington  (Del.)  -  Jack  Bladine,  from  Waterloo,  (Iowa) 

P.w,  ,r,  *  T>AX7VTt7  •.  .1  Eivning,  has  been  appointed  a  'T'O  celebrate  the  fiftieth  anniversary  of  Courier,  to  Cedar  Palls,  (la.)  Tinus- 

HILIP  A.  PAYNE,  until  recently  member  of  the  faculty  of  the  University  -I  ^is  association  with  the  Albert  Tribune. 

I  ^  mai^ging  editor  of  the  New  Tork  of  Pennsylvania.  Frank  &  Co.,  advertising  agency,  John  Marion  Gondeck,  from  staff,  Chicago 

Daily  bUius,  sailed  for  Europe  May  Z7,  Cyril  Arthur  Player  is  travelling  over  Henry  Schwart-  Evening  American,  to  staff,  Chicago 

on  the  Berengaria.  Europe  obtaining  material  for  a  series  ing,  and  Mrs.  — q  —  Herald  and  Examiner. 

William  J.  Conners,  proprietor  of  the  of  articles  for  the  Detroit  News.  Schwarting  plan  Theodore  Todd,  from  staff,  Chicago 

id  Buffalo  Conner  and  Star,  and  Mrs.  Con-  L  \v.  Bennett,  commercial  writer  fo  sail  July  7  to  Herald  and  Exetminer,  to  staff,  Chicago 

re  tiers,  were  passengers  on  the  Berengaria,  correspondent  of  Salt  Lake  (Tity  has  spend  the  summer  Evening  American. 

^  ,  leaving  New  York  May  27.  returned  to  his  desk  following  a  minor  nionths  abroad.  p  - - 

)y  Major  Wynne  Williams,  advertisement  operation.  When  thirteen  WITH  THE  SPECIALS 

„  manager  of  the  London  Tones,  ended  his  p  P  ti,-  y“''s  old  Mr.  fisy 

,  visit  to  the  United  States  for  the  recent  Schwarting  joined  OOBERT  A.  W  RIGHT,  for  the  past 

“j  Houston  convention  of  the  A.  A.  C.  W.  [9^”  >  ^‘^A-Wicon  Record,  has  re-  ^he  Frank  organi-  ^  two  years  connected  with  the  adver- 

when  he  sailed  on  the  Berengaria,  ’  t-  r.  i  j-  •  zation.  He  had  tising  department  of  the  New  York 

‘d  May  27.  Ray  F-  as^iate  editor  of  the  formerly  been  a  World,  has  joined  the  staff  of  the  New 

lohn  Cowles,  associate  publisher  of  the  Hagerstown  (Md.)  Evening  Globe,  for  newsboy,  deliver-  York  office  of  Wm.  J.  Morton  Company, 

ip  Des  Moines  Register  and  Tribune-News,  resigned  to  go  into  busi-  ing  the  old  New  special  newspaper  representatives, 

ce  and  Mrs.  Cowles  are  parents  of  a  daugh-  York  Daily  News.  Kimball- Mogenson  Company,  publish- 

,n  I;  ter.  bom  last  week.  ^  '  °  Democrat  ers’  representatives,  have  ^en  appointed 

1  Kdward  E.  Bartlett,  president  of  the  r~  '  .  ,  ...  Sunday  Mer-  John  H.  Scbwabting  jq  represent  the  Albany  (Ore.)  Demo- 

tv  r  Bartlett  Orr  Press,  and  director  of  Lino-  Lawrence  Toepperwmn  has  rejoined  eury.  _  His  first  crat-Hcrald  and  the  Salem  (Ore.)  Capital 

t  f  type  typography  sailed  on  the  S  S  Ma-  fhe  art  department  of  5oh  Antonio  Ex-  job  with  the  agency  was  as  a  messenger  journal 

Ij!  [  Colonel  Hieromc  L.  Opie,  senior  pub-  W.  J.  Peterson  ol  the  Sehool  o(  Jour-  'int«n  *  ppointe™ to  rSprSt  the’vi- 

I  Usher  of  the  i'/aM»i/o»  (Va  )  Leader  and  nalism,  Un  vers  ty  of  M  ssouri,  has  mto  his  charge.  He  soon  developed  into  ^eara  Falls  Hi  Y  )  Ga-ette 

:  W  iener  C  been  eleeVd?^^^^^^^  joinerl’ the  editorial  SUff  ot  the  Fort  a  widely  knonn  hnanc.al  adeems, ng  man  Ohoro  (N.  Y.)  Go-rtte. 

I  ^  ?'  t  l?ti;rns£&°r'  '  ‘'V  ‘'““r",  fh  Sg  <Si.  SehU'rngtT;  !  married 

lie  for  the  fifth  consecutive  year  Harris  Samonisky,  of  the  >l»tingtim  ii„quished  many  of  his  duties  in  recent  TJENIAMIN  E  DARBY  77  oublisher 

John  H  Harrison,  publisher  ot  the  (Del)  Etrry  Lzrn.ng,  staff  was  selected  others  including  his  sons.  John  li  n, a 

u-  Damnlle  (Ill.)  Commerce-News,  and  by  Gov  Robert  P  Robinson,  to  repre-  Schwarting,  Jr.,  a  vice-pr«ident  Pcot  es  Pres^  TMrs  FlizXth  Grtl 

he  his  mother  Mrs  Minta  Harrison,  have  sent  Debware  at  a  fisheries  conference  in  ^^be^t  Frank  &  Co.  and  William  Sman^S  on  Mav  18  ^ 

returned  after  a  five  and  a  half  months  W  ashmgton  last  week.  Schwarting  a  member  of  the  staff  of  the 

it,  tour  of  the  globe.  E.  R.  Appel,  commercial  editor  of  the  firm  Marshall  McNeil,  telegraph  editor, 

ill  Everett  C.  Johnson,  publisher  of  the  Des  Moines  Register,  has  been  trans-  Houston  Press ^  to  Blanche  Venable,  so- 

[,j,  Sewark  (Del.)  Pojf,  was  one  of  the  chief  ferred  to  the  rotojsrravure  advertising  de- - ciety  editor,  Beaumont  Enterprise  and 

speakers  last  Saturday  at  the  dedication  partment  of  the  Register.  Richard  V.  Oulahan,  chief  of  the  . 

^  of  a  memorial  library  at  the  University  joi,n  Clair  Minot,  literary  editor  of  Washington  bureau  of  the  New  York  Harold  Harlow,  assistant  advertising 

''  of  Delaware.  Newark.  the  Boston  (Mass.)  Herald  gave  the  Times,  and  Mrs.  Oulahan  are  parents  of  o/  the  /Airioxs  (Kan.)  Daily 

F.arl  Mullen,  publisher  of  the  Lakeland  closing  address  of  the  season  at  the  Chel-  a  daughter  born  this  week.  r ’V  Miss  hlora  Berry,  bookkeeper, 

(Ha.)  Evening  Ledger  will  leave  next  sea  Public  Library,  speaking  on  “What’s  Whitney  Bolton  of  the  New  York  ^ 

week  on  a  business  trip  to  New  York.  What  Among  the  New  Spring  Books”.  Herald  Tribune’s  rewrite  staff  is  re-  Harry  L.  Kuck,  a  member  of  the  San 


John  H.  Scbwabting 


Marion  Gondeck,  from  staff,  Chicago 
Evening  American,  to  staff,  Chicago 
Herald  and  Examiner. 

Theodore  Todd,  from  staff,  Chicago 
Herald  and  Exetmini'r,  to  staff,  Chicago 
Evening  American. 

WITH  THE  SPECIALS 

t>OBERT  A.  WRIGHT,  for  the  past 
two  years  connected  with  the  adver¬ 
tising  department  of  the  New  York 
World,  has  joined  the  staff  of  the  New 
York  office  of  Wm.  J.  Morton  Company, 
special  newspaper  representatives. 

Kimball- Mogenson  Company,  publish¬ 
ers’  representatives,  have  been  appointed 
to  represent  the  Albany  (Ore.)  Demo¬ 
crat-Herald  and  the  Salem  (Ore.)  Capital 


Marshall  McNeil,  telegraph  editor, 
Houston  Press,  to  Blanche  Venable,  so¬ 
ciety  editor,  Beaumont  Enterprise  and 
Journal. 

Harold  Harlow,  assistant  advertising 


of  the  Sun,  May  25,  at  St.  Paul,  Kan. 
Harry  L.  Kuck,  a  member  of  the  San 


— -  Harold  G.  Pyle,  for  five  years  editor  cuperating  at  his  home  in  Spartansburg,  Frihiwie  wlitorial  staff,  to 

IN  THE  BUSINESS  OmCE  of  the  Belton  (Te^)  Journal,  has  join^  S.  C.  from  an  operation  for  appendicitis.  centlv'^Tsan'm  Ana^  ^ 

the  Broumswood  (Tex.)  News  in  a  simi-  Thomas  Steen  a  New  York  Herald  sama  /vna,  v^i. 

RARRY  watts,  ^siness  lar  capacity.  Tribune  reporter^  who  spent  a  number  of  CHANGEIS  OF  OWNERSHIP 

of  the  Des  ^otnes  Register  and  Tru  Alexander  R.  Abrahams,  sports  edi-  years  in  the  Orient,  has  written  a  novel 
^we-iVewr,  has  left  for  a  week s  visit  in  Wilmington  (Del.)  Sunday  “Chinese  Fantastics”  which  will  appear  fOHN  ABEL  HENRY,  70,  has  sold  the 

New  York  and  other  eastern  points.'  member  of  the  city  council,  this  fall.  Janesz'ille  (Minn.)  Argus  to  J.  E. 

Harold  Harlow,  assistant  advertising  has  been  renominated  for  his  council  Earl  Berkeley,  reporter,  and  J.  McK.  Sweeney  of  Waseca,  Minn.,  and  has  re- 


manager  of  the  Parsons  (I^n.)  Sun  has  post, 


^  R.  Rees,  copy  reader,  have  joined  the  tired  after  47  years  m  newspaper  work, 

resigned  to  b^ome  advertising  manager  George  S.  Brooks,  of  the  editorial  staff  staff  of  the  New  York  American.  J.  A.  Knight  has  sold  the  Madisonville 

of  the  Carruthersvxlle  (Mo.)  Democrat-  Rochester  (N.  Y.)  Herald  has  Owen  Flanders  has  resigned  from  the  (Tex.)  Meteor  to  W.  L.  Turner. 


.  *•/  BBWEIW.BW  » A  3  lias  tlllllj  lilt 

. .  ,  .  _  .  ,  ,  -  been  awarded  first  prize  of  $350  in  the  staff  of  the  Springfield  (Mass.)  Repub- 

Gay  E.  Yeldell  of  the  School  of  Jour-  national  Social  Work  Play  Contest  for  He  an. 

nalism.  University  of  Missouri,  has  joined  his  play  “No  Cause  for  Complaint”.  - 

the  advertising  department  of  the  St.  ^  p,  Johnston  late  citv  editor  of  the 

f-..-.  D— *  n-.A-i-L  i-.  u.  jonnston,  late  city  eaitor  oi  me  HOLDING  NEW  POSTS 


Louis  Post-Dispatch. 

Mrs.  Rose  M.  Egley,  late  publisher  of  Minnesota  state  game  and  fish  commis-  U^AROLD  GROSS,  from  United  Press  purchased  the  Jefferson  (la.)  Herald 
the  Peshtigo  (Wis.)  Times,  is  now  ad-  gjon.  staff  correspondent,  Houston,  Texas,  from  R.  O.  Satter,  editor,  and  Tom  J. 

vertising  manager  of  the  Moorhead  Joseph  E.  Hennessy,  state  capitol  re-  Houston  Post  Dispatch.  White,  manager. 

(Minn.)  District  Herald.  ^  porter  for  the  St.  Paul  Daily  News,  is  ill  H.  Alan  Volkmar,  from  city  staff.  Firth  Dodd,  and  Mrs.  Dodd  have  pur- 


St.  Paul  Daily  News,  has  joined  the 


Newton  (Kan.)  Journal,  owned  by  Mr. 
and  Mrs.  R.  E.  Nye,  has  been  sold  to 
M.ack  Cretcher,  former  owner  of  the 
Sedgwick  Pantograph. 

Thomas  N.  Brown,  Colfax,  Wash.,  has 


Clark  Kisky  of  the  classified  advertis-  in  a  local  hospital.  Worcester  (Mass.)  Telegram,  to  staff,  chased  the  White  Cloud  (Kan.)  Globe 

ing  department,  of  the  Des  Moines  Regis-  Nathan  Ladinsky  of  the  School  of  ^'P>'*»gfiold  (Mass.)  Union.  ^  from  Willial  Scharzell. 

Journalism,  University  of  Missouri,  is  Hal  Winsborough,  of  the  School  of  Delphos  (Kan.)  Republican,  published 
work  following  recovery  from  illness  o  assistant  to  R.  C.  Wright,  publisher  Journalism  of  the  University  of  Missouri,  by  North  Worrel,  has  been  sold  to  Walt 


work  following  recovery  from  illness  of 
several  weeks. 

Dewey  Murphy,  former  advertising 
manager  of  the  Fayetteville  (N.  C.)  Ob- 


of  the  Beggs  (Okla.)  Independent. 
Herbert  Crockman,  formerly  with  the 


to  staff,  .Marshall  (Tex.)  News. 


Neibarger,  Valley  Falls,  Kan. 


staff  of  the  Lakeland  (Fla.)  Evening 
Ledger. 


Graphic,  is  now  on  the  art  staff  of  the 
Nezv  York  Nero  Warheit,  Jewish  lang¬ 
uage  tabloid  daily.  Joseph  Garvey,  ferm- 


H.  _C.  Harvey,  forrnerly  with  t^  ad-  ^j-jy  photographic  staff  of  the 

vertising  department  of  the  C ea^  Rapuls  Graphic,  is  now  in  charge  of  the  picture 
(la.)  Gazette,  has  joined  the  advertising  double-truck  of  the  New  Warheit. 
staff  of  the  St.  Joseph  (Mo.)  Gazette.  . 

George  Murray,  acting  city  editor  of 
the  Des  Moines  Register,  and  Mrs.  Mur- 
IN  THE  EDITORIAL  ROOMS  ray  are  parents  of  a  son  born  last  week. 
UDWIN  J.  CLAPP,  former  editor  of  William  B.  McCormick,  a  member  of 
^  the  New  York  American  but  more  the  Chicago  Herald  and  Examiner  staff 
recently  assigned  to  the  Fori  Worth  Rec-  h?s  ^en  elected  a  jury  commissioner  of 
ord,  recently  made  an  airplane  trip  from  Cook  county. 


San  Antonio  to  the  Pacific  coast  to 
study  airway  conditions. 


John  J.  Leary,  Jr.,  labor  writer  for  the 
New  York  World,  spoke  before  the  med- 


Lee  Wood,  former  news  editor  of  the  ical  staff  of  the  General  Electric  Com- 
Cleveland  (O.)  Press,  has  been  named  pany,  Schenectady,  N.  Y.,  this  week  on 
managing  editor  of  the  Oklahoma  City  “The  Company  Doctor  as  the  Worker 
(Okla.)  News,  succeeding  Reymond  Sees  Him.” 


Fields,  resigned. 

Dave  Schultz  has  resigned  as  assistant 


Dwight  Perrin,  city  editor  of  the  New 
York  Herald  Tribune  and  Fred  Edwards 


sorting  editor  of  the  Houston  Press,  and  Bob  Peck,  of  the  staff,  have  returned 
He  is  succeeded  by  Paul  Hochluli,  from  from  a  successful  fishing  trip  in  Quebec. 


Save  Money  on  Engraving 

TOW'  prices  aren’t  the  only  feature  of  the  extraordinary  service  offered 
“  to  our  clients  by  the  engraving  department  of  the  Central  Press 
Association.  They  are  certain  of  quick  service ;  cuts  executed  by  special¬ 
ists  in  newspaper  engraving,  and  the  best  of  art  work  at  no  extra  charge. 

The  work  is  done  by  the  same  men  who  make  the  cuts  for  our  illus¬ 
trated  daily  news  and  feature  service,  used  by  500  newspapers,  and 
quality  is  assured. 

The  Akron  Beacon- Journal,  Wilkes-Barre  (Pa.) Record,  Poughkeepsie 
(N.  Y.)  Courier,  Marion  (O.)  Star,  Decatur  (Ill.)  Herald,  Reno 
(Nev.)  Journal,  New  York  (N.  Y.)  Evening  Bulletin,  Albany  (N.  Y.) 
Telegram,  Paducah  (Ky.)  Sun,  Lexington  (Ky.)  Herald,  Cleveland 
Times,  Bremerton  (Wash.)  News-Searchlight  are  some  of  the  news¬ 
papers  for  which  we  do  engraving. 

Central  ^reeiei  ^Bsiociation 


Rice  Institute. 


Charlotte  Omstein,  secretary  to  Dwight 


John  Ottinger,  telegraph  editor  of  the  Perrin,  city  editor  of  _  the  N ew  Y ork 
Des  Moines  Tribune-News  has  returned  Herald  Trv^ne,  is  sailing  for  Euro^, 
to  his  desk  after  a  two  weeks’  honey-  June  27,  with  her  husband,  Walter  H. 
moon.  Wolff. 


V.  V,  McNitt 
President. 


Central  Press  BId(. 
Cleveland,  O. 


H.  A.  McNitt 
Oeneral  Manager. 


P.  S. — Don’t  forget  we  produce  the  world’s  best  picture  page. 
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1 

Kssociation  chiefs 


J.  H.  Mason,  attorney  of  Columbus, 

Kan.,  has  purchased  the  Baxter  Springs 
Citiccn  from  Mack  Stanton. 

ON  THE  MECHANICAL  SIDE  pOGAR  C.  NELSON,  editor  and  pub- 

Fdavi.'  uADDicrvxT  Usher  of  the  Booninlle  (Mo.)  Ad- 

R.\NK  HARRISON,  composing  room  x'crtiscr,  and  president  of  the  Central 
foreman  of  the  Des  Moines  Register,  Missouri  Press 


is  recovering  following  a  recent  operation. 
Frank  Murph  y  is  in  charge  of  the  com¬ 
posing  room  in  the  absence  of  Mr.  Har¬ 
rison. 


PRESS  ASSOCIATION  NOTES 

p  D.  FIELD  has  been  appointed  Asso- 
ciated  Press  correspondent  at 
Montgomery,  Ala.,  replacing  Turner 
Jordan,  transferred  to  an  editorial  posi¬ 
tion  in  the  Birmingham  bureau. 

John  C.  Hardy,  recently  transferred 
from  the  Associated  Press,  Newark,  N. 
J.,  bureau  to  an  editorial  position  in  the 
New  York  office,  has  resigned  from  A.  P. 
service. 

E.  L.  Powell,  Associated  Press  corre¬ 
spondent  in  Manila,  owing  to  illness,  has 
applied  for  a  transfer  back  to  the  United 
States. 

G.  W.  McVey,  of  the  United  Press  bu¬ 
reau,  Kansas  City,  is  now  bureau  man¬ 
ager  at  Houston. 

Chester  R.  Hope,  editor  and  manager 
of  Universal  Service,  recently  returned 
to  New'  York  after  a  trip  to  the  Middle 
W'est  and  South. 

■G.  Cornwall  Spencer  has  resided  from 
the  re-write  staff  of  the  City  News 
Bureau  of  Chicago  to  join  the  South 
Town  Economist  of  Chicago. 

Wiley  Smith  of  the  Chicago  bureau  of 
Universal  Service  is  substituting  for 
Clyde  West,  news  editor  of  Universal 
Service  at  New  York,  while  the  latter  is 
on  vacation. 


Kdgak  C.  Neisom 


WITH  THE  ADVERTISERS 
jlARRlSON  COOPER  has  been  ap- 
pointed  advertising  manager  of  the 
Vorclone  Company,  Milwaukee.  This 
company  makes  air  dryers  for  laundry 
use. 

SPECIAL  EDITIONS 

TTAVANA  (CUBA)  POST,  16-page 
Gofxl  Roads  and  Construction  edi¬ 
tion,  May  19. 

Trenton  Times,  16-page  Spring  Real 
Estate  Section,  May  24. 

St.  Foul  Sunday  Pioneer  Press,  a 
“Ford  Section”  of  12  pages.  May  17. 

Duluth  (Minn.)  Herald,  special  Hotel 
Duluth  edition,  ^lay  21. 

Stamford  (Conn.)  Advoeate,  68-page 
Better  Homes  edition.  May  2!). 


-Association,  has 
been  engaged  in 
rural  newspaper 
work  17  years, 
and,  he  says,  he 
has  found  it  “very 
satisfying.” 

He  started  to 
learn  the  busi¬ 
ness  in  the  office 
of  the  Bunceton 
(Mo.)  Eagle, 
owned  by  his 
brothers,  L.  O. 
nd  W.  L.  Nelson. 

Later  he  acquired 
the  business. 

“Although  we  were  located  in  a  towi. 
of  less  than  1,000,  we  had  a  paid-in¬ 
advance  circulation  of  more  than  3,0(X),” 
he  told  Editor  &  Publisher.  “This  was 
made  possible  by  intense  cultivation  of 
the  local  field. 

“Cooper  county  is  a  farming  center, 
and  we  catered  to  the  farmer,  being  the 
first  country  newspaper  in  Missouri  to 
establish  and  maintain  a  farm  and  stock 
page.” 

About  two  years  ago,  Mr.  Nelson  sold 
the  Eagle  and  purchased  the  Advertiser. 

“Despite  the  fact  I  found  myself  in  a 
town  five  times  as  large  as  Bunceton,  I 
have  demonstrated  that  the  same  methods 
— serving  rural  readers  faithfully,  will 
bring  results.”  he  said. 

Mr.  Nelson  de.scribed  this  “faithful 
service”  as  follows : 

“.\  splendid  corps  of  county  corre- 
siiondents,  everyone  considered  an  associ¬ 
ate  editor  and  all  paid  on  a  space  basis ; 
local  features,  illustrated  with  good  half¬ 
tones  ;  farm  and  stock  news  from  every 
corner  of  the  county ;  court  news  anil 
general  news  carefully  gathered  and  con- 
scientiourdy  edited  and  published. 

“Such  service,”  he  concluded,  “has 
made  it  possilile  for  me  to  jiroduce  a 
weekly  paiier  tliat  goes  into  three- fourths 
of  the  homes  of  the  countv.” 


\Y7INU.SOR 

CITIFiS 


NEW  PLANTS  AND  EQUIPMENT 

(ONT.)  BORDER 
STAR  has  purchased  a 
16-page  Duplex  Tubular  press. 

Pottsinlle  (Pa.)  Republican  recently 
purchased  two  Duplex  Tubular  presses. 

Hlwing  Herbert,  editor  and  publisher  of 
the  Hiawatha  (Kan.)  World,  has  pur¬ 
chased  a  lot  and  is  planning  to  erect 
a  new'  plant. 

Elk  City  (Okla.)  Neivs  Democrat,  re¬ 
cently  purchased  by  J.  B.  Miller,  will 
purchase  a  new  press  and  enlarge  its 
plant  generally. 

Dayton  (Fla.)  Daily  Nezvs,  has  pur¬ 
chased  a  16-page  Tubular  press  from  the 
Duplex  Printing  Press  Company. 


journalism  at  the  University  of  Texas. 
Prizes  of  $50,  $35  and  $15  are  offered 
for  the  three  best  stories  by  M.  E.  Foster, 
publisher  of  the  Chronicle.  Winners  will 
lie  announced  in  June. 

A  comprehensive  professional  de.gree 
course  in  journalism  will  be  offered  at 
Boston  University  at  the  School  of  Busi¬ 
ness  Administration.  Professor  Harry 
Center,  former  Boston  newspaper  man 
and  member  of  the  college  faculty  since 
1914  will  head  the  new  department. 

“News  Writing  for  Hi.gh  Schools,”  a 
text  written  by  L.  A.  Borah,  instructor 
in  the  School  of  Journalism  at  the  Uni¬ 
versity  of  Washington,  has  just  come 
from  the  press  of  Allyn  and  Bacon,  Bos¬ 
ton  publishers. 

Journalism  students  of  Ohio  Uni- 
versitv,  .Athens,  took  complete  charge  of 
the  28-page  Sunday  edition  of  the  Athens 
Messenger,  May  24. 

“Truth  As  It  Relates  to  Newspapers,” 
was  the  subject  of  a  recent  address  by 
Anthony  J.  Philpott,  art  editor  of  the 
Boston  Globe,  before  the  class  in  news 
reporting  of  the  Boston  University 
journalism  course. 


SCHOOLS 

better  equip  graduates  who  plan 
to  enter  the  country  newspaper  field, 
the  School  of  Journalism  at  the  Uni¬ 
versity  of  Washington  has  installed  the 
latest  model  linotype.  The  course  is 
elective  as  part  of  the  laboratory  work 
for  seniors.  Instruction  is  in  charge 
of  Prof.  Fred  W.  Kennedy. 

Approximately  30  feature  stories  have 
been  turned  in  by  University  of  Texas 
students  of  journalism,  17  for  entrance 
into  the  annual  feature  story  contest  con¬ 
ducted  by  the  Houston  Chronicle,  accord¬ 
ing  to  Lloyd  Gregory,  instructor  in 


ASSOCIATIONS 

A  LABAMA  PRESS  ASSOCIA- 
_  TION’S  program  committee  met 
in  Birmingham,  May  16,  to  prepare  the 
prrigrarn  for  the  annual  convention  of  the 
association  in  Baldwin  County,  June  18- 
23.  The  convention  will  be  opened  in 
Bay  Mihette  where  the  first  session  will 
be  held.  The  second  session  will  be  held 
in  Foley,  the  third  at  Peterson’s  Point 
on  the  bay  where  a  fish  fry  will  be  the 
entertainment  feature.  The  fourth  ses¬ 
sion  will  be  held  at  a  point  touching 
Baldwin  County  on  the  (^If  of  Mexico, 
and  the  last  meeting  on  Monday  will  be 
held  at  Fairhope. 


New  York  Business  Publishers’ 
Association  will  have  Roger  Allen  and 
Ed  Mehren  as  speakers,  June  4,  on  the 
subject  “How  Should  The  Advertiser 
Measure  The  Value  of  a  Business 
Paper.” 

Maine  Daily  Newspaper  Association, 

made  up  of  members  of  the  Associated 
Press,  recently  elected  Frank  B.  Niclwls 
of  the  Bath  TiWj,  president;  William 
Dow,  Portland  Evening  Express,  secre¬ 
tary  ;  Walter  Reed,  Bangor  News, 
treasurer.  Mr.  Dow  was  chosen  as  the 
State  member  of  the  Eastern  division 
advisory  board  of  the  .Associated  Press. 

New  York  Newspaper  Women’s 
Club  will  hold  a  spring  supper  dance 
June  15,  on  the  Waldorf-.Astoria  roof. 
New  York.  Josephine  Robb  Ober  is 
chairman  of  the  dance  committee.  .Also 
on  the  committee  are  Theodore  Bean, 
Martha  (Toman,  Emma  Bugbee,  Prudence 
Penny,  Jane  Dixon,  Hannah  Mitchell, 
Detera  Corle,  and  Charlotte  McLevedge. 

Eastern  Industrial  Advertisers  and 
the  Technical  Publicity  .Association  will 
hold  a  joint  meeting  June  3,  at  Bethle¬ 
hem,  Pa.,  including  a  trip  through  the 
plant  of  the  Bethlehem  Steel  Company. 
W.  A.  Wolf  is  president  of  the  T.  P. 
.A.,  and  W.  S.  Hays  of  the  E.  I.  .A. 

University  of  Minnesota  Advertising 
Club,  recently  organized  and  affiliated 
with  the  .Associated  .Advertising  Oubs 


of  the  World,  held  its  first  meeting  Maif 
19.  with  75  pre.sent.  Martin  L,  Pierc^p 
director  of  research,  the  Hoover  Con-i 
pany.  Canton,  O.,  was  principal  speaker 
John  P.  Paulson  is  club  president.  j 

Dallas  (Tex.)  Better  Business  Bq.! 
reau  held  its  annual  “Truth  Feast”  ii| 
Dallas,  May  19.  Speakers  were  Williait| 
P.  Green  and  Edward  L.  Green,  botL 
representatives  of  the  .Associated  .Adver-- 
tising  Gubs  of  the  World. 

Kansas  Democratic  Editorial  Asso-i 
ciation  will  hold  its  annual  conventioi 
in  Wichita,  Dec.  28.  R.  E.  Nye  of  New¬ 
ton  is  president. 

Second  District  Kansas  Elditorial, 
Association,  meeting  at  Pleasanton, 
Kan.,  recently,  elected  Carl  White,  man-i 
aging  editor  of  the  Kemsas  City  Kansas, 
president. 

Advertising  Club  of  San  Diego,  CaL, 
has  elected  officers  as  follows :  president  ^ 
Thomas  H.  Shore,  of  T.  H.  Shore  i  ^ 
Staff,  advertising  agency ;  vice-president 
.Anton  J.  Hansen,  of  the  Plaza  Press;  „ 
directors,  J.  D.  Smith,  Richard  Smith,  { 
Ben  J.  Little,  Edwin  Reed.  Winfield  | 
Barkley,  AV.  F.  Hamman,  Clyde  F, ! 
Holmes,  Ray  Neptune. 

Eighth  District  Kansas  Editorial 
Association  meeting  at  Halstead,  Kan., 
recently,  elected  J.  M.  Satterwaite,  editor 
of  the  Douglass  Tribune,  president;  Ed 


“Wilke’s” 
Type  Metal 
Insurance  Plan 


Gives  you  complete  coverage 
against  the  deterioration  of  your 
Linotype  and  Stereotype  Metals. 

How  Do  We  Give  You 
This  Protection? 

Write  us  and  secure  full  details  of 
this  Money-Saving  Policy.  Just 
a  line  will  do  it.  Write  it  today! 


Metals  Refining  Company 

HAMMOND,  INDIANA 

Warehouses  In  All  Principal  Cities 


Agency’*  Attorney  Seek*  to  Learn 
ln*truction*  on  PIcaing  of  New*- 
paper  Aclverti*ing  During  Davi*’ 
Preaidential  Campaign 


STtmps 

THE  GREATEST  POWER 
IN  MODERN  ADVERTISING 


Interstate  Circulation  Managers 
Association  will  hold  its  fall  meeting 
at  Wilmington,  Del.,  Sept.  15.  C.  T. 
Buck  of  the  Lancaster  (Pa.)  Xczv  Era 
is  president. 

Buffalo  League  of  Advertising 
Women  has  elected  these  officers: 
president,  Ruth  Sully ;  vice-president, 
Helen  Taylor;  secretary,  Ursula  llan- 
rahan ;  treasurer,  Henrietta  Kowantel ; 
recording  secretary,  Marie  Anderson. 

Greater  Buffalo  Advertising  Club  J; 
will  conduct  a  cruise  to  Montreal  and 
return  June  11  to  14,  chartering  a  special 
for  the  use  of  250  of  its  mem- 


Efforts  to  find  out  what  were  the  in¬ 
structions  regarding  the  placing  of  news¬ 
paper  advertising  during  the  Democratic 
Presidential  campaign  are  being  made  in 


Max  A.  Geller,  attorney  for  the  Van 
Patten  Company,  New  York  advertising 
a^ncy,  has  obtained  an  order  to  exam¬ 
ine  Chairman  Clem  Shaver,  members  of 
the  Democratic  National  Committee,  and 
lames  W.  Gerard,  treasurer  for  this 
purpose. 

The  examinations  are  before  trial  in 
the  Supreme  Court  in  the  litigation  be¬ 
tween  the  national  commitee  and  Van 
Patten  Inc.  Van  Patten  Inc.,  is  suing 
the  committee  for  $80,000  and  is  in  turn 
being  sued  for  an  accounting. 

Mr.  .Shaver,  committee  chairman, 
was  a  witness  this  week  and  was  ques¬ 
tioned  by  Mr.  Geller,  attorney  for  Van 
Patten. 

The  witness  said  he  gave  Jesse  H. 
Jones  of  Texas  authority  over  Publicity 
Director  W'^oolley  early  in  October  and 
that  the  expenditures  then  tapered  off. 
He  thought  the  reason  for  putting  Mr. 
Jones  in  control  was  that  the  latter 
had  some  ideas  about  an  extensive  news¬ 
paper  advertising  campaign  and  Mr. 
Tlie  musical  saw,  says  an  ad,_  is  Shaver  wanted  to  have  him  carry  them 
assuming  a  prominent  place  among  jazz  out. 

instruments.  The  saw  is  especially  “Don’t  you  know  that  it  was  a  joke 
effective  if  drawn  from  left  to  right  to  spend  only  $50,000  on  newspaper  ad- 
across  a  ukulele. — Detroit  Nezvs.  vertising?’’  asked  Mr.  (jeller. 

- -  .  “I  am  not  a  newspaper  man  and  know 

Truth  is  stranger  than  fiction — and  nothing  about  it,”  replied  Mr.  Shaver, 
also  more  decent. — Minneapolis  Journal.  The  witness  said  he  believed  that  only 

-  _  $70,000  had  been  spent  in  newspaper  ad- 

Can’t  Yale  publish  something  which  vertising  for  Cox  in  1920. ' 
will  offend  the  police?  It  is  letting  “Didn’t  you  know  that  Mr.  Jones  was 
Harvard  get  all  the  first-page  advertis-  supposed  to  be  a  Mc.\doo  man?”  asked 
\ng.— Chicago  Evening  Post.  the  attorney. 


For  nearly  a  century  and  a  half  The  Times  has 
been  the  outstanding  national  newspaper  of 
Great  Britain.  Its  great  history,  combined  with  an 
enterprising  modern  outlook;  the  authority  with 
which  it  speaks,  and  the  superb  quality  of  its  print¬ 
ing  and  production,  maintain  it  in  an  unassailable 
position  as  the  leader  of  the  British  Press. 

And  as  it  is  the  greatest  force  in  journalism,  so  it 
is  the  greatest  power  in  advertising.  It  is  the  one 
indispensable  medium  for  all  announcements 
intended  for  the  wealthy  official,  professional  and 
business  classes. 

Each  day’s  issue  speaks  for  itself.  Both  the 
volume  and  the  character  of  the  advertising  car¬ 
ried  by  The  Times  prove  how  indispensable  it  is  to 
the  advertiser  seeking  an  entrance  to  the  British 
market. 

Advertising  men  who  visited  England  last  year 
were  able  to  test  these  facts  on  the  spot.  But  The 
Times  is  at  any  time  happy  to  supply  further  infor¬ 
mation.  If  you  desire  to  know  more  of  Britain’s 
greatest  advertising  medium,  get  in  touch  with 


steamer 
bers. 

Oklahoma  State  Press  Association, 
Group  Two,  will  meet  in  Medford,  Okla., 
June  12,  C.  E.  Herschberger  of  Medford, 
pre.sident,  has  announcetl. 

Illinois  Woman’s  Press  Association 
recently  celebrated  its  fortieth  anniver¬ 
sary  with  a  dinner  and  annual  meeting 
at  the  Chicago  Woman’s  Club.  Gara 
Ingram  Judson,  presklent,  presided. 


A  woman’s  club  leader  justifies  men  Shaver, 
in  seeking  divorce  from  “delicatessen  Adoo  b 
wives.”  Wives  of  this  type  need  not  all  ove 
be  surprised  if  the  wurst  overtakes  them,  his  loy 
— Norfolk  Virginian-Pilot. 

Investigations  of  the  effects  of  ethyl  ^‘*•’*1* 

gas  are  better  than  autopsies. .  * 

E7'ening  IVorld. 

The  world  is  growing  better  and  al-  of_  Portland,  Ore. 

ready  at  least  three  American  editors  this  week.  The  _  _  _  , 

have  conceded  that  possibly  Germany  had  Mr.  McMicken  succeeds  Paul  T.  Shaw. 

vice-presi- 
. ,  seconrl 
A.  L.  Steele  was  re- 


■New  York  A.  C.  McMicken,  sales  manager  of  the 
Portland  Electric  Pow'er  Company,  was 
elected  presid^t  of  the  Advertising  Club 
'  "  '  '  "  at  the  annual  election 

e  was  jio  opposition. 


PRINTING  HOUSE  SQUARE 
LONDON  E.  C.  4,  ENGLAND 


right  to  elect  whom  she  pleased. — Ohio  W.  B.  Ryan  was  made  first 

dent,  and  William  P.  Merry, 
vice-president.  .  _ 

elected  secretary-treasurer. 


Next  to  seeing  a  ukulele  fed  to  a  buzz- 
saw,  the  sight  we  most  long  for  is  s 
saxophone  dropped  in  front  of  a  steam¬ 
roller. — Kansas  City  Star. 

-  “First  Market  of  the  Prosperous 

This  is  a  good  time  of  year  for  swim-  South,”  a  book  of  130  pages  printed 

dive  into  .shallow  water. — Chicago  Daily  New  Orleans  Times- Picayune  to  tell  ad- 
Netvs. 


I**ue*  120-Page  Promotion  Book 

First 

^ _ _ ^ . .  South,”  _  . . . 

tners  to  make  up  their  minds  never  to  *"’0  colors  has  just  been  issued  by  the 
■  ~  New  Orleans  Times-Picayune  to  tell  ad¬ 

vertisers  the  sales  potentialities  of  the 
Statistical  tables,  maps  and  graphs 


—  city.  Statistical  tables,  maps  and  graphs 

who  would  make  are  used  plentifully  to  back  up  the  printed 
e  married. — Lake  message.  The  book  stresses  the  value 
of  newspaper  advertising. 


None  of  the  men 
perfect  husbands  *  ar 
County  (Ind.)  Times. 

Success  (American  style)  ;  Coming 
to  work  in  a  pair  of  golf  pants. — De- 


Iowa  Daily  Change*  Hands 

L.  R.  Scott,  owner  and  publisher  of  the 
Mystic  (la.)  Telegram,  weekly,  has  pur¬ 
chased  the  interests  of  Glenn  Reed  and  J. 
Roy  Wright  in  the  Centerville  (la.) 
Southern  /owa  American,  and  assumed 
management  of  that  daily.  Capital  stock 
of  the  Southern  Iowa  American  has  been 
increased  from  $25,000  to  $50,000  by  the 


Admiral  Fiske  says  that  women  are 
the  cauM  of  war.  Perhaps  that  is 
putting  it  too  strong,  but  at  any  rate 
they  are  the  cause  of  many  engagements. 
— Cleveland  Times. 


When  in 
ENGLAND 
read 

THE  TIMES 


The  Times  carried  a 
greater  volume  of 
advertising  than  any 
other  newspaper 
published  in  Great 
Britain. 


stockholders. 


A  man  will  risk  his  life  to  get  across 
a  street  when  the  trafiic  is  against  him 
*nd^  then  stop  on  the  other  side  to  light 
a  cigar. — Westport  Standard. 


New*print  Firm  Offer*  Bond* 

Price  Brothers  &  Co.,  important  Can¬ 
adian  newsprint  firm,  through  Harris, 
Forbes  &  Co.,  this  week  offered  ^,000,000 
in  first  mortgage,  20  year  sinking  fund 
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WHAPS  WHAT  IN  THE  FEATURE  FIELD 

Fairy-Tale*  and  Folklore  in  Comic  Strip  Form — Bird  Song*  for  New*paper 
Reproduction — John  Held  Jr.  in  Morocco 


Syndicate,  have  left  New  York  on  a 
automobile  trip  to  Denver. 


BRAZIL  UFTS  A.  P.  BAN 


Then  he  was  staff  cartoonist  of  Harper’s 
IVeekly  and  for  a  time  cartoonist  on 
the  New  York  IVorld.  During  the  war 
he  saw  ten  months  active  service  in 
France  as  aviator. 


Hugh  Brennan,  president  of  the 
Brennan-Eley  Company,  Chicago,  has  an¬ 
nounced  that  the  firm  will  shortly  change 
its  name  to  the  Brennan-Phelps  Com¬ 
pany.  A.  R.  Eley  has  not  been  identified 
with  the  concern  for  some  time.  H.  E. 
Phelps  is  one  of  the  present  owners  and 
officers  of  the  company. 


Member  Publi*ber  Relea*ed  from  J*i 
and  Service  Re*umed  Thi*  Week 


A  new  feature  entitled  “Little  People 
of  the  Air”  is  being  offered  by  the 
Giblin  Feature  Service,  Utica,  N.  Y. 
The  feature  shows  a  picture  of  the  bird, 
with  descriptive  text,  and  reproduction 
in  note  form  of  the  song.  Isabelle 
Stewart  May  writes  the  text,  and  the 
songs  are  reproduced  by  F.  Schuyler 
Mathews,  author  of  several  nature  books. 


M.  B.  Hart  has  joined  the  Charles  H. 
Fuller  Company  as  general  manager  and 
treasurer. 


Donald  Lawder  has  joined  the  copy 
staff  of  Charles  Daniel  Frey,  Chicago. 
He  was  formerly  with  Erwin,  Wasey  & 
Co.,  and  for  the  last  three  months  has 
been  western  manager  for  Harper’s 
Bazar. 


John  Held  Jr.,  creator  of  “O! 
Margy!”,  recovering  from  injuries  re¬ 
ceived  in  an  accident,  is  now  in  Morocco, 
from  where  he  notified  the  United  Fea¬ 
tures  Syndicate  this  week  he  expects  to 
return  to  this  country  the  latter  part  of 
June. 


Patrick  Henry,  who  resigned  as  vice- 
president,  director  of  the  .McCutcheon- 
Gerson  Service  is  now  as.sociated  with 
John  F.  Delaney,  Chicago. 


W.  J.  Enright 


^OMIC  strips  are  being  put  to  a  new 
use  by  W.  J.  Enright,  artist,  who 
is  now  drawing  a  fairy-tale  strip  called 
“Once  Upon  a  Time”  for  the  McOure 
Newspaper  Syndicate,  New  York. 

He  believes  fairy  tales  and  folk  lore 
of  the  old  countries  are  a  rich  and  un¬ 
touched  mine  of  picture  strip  material. 
He  is  making  daily  picture  stories  from 
the  works  of  Anderson,  Grimm,  .^isop, 
the  Arabian  Nights,  and  the  less-known 
folk  tales  of  Ireland,  Germany,  and  the 
Scandinavian  countries. 

Mr.  Enright  is  a  native  of  Chicago 
and  started  newspaper  work  on  the 
Chicago  Daily  News,  as  office  boy  in  the 
art  department.  When  he  left  Chicago 
he  came  to  the  old  New  York  Globe. 


Donald  Freeman,  one  of  the  editors 
of  Continental  Service,  New  York,  re¬ 
turned  from  a  trip  abroad  last  Saturday 
on  the  Berengaria.  Mr.  Freeman  spent 
the  last  year  in  Europe  organizing 
bureaus  for  his  service.  He  announced 
he  has  obtained  articles  from  several 
Continental  authors  for  syndication  in 
this  country.  Among  those  visited  by 
Mr.  Freeman  were  F.  Molnar,  play¬ 
wright,  Arthur  Schnitzler,  Ernest  Vajda, 
Max  Reinhardt,  and  Hugo  von  Hoff- 
mansthal. 


Lloyd  W.  Young,  recently  with  the  ad¬ 
vertising  staff  of  the  W.  E.  Long  Com¬ 
pany,  Chicago,  has  joined  the  Chicago 
office  of  the  William  H.  Rankin  Com¬ 
pany. 


Foreign  Minister  Pacheco  of  Brazil  « 
May  23,  cancelled  the  order  prohibitinf 
the  Associated  Press  from  transmitting 
news  to  and  from  Brazil.  Complete  ser¬ 
vice  was  resumed  by  the  A.  P.  May  25. 

Censorship  had  been  in  force  again* 
the  A.  P.  since  August,  1924,  when  Ed- 
mundo  Bittencourt,  publisher  of  the 
Courcio  de  Manha  of  Rio  de  Janeiro,  a 
member  newspaper,  was  thrown  into  jaJ 
for  political  reasons. 

When  the  Brazilian  government  lifted 
the  ban  against  other  American  news 
agencies,  that  against  the  A.  P.  was  k^ 
in  force,  because  the  press  associatioi 
refused  to  sever  connections  with  hi 
member  Bittencourt.  Bittencourt  wai 
released  from  jail  and  resumed  publica¬ 
tion  of  his  newspaper  this  week. 

Douglas  O.  Naylor  is  the  A.  P.  repr^ 
sentative  in  Brazil.  American  represen¬ 
tatives  were  all  muzzled  there  last  Augu# 
during  the  brief  Brazilian  revolution. 


Canadian  Paper  Aid*  Miner* 


Norman  W.  Gregg  has  returned  to  the 
staff  of  the  McCutcheon-Gerson  Service, 
Chicago.  For  the  past  two  years  he  lias 
been  with  Vanderhoof  &  Co.,  Chicago. 


A.  R.  Duval  has  joined  the  staff  of 
A.  A.  Gray  &  Co.,  Chicago.  He  was 
formerly  with  the  copy  staff  of  Lord  & 
Thomas. 


The  Woodstock  (N.  B.)  Press  recently 
conducted  a  relief  campaign  to  aid  starv¬ 
ing  strikers  in  the  coal  mining  centers  of 
Eastern  Canada,  and  as  a  result  shipi^ 
two  carloads  of  potatoes  to  the  strike 
zone.  The  jiaper  obtained  free  transpor¬ 
tation  from  the  Canadian  National  Rail¬ 
ways.  Th'e  drive  was  conducted  by  J.  C 
Hartley,  editor,  J.  P.  Malaney,  businen 
manager  and  George  Mitchell,  managing 
director. 


The  McClure  Newspaper  Syndicate  has 
obtained  newspaper  rights  to  “The  Sons 
of  the  Sheik”  by  E.  M.  Hull.  It  will  be 
released  for  daily  instalments. 


Norman  C.  McLoud  is  creator  of 
“Curious  Cross  Words,”  a  new  puzzle 
feature  being  handled  in  daily  install¬ 
ments  to  run  10  weeks  by  the  Inter¬ 
national  Syndicate,  Baltimore. 


FLORIDA 


AND 


Alma  and  Paul  Ellerbe  whose  stories 
are  handled  by  the  McClure  Newspaper 


OPPORTUNITY 


ADVERTISING  AGENCY  AFFAIRS 


Boice  Named  Dyer  Company’*  Vice-Pre*ident — M-  V.  Wiel*nd  Leave* 
Chicago  Daily  to  Join  Mitchell  Faiut  Agency — Stumberg 
to  Chamber*’  New  York  Office 


TJUGH  KENDALL  BOICE,  formerly 
president  of  the  Critch  field  Agency, 
and  for  the  past  several  years  with  the 
George  L.  Dyer  Company,  has  been 
elected  vice-president  of  the  Dyer  Com¬ 
pany  to  succeed  W.  C.  Cook,  who  has 
been  made  vice-president  and  general 
manager  of  the  American  Thermos  Bot¬ 
tle  Company. 


H.  E.  Stedman  has  joined  the  Hart  wig 
Advertising  Company,  Inc.,  Wainwright 
Building,  St.  Louis,  as  art  director. 


M.  V.  Wieland,  who  has  for  a  number 
of  years  past  been  manager  of  national 
advertising  of  the  Chicago  Herald  and 
Examiner,  has  become  associated  with 
Mitchell-Faust  Advertising  Company, 
Chicago.  Mr.  Wieland,  in  co-operation 
with  John  A.  Dickson,  now  secretary  of 
the  Mitchell-Faust  .Advertising  Company, 
developed  the  merchandising  department 
of  the  Herald  and  Examiner. 


The  Wildman  Advertising  Agency, 
New  York,  has  been  appointed  to  direct 
the  account  of  the  American  Rayon 
Products  Corporation,  and  the  N.  P. 
&  J.  Trabulsi  Company,  scarf  manufac¬ 
turers. 


FLORIDA  today  offers  many  opportunities  in 
lines  of  endeavor  not  yet  overcrowded.  One  of 
these  is  the  publishing-printing  field.  The  great 
amount  of  development  under  way,  and  the  rapid 
influx  of  new  population,  is  creating  a  publication 
and  printing  facility  need  in  Florida  that  spells 
a  splendid  business  opportunity  for  those  qualified 
to  fill  it. 


PUBLISHERS  are  sav- 
ing  thousands  of  dollars 


John  H.  Stumberg,  who  had  been  con¬ 
nected  with  the  productioi:  department  in 
the  New  Orleans  office  of  the  Chambers 
Agency,  Inc.,  has  been  transferred  to  the 
agency's  New  York  office,  becoming  its 
business  manager. 


annually  by  eliminating  costly 
duplication,  assuring  an  even 
flow  of  copy  into  the  compos¬ 
ing  room  and  reducing  tolls  by 
utilizing  the 


Edwin  D.  Maibraun  has  joined  the 
New  York  office  of  the  Bellamy-Neff 
Company,  of  Chicago  and  New  York. 


100%  non-duplicating  leased 
wire  dispatches  of 


A  well  established  publishing  company  in  Florida 
wishes  to  take  advantage  of  this  opportunity  by 
erecting  a  well  equipped  printing  plant  and  by 
expanding  its*  present  publishing  organization. 
This  will  require  more  capital  and  additions  to 
the  organization  personnel.  This  concern  would 
like  to  get  in  touch  with  one  or  more  men  with 
experience  in  any  department  of  the  publishing¬ 
printing  business  to  assist  in  their  plans  for 
expansion  with  capital  and  services. 


An  inquiry  will  bring  further  particulars. 


D.  J.  Crimmins,  for  the  past  four  years 
with  the  New  York  agency  of  Harry  C. 
Michaels  Company,  has  resigned  to  join 
the  contract  department  of  the  Newell- 
Emmett  Company,  Inc.,  advertising 
agency.  New  York. 


The  Consolidated  Press 
Association 


Executive  Offices,  Evenings  Star 
Building,  Washington,  D.  C. 


Write  Box  A-533, 

c/o  Elditor  &  Publisher 


FACTS  NOT  FANCIES 

GOVERN  ADVERTISING  PLACEMENTS 

HERE  ARE  SOME  FACTS! 


New  England’s  Population .  7,400,909 

New  England’s  Urban  Population .  5,865,073 

New  England’s  Rural  Population .  1,535,836 

New  England’s  Dwellings  .  1,225,964 

New  England’s  Families .  1,703,812 

New  England’s  Wealth . $24,407,466,000 

New  England’s  per  cent  of  National  Wealth  -  -  -  -  7.62 

New  England’s  per  capita  Wealth . $3,306 

New  England’s  Population  per  motor  vehicle  -  -  -  -  7.45 

New  England’s  Motor  Vehicles  per  1000  persons  -  -  -  129 

New  Elngland’s  Registration  Motor  Vehicles  -  -  -  1,003,023 

New  England’s  Amount  of  Personal  Incomes  -  $2,393,716,000 

New  England’s  per  cent  of  Population  Filing  Returns  -  -  8.75 

New  Elngland’s  per  capita  Income  Tax . $1 1.50 

New  England’s  Building  &  Loan  Assn.  Membership  -  406,042 

New  England’s  Building  &  Loan  Assn.  Assets  -  $262,466,578 

New  England’s  Manufacturing  Establishments  -  .  -  25,528 


New  Elngland’s  Persons  Engaged  in  Manufacturing  -  1,535,033 
New  England’s  Invested  Capital  in  Manufacturing  $5,758,137,000 
New  England’s  Value  Manufactured  Products  $7,183,070,000 

Here  is  a  territory  where  people  spend  millions  every  day,  both  for  necessities  and 
luxuries.  The  National  Advertiser  who  will  use  these  daily  newspapers  will  secure 
his  share  of  the  expenditure. 


SUCCEED  WITH  THESE  NEWSPAPERS 

XASSACHVSETTS— Population.  8 
Ciron- 
latian 

**Attleboro  Sun . (E)  5,561 

**Bo.ton  eiob.  . (KAE)  884,601 

••Botton  Gleb.  . (B)  831.881 

**Boitan  Tranaoript . (E)  34,563 

••Boaton  Poat . (M)  378,878 

**Boaton  Poat . (S)  359,335 

**raU  Biaer  Herald  . (E)  15.978 

‘•ntebbOTC  Bmitlnd  . (E)  11,798 

••HnawhiU  Oautte . (E)  15.789 

ttLyna  Itrai  . (E)  16,640 

ttl<<>vdl  Conriw-CitiaMi  and 

Eawtlnx  LMidw . (MAE)  81,807 

**Hew  Bedford  Standard  Mercury 

(MAE)  33,115 

**Mew  Bedford  Sunday  Standard 

(S)  87,558 

**VMrth  Adama  Tranaeript . . .  (E)  9,691 

**Salain  Hewa  . (E)  81,385 

**Tannten  OazMte  . (E)  8,895 

**Wor«eater  Telaffram-Oazette 

(MAE)  91,177 
**Wereaatar  Sunday  Telegram  (B)  51,784 


1,868,856 
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.55 
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.60 

.55 

.55 

.06 

.05 

.055 

.045 

.065 

.05 

.06 

.045 

.06 

.06 

.10 

.10 

.10 

.10 

.64 

.685 

.08 

.07 

.046 

.03 

.86 

.83 

.19 

.16 

MAIHE— Population,  766,014 

Circu*  8,500 
lation  linea 

**Auaruata  Kennebec  Journal  (M)  11,388  .06 

ttBangor  Daily  Oammerolal..(E)  83,168  .(M 

*'Portland  Expreaa  . (E)  89,548  .10 

''Portland  Telecram  . (B)  88,977  .10 

(Sunday  Edition  Expreaa) 

NEW  HAMPSHIBE— PopuUtion,  443,683 
"Cmicord  Monitor-Patriot...  (E)  6.958  .0375 

ttKeene  Sentinel . (E)  8,778  ,036 

"Manetaeater  Union  Leader 

(MAE)  89,698  .18 

BHODE  ISLAND— Population.  6(K,897 

ttNewport  Daily  Mown . (E)  6,873  .0336 

ttPawtuoket  Timea  . (E)  86,981  .07 

ttProridence  Bulletin  . (E)  66,674  .17 

ttProridenee  Journal  . (M)  35,668  .10 

ttProridence  Journal . (B)  63.649  .16 

"Prorldono.  Mewa . (E)  87,006  .07 

ttProTidrao.  Tribune  . (E)  83.811  ,10 

"Weaterly  Sun  . (EAB)  4.657  .085 

"Woonaooket  Call  . (E)  14,075  .05 

YEBMONT— Population.  858,428 

"Barre  Timea  . (E)  7,181  .03 

ttBannincton  Banner  . (E>  8.104  .0185 

"Burlincton  Tree  Preaa . (M)  18,157  .05 


10,000 

linea 

.05 

.05 

.07 

.07 


.085 

.083 

.10 

.0896 

.07 

(B).83 

(B).83 

.16 

.07 

.09 

.085 

.06 

.095 

.0185 

.05 


Circn-  8.500  10,000 
lation  linea  linea 

"Bntland  Herald  . (M)  10,878  .04  .04 

"Bt.  Jehnabury  Caledonian-Becord 

(E)  4.046  .0814  .015 

CONMECTICUV— Population,  1,880,631 
"Bridgeport  Poat-Telegram 

(EAM)  44.381  .15  .16 

"Bridgeport  Poat . (S)  80.910  .10  .10 

"Hartford  Courant  . (M)  88.459  .08  .08 

"Hartford  Oonrant  . (B)  68.769  .11  .11 

ttHartford  Timea  . (E)  49,566  .18  .18 

"Meriden  Beoord  . (M)  7,506  .046  .03 

"Middletown  Preaa  . (E)  8.839  .0385  .085 

ttNew  Haven  Begiater. . . .  (EAS)  43.196  .18  .11 

"Hew  London  Day . (E)  11.761  .06  .046 

ttHorwich  BuUetin  . (M)  18.598  .07  .05 

"Norwalk  Hour  . (E)  6,073  .04  .04 

ttSouth  Norwalk  Sentinel. ..  (E)  4.415  .086  .085 

"Stamford  Advocate . (E)  9,867  .05  .(K 

"Waterbury  Bepubliean  American 

(MAE)  83.467  .06  .06 

"Waterbury  Bepubliean  ....(B)  15,073  .08  .06 

"A.  B,  0.  Statement,  March  31,  1986. 
ttGovemment  Statement,  March  31,  1995. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 
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CROSS  WORD  PUZZLES  STILL  POPULAR  mcdonald  with  st.  louis  times 
WITH  COAST  ADVERTISERS 


LONDON  WRITERS  WIN 


Many  Firms  Using  Them  With  Success  in  Extra  Space  to  Boost 
Sales — Cartoons  Adding  Variety  to 
Regular  Copy 


By  HAROLD  J.  ASHE 


A  MOXG  advertisers  on  the  Pacific 
Coast  the  cross-ward  puzzle  is  still 
being  used  in  ■  the  exploitation  of  their 
merchandise,  and  the  results,  judging 
from  those  cases  that  have  come  under 
my  observation  are  little  short  of  miracu¬ 
lous.  That  sounds  like  a  rather  strong 
statement,  but  let  me  elaborate. 

Take  the  case  of  the  Beacon  Drug 
Company  of  San  Pedro.  The  manager 
of  the  store,  Mr.  Killian,  wished  to  reach 
the  new  people  who  had  migrated  to  the 
tow'n,  a  real  problem  here  on  the  Coast, 
and  he  also  wanted  to  ascertain  the  pull¬ 
ing  power  of  the  San  Pedro  Pilot. 

Mr.  Killian  was  not  content  with  the 
ordinary  employment  of  the  cross-word 
puzzle  idea  in  his  advertising,  but  devised 
a  real  puzzle  that  pertained  to  his  par¬ 
ticular  drug  store,  the  trade-marked  lines 
of  drugs  that  he  carries  and  to  drugs  in 
general.  This  puzzle  then  was  given  a 
quarter-page  display  in  the  one  paper  and, 
without  the  aid  of  window  hookups,  or 
handbills,  drew  answers  from  150  people. 
Many  of  these  people  who  entered  the 
contest,  Mr.  Killian  states,  were  not  cus¬ 
tomers  of  the  store  prior  to  the  contest, 
but  are  now  patronizing  him  regularly. 
Much  Word  of  mouth  publicity  was  re¬ 
ceived,  which  has  helped  to  make  Beacon 
synonymous  with  drug  store. 

The  entire  cost  of  conducting  the  con¬ 
test  was  what  the  advertising  cost  plus 
the  wholesale  cost  of  a  toilet  set,  a  box 
of  stationery,  and  a  box  of  candy.  Now 
tlie  Owl  Drug  Stores,  one  of  the  biggest 
chains  on  the  Coast,  are  inaugurating 
similar  contests,  as  the  Beacon  is  con¬ 
ducting  a  second  contest,  which  is  meet¬ 
ing  with  even  more  response  than  the 
first. 

Then  there’s  Loyne’s  Garage  at  Long 
Beach,  Cal.,  which  also  conducted  a  cross- 


cupied  by  Sanborn’s  Little  Plumber  in 
various  poses,  to  the  right  of  which  are 
various  rhyming  sayings  of  his  such  as 
“Reliable  as  Legal  Tender  I’m  famous  as 
a  first-class  mender  ’’  and  “If  from  fear 
you  would  be  freed,  sanitation’s  what  you 
need !’’ 

Jack  Bean’s  I-'nll  Dress  &  Tuxedo  Shop 
in  the  Los  Angeles  Times  has  a  six-inch 
double  column  each  day  given  over  to 
travelogs.  These  travelogs  depict  a  young 
blade  traveling  around  the  world  in  a 
tuxedo.  Sketched  in  lightly  in  the  back¬ 
ground  is  the  foreign  atmosphere  with 
perhaps  a  hula  girl  for  contrast. 


TEXAS  DAILY  BROADCASTING 


Houston  Pott  Dispatch  Opens 
Watt  Station  KPRC 


500 


New  General  Manager  Hat  Had  Long 
Mid- Western  Experience 

Frank  C.  McDonald,  for  fourteen 
years  prior  to  last  summer  general  man¬ 
ager  of  the  Dayton  (O.)  Journal-Herald, 
and  for  many 
years  connected 
with  the  Scripps- 
McRae  papers, 
has  been  ap¬ 
pointed  general 
manager  of  the 
St.  Louis  Times, 
and  has  assumed 
his  new  duties. 

Mr.  McDonald 
is  a  native  of 
Ohio,  and  has 
been  in  the  news- 
paper  business 
since  1892,  when 
he  began  as  an 
advertising  solic¬ 
itor  with  the  Cleveland  Press.  While 
with  the  Scripps-McRae,  he  estab¬ 
lished  the  Akron  Press,  which  was  first 
published  in  Cleveland  and  then  in  Akron. 
He  was  with  the  Press  for  ten  years. 

In  1896,  Mr.  McDonald’s  duties  with 


Defeat  Paris 


Correspondents 
Cup  Play 


Golf 


Frank  C.  McDonald 


The  Wilbur  Forrest  Golf  Cup,  played 
for  annually  by  the  Anglo-American 
correspondents  of  Paris  and  the  Ameri¬ 
can  correspondents  of  London,  remains 
on  the  banks  of  the  Thames  at  least  for 
another  year.  Despite  efforts  of  the 
Paris  correspondents  at  Le  Touquet  on 
Saturday  and  Sunday,  May  9  and  10, 
they  were  unable  to  wrest  it  from  their 
London  colleagues.  It  was  the  second 
victory  of  the  London-American  cor- 
responandents.  If  they  repeat  the  per¬ 
formance  next  year  the  Cup  is  theirs 
for  good. 

The  players  were: 

For  Paris ;  Marcel  Becci,  Associated 
Press;  Walter  Deeth,  Central  News; 
P.  J.  Philip,  New  York  Times;  Harry 
Morison,  Daily  Mail;  Wilbur  Forrest, 
New  York  Herald  Tribune;  Roland 
Atkinson,  Westminster  Gazette;  M.  Mac- 
Dermot,  New  York  Herald;  and  E.  G. 
Rich,  New  York  Times. 

For  London :  J.  C.  Crouch,  New  York 
Times;  Arthur  Draper,  Ncio  York 
Herald  Tribune;  jGeorge  Allison,  New 
York  American; 


,  F.  Burton,  New  York  r 

The  Hous/o»  Fosf-Dw/>otc/r  has  opened  the  Scripps-McRae  organization  brought  Sun;  Hal  O’Flaherty,  Chicago  Daily  I 
new  50()-watt  Western  Electric  radio  him  jto  St.  Louis,  where  they  operated  News;  Dave  Church,  International  News;  '• 

'  ’  '  '  '  “  Ernest  Marshall,  New  York  Times;  and  I 

J.  N.  Atkinson,  Associated  Press. 

The  individual  cup  for  bogey  play  on  , 
the  May  9  was  won  by  Arthur  S.  ® 
Draper. 

Draper  won  the  medal  play  in  the  ' 
afternoon  with  a  net  score  of  7i 
Burton  was  second  with  net  79,  while 
G.  F.  Allison,  was  third  with  a  net  score 
of  80. 


station.  Call  letters  KPRC  have  been  the  Chronicle,  whjch  passed  out  of  ex- 
assigned  to  it  with  a  wave  length  of  istance  about  1905.  He  also  was  con- 
2699  meters  nected  at  one  time  with  the  Qover  Leaf 

“  Weather  bulletins,  news  reports,  base-  group  of  papers  as  general  manager  of 
ball  scores,  bedtime  stories  by  Judd  the  Omaha  I\ews  and  later  of  the 


scores, 

Mortimer  Lewis  and  musical  programs 
from  the  studio  and  by  remote  control 
from  hotels  are  being  featured. 

Small  orchestras  and  programs  ,  ,  i  t-t  m 

soloists  are  being  radiocast  from  a  studio  the  Journal-Herald, 
erected  on  the  roof  of  the  paper’s  new- 
building. 

The  station  slogan,  “Kotton  Port-Rail 
Center,”  is  taken  from  the  government 
call  letters  KPRC. 


Duluth  Star. 

Mr.  McDonald  went  to  Columbus  as 
general  manager  of  the  Press-Post,  and 
then  to  Dayton  in  a  similar  capacity  for 


Green  Become*  Part  Owner 


Iowa  Daily  in  New  Plnat 

The  Cedar  Ratnds  (la.)  Gazette  held 
open  house  May  22,  celebrating  the  open¬ 
ing  of  its  new  plant.  Ten  thousand  per- 


With  the  recent  reorganization  of  the 
Whittier  (Cal.)  Daily  Herald,  Welling¬ 
ton  Green,  who  formerly  owned  the 
.Artesia  News,  becomes  one  of  the  prin- 
ciml  owners  of  the  paper. 


Discontinue*  Magazine  Section  I 

The  Hoboken  (N.  J.)  Jersey  Observer 
has  reduced  its  Saturday  price  from  five 
to  three  cents  and  discontinued  the 
Saturday  magazine  section.  The  four- 
page  colored  comic  section  has  been  re¬ 
tained. 


word  pu^te  contest  adapted  to  the  par-  sons  inspected  the  building  it  was  esti- 
ticular  line  of  auto  accessories  it  carries  mated.  %-page  special  edition  was 


and  including  several  difficult  auto  terms. 
The  new  twist  to  this  contest  was  that 
a^  er  the  puzzle  was  correctly  solved  the 
contestant  must  then  write  a  letter  of  not 
more  than  3(X)  words  in  which  the  words 
used  in  the  puzzle  were  incorporated  in 
the  letter. 

“Why  do  you  think  Oark’s  Dollar 
Store  Offers  the  Biggest  Values  on 
Earth?”  was  the  question  put  to  citizens 
of  Long  Beach,  in  a  letter-w'riting  con¬ 
test  that  met  with  wide  response  and  in¬ 
cidentally  involved  the  use  of  much  addi¬ 
tional  advertising  space.  Besides  a  large 
advertisement  announcing  the  contest, 
separate  from  the  usual  store  copy,  a  six- 
inch  double  column  ad  in  which  the  win¬ 
ning  letters  are  printed  is  being  run. 

When  the  Hugh  A.  Marti  Company, 
large  women’s  wear  store,  decided  to 
eliminate  the  use  of  comparative  prices 
in  their  advertising,  they  let  the  high 
school  pupils  of  the  city  in  on  it  by  way 
of  an  essay  writing  contest  on:  “Why 
the  Elimination  of  Comparative  Prices 
Makes  a  Store’s  -Advertising  More  Effec¬ 
tive.”  This  store,  too,  printed  the  winning 
essays  from  time  to  time  in  space  separate 
from  the  other  store  advertising. 

Judging  from  a  glance  at  the  ads  in 
most  any  issue  of  the  Santa  Ana  Register 
there’s  some  mighty  active  advertising 
man  playing  up  to  the  city’s  fondness  for 
cartoons,  \\  hile  the  cartoons  and  cari¬ 
catures  all  bear  a  family  likeness,  they’re 
all  good.  The  Fourth  Street  Market, 
owned  by  Arnold  F.  Peek,  contains  what 
is  styled  Peek’s  Oblige-o-grams,  such  as: 
“If  you  choose  this  as  your  market  you’re 
obliging  your  children,”  and  “Telephone 
wires  shorten  distances  and  lengthen 
lives.”  Over  these  sayings  appears  the 
figure  of  Mr.  O.  Blige  in  white  apron  and 
cap.  Then  there’s  “Officer  Save.”  used  in 
the  ads  of  the  Broadway  Meat  Market. 
He  goes  through  different  antics  in 
knocking  the  high  price  out  of  meat. 
Probably  the  best  ad  of  the  lot  is  that  of 
J.  D.  Sanborn,  plumber.  The  upper  half 
of  his  six-inch  single  column  ad  is  oc- 


issued,  printed  on  the  new  presses. 


Riordon  Bond*  Are  Depo*ited 

Virtually  all  the  holders  of  the  general 
mortgage  6  per  cent  bonds  of  the 
Riordon  Pulp  and  Paper  Company,  Ltd., 
of  Canada,  have  deposited  their  securities 
with  the  Protective  Committee  and  hlave 
assented  to  the  plan  under  which  the 
company’s  properties  will  be  taken  over 
by  the  International  Paper  Company, 
which  will  issue  its  new  s^ven  per  cent, 
preferred  stock  in  exchange  for  the 
securities  of  the  Riordon  organization. 

Daily  U*ed  in  Radio  Ad  Stunt 

The  Blue  Anchor  Ginger  Ale  Com¬ 
pany,  Philadelphia,  went  on  the  air 
recently  with  a  program  called  “Twenty- 
five  Years  in  Three  Hours.”  A  copy  of 
the  Philadelphia  Morning  Record  of  a 
quarter  century  ago  was  read. 


Another 

HOLLISTER  f 
Achievementrn 

Following  the  example  of 
many  other  of  the  largest  and 
most  successful  newspapers  in 
the  T  'nited  States,  careful  con¬ 
sideration  has  led  The  Cincin¬ 
nati  Enquirer  to  engage  the 
services  of  the  Hollister  Cir¬ 
culation  Organization  to  con¬ 
duct  its  campaign. 

Address  the  above  paper 
until  further  notice 


HOLLISTER 

ClRCULATiQl'i  ORGANIZATION 

VI7-715  Co'i  tACHAr'tCL  5LDCi. 

'  L05  ANCG.LE5,  CAL. 


THE  SUMMER  SHOPPER  GUIDE 

YOUR  VACATION, 

THE  THINGS  TO  TAKE  TO  THE 
PLACE  YOU  GO, 

MERCHANDISING  IN  SUMMER 


THAT’S  ADVERTISING  THAT 
BRINGS  RESULTS 


IT  HAS  FOR  US 


IT  WILL  FOR  YOU 


DON’T  HESITATE  AND  LOSE 


If  you  mite  before  you  forget  you  mill  not  be  left  behind 


C.  M.  RUSK’S 


CONSOLIDATED 

MATERIAL 

RELEASE 

SERVICE 


TELEGRAPH 

BUILDING, 

HARRISBURG, 

PENNSYLVANIA 
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JAMES  W.  nSK  JOINS 
CINCINNATI  POST 

Merchandising  Counsel  and  Assistant 

Advertising  Manager  of  Milwaukee 
Journal  Named  Post  Advertis¬ 
ing  Manager  by  Rostock 

James  W.  Fisk,  merchandising  cuunsel 
an<l  assistant  advertising  manager  of  the 
Mih^vhee  Journal  will  become  adver¬ 
tising  manager  of  the  Cincinnati  Post, 
in  June,  Frank  W.  Rostock,  business 
manager  of  the  Post  announced  this 
week. 

Mr.  Fisk  is  an  authority  on  advertis¬ 
ing  and  selling  and  has  a  wide  ac- 


I 


James  W.  Fisk 

quaintance  among  advertising  men,  mer¬ 
chants  and  executives.  < 

He  has  lectured  on  retailing  and  bi}si-  1 
ness  administration  for  the  Universities 
of  Wisconsin,  Minnesota,  Illinois,  Penn-  i 
sylvania,  Michigan,  Nebraska,  Indiana,  i 
New  York  and  Manitoba;  is  the  author 
of  text  books  on  retailing  and  advertising 
for  the  University  of  Wisconsin,  the 
Dry  Goods  Economist,  and  the  Business 
Training  Corporation  of  New  York,  and 
has  been  actively  identified  with  the  work 
of  the  Association  of  Newspaper  Adver¬ 
tising  Executives  and  of  the  Associated 
Advertising  Oubs  of  the  World. 

He  was  sales  manager  for  the  three  , 
Schuster  Stores  in  Milwaukee;  director 
of  selling  service  for  Lord  &  Taylor, 
New  York;  merchandising  counsel  for  , 
J.  L  Hudson  Company,  Detroit;  general 
manager,  Bannon  Brothers  Company 
’  Department  Store,  St.  Paul;  manager, 
retail  stores  for  Marshall-Wells  Hard¬ 
ware  Company,  Duluth;  director  of  sell¬ 
ing  service  for  Hahne  &  Company.  New¬ 
ark;  manager  of  business  service  for  the 
New  Jersey  State  Chamber  of  Com¬ 
merce;  Chairman  of  Retail  Division  of 
the  New  York  Efficiency  Society. 

In  Milwaukee  he  has  been  president  of 
the  Civitan  Oub  and  was  formerly  presi¬ 
dent  of  the  Wisconsin  Advertising 
League. 

ZERBEY  BUSY  REBUILDING 

Pottsville  Publither  Installing  New 

Machinery  and  Fixing  Clubhouse 

_  Ground  was  broken  May  29  for  founda¬ 
tions  for  new  mechanical  equipment  of 
the  Pottsville  (Pa.)  Refniblican  and 
Monting  Paper.  The  new  machinery 
which  wilt  cost  about  $100,000,  includes 
twin  Duplex  tubular  presses,  32  pages 
capacity,  with  color  attachments,  tabloid 
slitters,  etc.,  new  stereotyping  machinery 
and  complete  new  motor  ^uipment. 
Structural  changes  in  the  building  are 
al'  "  involved. 

J.  H.  Zerbey,  proprietor,  has  just  pur- 
chaswi  a  country  place  of  several  hun¬ 
dred  acres  which  is  being  rebuilt  and 
furnished  as  a  clubhouse  for  the  news¬ 
paper  employes. 


NOSE  BIFF  HEARD  ’ROUND 
CITY,  SAYS  EDITOR 
T  W.  OSBORNE,  editor  of  the 
•  Tomahawk  (Wi».)  Leader, 
may  have  a  broken  nose,  but  he 
hasn’t  a  broken  spirit. 

Recently  a  quartet  of  journalism 
students  from  the  University  of 
Wisconsin  took  charge  of  his 
weekly  for  a  day  and  exposed  a 
dance  hall.  The  son  of  Sam 
Winkler,  proprietor  of  the  hall, 
administered  the  break  to  the 
Osborne  proboscis  immediately 
afterwards. 

But  this  week,  the  Leader  editor 
declared: 

“Just  because  I  am  sporting  a 
‘busted  nose’  is  no  sign  that  my 
paper  has  a  yellow  streak  or  that 
we  are  going  to  holler  ‘quit.’ 

“Like  the  Battle  of  Lexington, 
this  blow  from  Winkler  wiU  be 
the  first  shot  heard  around  the 
city  amongst  those  citizens  who  be¬ 
lieve  that  good  citizenry  and  high 
ideals  are  yet  to  be  upheld.” 

He  declared  he  would  carry  on 
the  fight  to  clean  up  the  city. 


CONTEST  WINNERS  NAMED 

New  York  Times  Presents  Prizes  for 
Ad  Typography 

John  A.  Scott,  Rye,  N.  Y.,  was 
announced  this  week  as  winner  of  the 
$10()  prize  offered  by  the  New  York 
Times  in  a  typographical  contest,  using 
text  of  an  advertisement  for  the  Times 
supplied  by  that  paper. 

Other  winners  were:  E.  M.  Rutter, 
•American  Type  Founders  Company, 
Jersey  City,  N.  J.,  $50;  and  Jose  Paven. 
New  York,  Harry  E.  Ostmark,  H.  K. 
McCann  Company,  $25;  John  Maher, 
Jersey  City,  N.  J.;  and  Frank  E.  Powers. 
Carnegie  Institute  of  Technology,  Pitts¬ 
burgh,  Pa.,  $25  each. 

Almost  600  specimens  of  varying  typo¬ 
graphy  were  submitted.  Entries  were 
received  from  501  persons.  They  came 
from  22  states,  the  District  of  Columbia, 
and  two  provinces  of  Canada. 

Judges  were  Frank  W.  Harold,  Elmer 
•Adler,  and  William  A.  Penney,  all  of 
the  Times  staff. 


CorrespondenU  Cruise  With  Coolidge 

The  Washington  newspaper  correspon¬ 
dents’  conference  with  the  President 
was  adjourned  for  the  first  time  to  the 
Mayflower,  the  Presidential  yacht,  Thurs¬ 
day,  May  28.  As  the  invited  guests  of 
President  Coolidge,  the  large  corp' 
of  writers  spent  several  hours  in  a  voy¬ 
age  down  the  Potomac. 


Canadian  NewspHnt  Exports  Increase 

Canadian  newsprint  exported  in  April 
was  446,804  tons,  compared  with  401,784 
tons  during  the  same  month  last  year. 


You  Know 
It’s 

The  Beacon  Journal 

In  Akron,  Ohio 

No  one  disputes  that  fact 
But  do 

You  Know 

that  business  is  booming  in 
Akron — that  the  factories  are 
working  three  shifts — that 
every  one  is  buying  what  they 
want,  as  well  as  what  they 
need.  Money  is  plentiful-— 
business  is  good. 

Run  Your  Campaign  in  a  Liva 
Paper,  in  a  Liva  City. 


IOWA 

NEWSPAPERS 

As  Productive  as  the  Soil 


Iowa  newspapers  have  reached  a 
high  point  of  advertising  efficiency 
through  the  very  characteristics  of 
the  state  they  cover  and  the  people 
they  serve. 

In  Iowa,  the  newspaper  serves  a 
dual  purpose.  It  forms  a  bond  or 
union  with  the  outside  world  and 
also  brings  the  Iowan  into  closer 
touch  and  a  more  direct  relationship 
with  the  local  trading  and  merchan¬ 
dising  centers. 

The  well  developed  and  highly 
efficient  transportation  facilities  that 
prevail  throughout  the  state  make  it 
possible  for  the  local  newspapers  to 
reach  into  even  the  farthest  corners 
of  the  state  w  ithin  a  very  short  time 
of.their  leaving  the  press. 

The  people  of  Iowa  are  Boosters. 
They  boost  their  state — they  boost 
their  industries  —  they  boost  their 
products  and  they  /joost  their 
newspapers. 

Boosters  are  loyal,  and  the  lowans 
are  loyal  to  these  papers  and  all 
they  stand  for. 


••Davenport  Democrat  &  Leader. 


••Ottumwa  Courier 


Circulalioo 

Rate  for 
5,000  liaet 

(E) 

10,206 

.045 

(E) 

2U00 

.07 

(E) 

14,811 

.06 

(S) 

17.626 

.06 

(E) 

25,031 

.07 

(E) 

6,416 

.035 

fE) 

13,844 

.04 

(E) 

7,777 

.035 

(E) 

13,455 

.05 

(E) 

17,566 

.06 

••A.  B.  C.  Statement,  March  31,  1925. 
ttCovemment  Statement,  March  31,  1925. 
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STOCK  DIVIDEND  Of  $1,000,000  DECLARED 
BY  ST.  LOUIS  GLOBE-DEMOCRAT 


activities.  Now  that  income  tax  lists 
are  open  to  the  public,  it  is  not  likely 
that  they  will  be  of  any  more  interest 
than  other  tax  returns.” 


INCOME  TAX  UD  OFF, 
TREASURY  FEELS 


-  John  C.  Shaffer,  proprietor  and  editor  ^  ^  c  laio  c 

E.  Lansing  Ray,  President,  Who  Bought  Control  Last  Week  of  the  Chicago  Evening  Post.  Indian-  Collector,  ^nnot  Supprw.  1923  F.ct, 


for  $1,350,000,  Offers  $500,000  of  New  Preferred 
to  Public  at  Par 


apolis  Star,  Muncie  Star,  Terre  Haute 
Star,  Denver  Times  and  Rocky  Mountain 
News — “We  do  not  believe  it  a  wise 
policy  on  the  part  of  the  government  to 
permit  the  publishing  of  the  income  tax 


Now,  if  Press  Wants  Them — 
1924  Return  Lists  Not 
Yet  Ready 


TsiTPr-uAcir  t-  IT  I  •  D  •  .u  .  ,  u  j  *  a-ioo  permit  the  publishing  of  the  income  tax  Washington,  May  28.— After  thret 

PURCHASE  by  E.  Lansing  Ray,  presi-  the  common  stock  was  changed  to  $100  Ust.  We  will  be  guided  somewhat  how-  days’  study  of  the  income  tax  decision, 
dent  and  editor  of  the  St.  Uuts  to  correspond  with  the  par  value  of  the  ever  in  our  action  by  what  the  other  Treasury  Department  officials  today  in- 
Globe-Democrat  of  the  controlling  inter-  new  issue  of  preferred  stock.  papers  in  dur  locality  do  in  this  matter.”  dicated  that  “the  lid  is  off”  so  far  as 


est  of  stock  in  the 
Globe  Printing  ' 
Company,  pub¬ 
lishers  of  the 
paper,  held  by 
the  estate  of  the 
late  Miss  Ellen  J. 
McKee,  as  re¬ 
ported  in  Editor 
&  Publisher 
last  week,  was  a 
$1,350,000  trans¬ 
action. 

Under  the 
terms  of  sale  ap¬ 
proved  by  Circuit 
Judge  Calhoun. 
Mr.  Ray  paid 


,  1-  »  j  1  M  r—r—-  •••  —..•.7  ultaicu  iiiai  iiic  iiu  is  on  so  idi  u 

r  Bulletin— “The  Bulle-  newspaper  publication  of  income  tax 

838,365  and  its  liabilities  at  $1,623,5_3.  tin  sees  many  objections  to  publicity  of  payers  and  amounts  paid  is  concerned 

Mr.  Ray  has  been  in  control  of  the  mcome  tax  statements  and  hopes  the  Newspapers  the  country  over  may  have 

c^pany  since  December,  1918,  as  trustee  practice  will  not  be  forced  on  the  news-  access  to  the  lists  of  taxpayers  and  the 

amcunts  of  1923  taxes-tli  same  lists 

who  died  May  1.  ^  5  u  ^  Chafes  A  Fell,  managing  editor  which  were  opened  by  some  tax  collecton 

trustee  on  the  death  of  Charles  H.  Me-  Birmingham  News—'  The  News  will  be  and  suppressed  by  others  last  Fall.  Sup- 
original  trustee  by  p,ded  by  its  sense  of  news  values  and  pression  cannot  be  effective  under  thi 

;  The  tLSetta  makes  Mr.,Ray,  who  "“S"'!'.  ReS.  »»„aging  .aiUor  Spring-  ^TsTlSTmurnt 

is  only  4o  ye^s  old,  the  principal  owner  (Mass.)  Republican — “The  Spring-  insDection  before  Tulv  1  with  the 

Republican  will  use  t^he  income  tax  prospect  that  they  will  nof  be’ open  until 
accordance  With  its  judgment  considerably  later,  it  was  hinted. 

father  Simeon  Ray,  having  b^en  ’con-  Y  )  Times-Dnion-  .Many  officials  now  favor  complete  ^ 

nected  with  the  Globe, Democrat  for  .-We  have  nit  decid'il  arw^'e^’s!^  ^^^foprn^em'Sfl’ bi?n^ 

bear  on  Congress  for  repeal  of  the  law. 


father  Simeon  Ray,  having  been  con-  Rochester  (X.  Y.)  Times-Union— 

proveu  uy  c-ircuii  nected  with  the  Globe-Democrat  for  “Wg  have  not  decided  how  we  shall  publicity,  feeling  tliat  sue  a  de 

Tudee  Calhoun  r  „  vpars  F  Ijinsincr  Rav  was  I  ai  •  ,  oeciaeo  now  we  snail  yelopment  will  bring  public  sentiment  to 

juage  L,ainoun.  ^  Lansikg  Ray  many  years.  t.  tensing  Kay  was  handle  income  tax  returns.  Up-_  Pnnprpcc  w  reneal  of  the  law 

Mr.  Ray  paid  educated  at  Smith  Academy.  He  be-  _  Dear  on  congress  tor  repeal  ot  tne  law. 

$2,250  a  share  for  the  580  shares  of  came  connected  with  the  Globe- Democrat 

stock  held  by  Miss  .McKee’s  estate.  The  in  1903  as  a  counter  clerk,  and  worked  New  York  Publishers  Arrange  Meet  Daily  Wins  on  Two  CounU 

stock  of  the  company  consi^s  of  1,000  his  way  up  through  the  positions  of  ad-  Arrangements  are  being  made  for  a  In  a  decision  handed  down  last  Satur- 

shares  of  a  par  value  of  $1,000  each.  vertising  manager,  director,  secretary  and  meeting  of  the  three  newspaper  day  on  the  $50,000  libel  suit  brought 

The  stock  was  sold  in  accordance  ^  vice-president,  to  president  general  man-  associations  of  New  York  State  to  be  against  the  Afadison  (Wis.)  Capital 


Daily  Wins  on  Two  Counts 

In  a  decision  handed  down  last  Satur- 


the  provisions  of  the  will  of  Miss  McKee  ager  and  editor  in  December,  1918.  held  at  Jamestown,  N.  Y.,' July  9-11.  finu^s  by  Fred  J.  Rist,  Milwaukee 

fixing  a  trusteeship  period  of  twenty  When  Mr.  Ray  became  the  head  of  the  associations  are:  New  York  State  private  detective,  the  demurrer  on  the 

hp  ^  Publishers  Association;  Associated  part  of  the  Times  against  two  of  the 

^iiT"^  ^  tV,  t  one  of  the  youngest  men  to  hold  such  an  Dailies;  and  the  New  York  Press  counts  in  the  complaint  was  sustained, 

sold  by  the  trustee  for  the  best  price  important  position  with  a  metropolitan  Association.  while  the  third  is  left  for  a  jury  to  decide 

obtainable  for  cash  and  in  lots  01  not  less  newspaper.  He  is  a  director  and  mem- 
than  ten  shares.  ber  of  the  executive  committee  of  the 

Mr.  Ray  is  one  of  thirty-six  heirs  of  Associated  Press,  and  president  of  the  || 

Miss  McKee  who  are  beneficiaries  of  the  St.  Louis  Publishers’  .'\ssociation.  Mr. 

trusteeship,  and  the  proceeds  of  the  sale  Ray  is  a  member  of  the  Board  of  WT  W  m  ^  n  n 

of  the  stock  go  to  them  and  their  heirs.  Curators  of  the  University  of  Missouri  _£  €t  f*  C/16S 

Mr.  Ray  heretofore  has  been  a  stock-  and  is  active  in  many  state  and  city  civic  r 

holder  in  the  company.  organizations.  \T  T*  m  1  A  f  *•  • 

o.  Ir.  Ray  stated  that  there  would  be  no  -  \J\/ /\  /Tf  )Oy*rf  Qin  Cf 


ing  ge  in  the  management  of  the  prop- 
firs:  in  any  detail,  and  the  <ilobe-Dem- 


Daily  Divorce*  Job  Plant 

The  Norristown  (Pa.)  Times  Herald 


Help  Churches 
With  Advertising 


T  it  announced  formally  that  “the  same  separated  its  jog  printing  department 
Beacers  and  executives  would  continue  in  from  the  newspaper  plant  and  has  in- 
wo  rge,  and  there  will  lie  no  change  in  corporated  it  as  the  Norristown  Press, 
tic  policy  of  the  paper.”  ■ - - 


an  fhe  stockholders  of  the  Globe-Dem-  .j.q  PRINT  OR  NOT  TO  PRINT 
T1  at  Publishing  Company  authorized  a  tav  de-xiirnc 

a^  ck  dividend  of  $1,000,000  in  7  jiercent  INCOME  TAX  RETURNS 

coi  fferred  st^k.  The  stock  will  be  cu-  {Continued  from  page  4) 

mi  jlative,  but  will  not  have  voting  power, 

uvnd  will  be  callable  at  110.  ' 

‘  Mr.  Ray  said  that  approximately  $500,-  who  earns  more  than  $1,000  a  year. 
000  of  this  issue  of  stock  will  be  offered  Flxceptions  in  our  state  may  be  made  of 
for  the  sale  to  the  public  at  par  and  ac-  a  dozen  men  who  are  multimillionaires.” 
crued  interest  in  the  near  future  through  Erie  C.  Hopwood,  editor  Cleveland 
the  brokerage  firm  of  Francis  Bros.  &  Plain  Dealer — “I  cannot  say  definitely  at 
Co.  The  stock  likelv  will  be  listed  soon  this  time  how  the  Plain  Dealer  will 
on  the  St.  Louis  Stock  Exchange.  Mr.  handle  the  income  tax  returns,  since  it 
Ray  stated  that  the  stock  to  be  sold  will  will  probably  be  a  month  or  six  weeks 
be  his  own  and  not  that  of  other  stock-  before  they  can  be  secured.  However, 
holders,  and  that  not  all  of  his  preferred  we  have  consistently  taken  exception  to 


stock  is  being  offered. 


this  provision  of  the  new  tax  law.  It 


Notice  of  the  comiiany’s  decision  to  in-  has  seemed  to  us  that  one’s  income  is 
crease  its  capital  stock  from  $1,000,000  to  his  own  private  affair  and  that  any 
$2,000,(X)0,  to  increase  the  number  of  di-  public  end  is  served  by  having  returns 
rectors  from  five  to  six,  and  to  change  accessible  at  the  collector’s  office  for 
the  value  of  the  common  stock  shares  those  who  have  any  legitimate  reason  to 
from  $1,000  to  $100  and  change  the  num-  investigate  them.” 

ber  of  shares  from  1,000  to  10,000,  was  O.  K.  Shimansky,  president  Clcz’c- 
filed  Tuesday  afternoon  in  the  office  of  land  Times — “We  shall  treat  income  tax 
the  recorder  of  deeds.  The  par  value  of  returns  as  news,  just  as  we  do  other 


Directory  of  Leading  Features 

FOR  DAILY,  SUNDAY  AND  WEEKLY  NEWSPAPERS. 


Editorials 


TMELY  TOPICS,  DAILY  SERVICE 
Exclusive  Territory 
Three  Days'  Service  and  Rates 
Gladly  Sent 
Reid  Editorial  Service 
Harrisburg,  Pa. 


Fiction 


OFF  THE  BEATEN  PATH 
“The  Way  of  the  Buffalo."  by  Charles  A.  Seltzer 
Service  for  Authors,  33  West  42d  St.,  New  York 

"STORIES” 

Lewis  Wilson  Appleton,  Jr., 

2044  Hargaret  St,,  Philadelphia,  Pa. 


Radio 

FOR  LARGE  AND  SMALL  PAPERS 
A  non-technical,  weekly  radio  review 
By  CARL  H.  BDTMAN 
Washington  Radio  News  Service 
1422  F  St,  Washington,  D.  C. 

Religious  Features 


THE  ELLIS  SUNDAY  SCHOOL  LESSON 
The  Standard  Religious  Feetnre  of  American 
Newspaperdom.  by  Dr.  W'illlam  T.  Ellis. 
Twenty-five  years  In  use.  Non-Controversial. 
Readable,  Timely. 

The  Ellis  Service,  Swarthmore,  Fa. 


When  a  church  contemplates  a  new 
building  it  consults  an  architect.  In 
the  same  manner  it  ought  to  consult 
advertising  men  when  it  plans  its  adver¬ 
tising,  but  too  often  the  pastor  believes 
he  can  write  advertisements  as  well  as 
sermons. 

Sometimes  pastors  do  not  care  for 
suggestions  to  improve  their  messages 
to  the  public — other  times  they  do.  If 
the  pastors  in  your  town  can  be  trained 
to  use  better  copy,  their  advertising  in 
your  paper  will  be  more  resultful.  You 
will  be  doing  them  and  the  church  at 
large  a  service  to  offer  them  suggestions. 

Study  your  church  advertising  col¬ 
umns.  Compare  them  not  with  other 
church  advertising  columns,  but  with 
what  the  churches  of  your  community 
might  do  through  your  paper  if  they 
really  get  down  to  business. 

Perhaps  the  advertising  club  in  your 
city  can  help  stimulate  interest  among 
the  churches. 

CHURCH  ADVERTISING  DEPARTMENT 

A.A.C.W. 

383  Madison  Ave.,  New  York,  N.  Y. 

DR.  C.  F.  REISNER,  President 
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green  HEADS  NEW  YOR 
ADVERTISING  CLUB 


HEARST  TO  BUILD  IN  N.  Y. 


Running  on  Independent  Ticket  He 
Defeats  Tinsman  444  to  349  Suc¬ 
ceeding  H.  H.  Charles — 
Other  Officers  Named 


Work  Will  Start  on  Uptown  Publishing 
Plant  This  Fall 

The  Star  Company  has  completed  plans 
for  erection  of  a  new  fireproof  building 
on  54th  and  5Sth  streets,  New  York,  be¬ 
tween  11th  and  12th  avenues.  Construc¬ 
tion  will  not  be  started  until  late  fall. 

Hearst  officials  declined  to  make  public 
details  of  the  plans,  merely  stating  the 


By  vote  of  444  to  349,  after  an  excit¬ 
ing  campaign,  Charles  C.  Green,  presi- 
dent  of  the  C.  C.  Green  .\dvertising  budding  would  be  used  to  house  the  New 


Agency  was  this 
week  elected 
president  of  the 
Advertising  Club 
of  New  York,  de¬ 
feating  Robert  T. 

Tinsman,  and 
succeeding  H.  H. 

Charles. 

Mr.  Green  has 
been  for  eight 
years  actively  in¬ 
terested  in  the 
New  York  club. 

He  ran  as  an  in¬ 
dependent  candi¬ 
date,  opposing 
the  choice  of  the 
nominating  committee. 

In  his  speech  of  acceptance  he  stressed 
the  growing  importance  of  the  New  York 


York  American,  New  York  Journal,  and 
the  Hearst  magazines,  and  that  500,000 
square  feet  would  be  available  for  out¬ 
side  lessees. 

The  site,  which  will  come  into  posses¬ 
sion  of  the  Star  Company  next  Novem¬ 
ber,  is  i  five-minute  walk  from  Colum¬ 
bus  Circle  and  a  IQ-minute  walk  from 
Times  Square 


J.  L.  STUART,  VETERAN 
A.  P.  MAN,  DIES 


C.  C.  G»e*h 


Was  Indianapolis  Correspondent  for 
Nine  Years  and  Spent  Fifteen 
Years  in  Press  Association 
Service 


Club,  with”  its-  1,800  members,  to  the 

3  parent  body,  the  Associated  Advertising  lOin  InH 

UgOubs  of  the  World,  to  advertising  men  ^mce  August,  1910,  and  corresjwndent  m 

ras  sr a  ai 

War,,  te  said  and  declared  he  In-  '"alianapolis,  North  Capitol 

tended  to  “give  the  best  of  his  energy  ‘ 
and  ability  to  club  development,  and  ex- 
^pansion  of  the  group  along  broader  lines.” 

Mr.  Charles,  the  retiring  president,  was 


Funeral  services  were  held  Monday. 
Mr.  Stuart  was  born  Dec.  27,  1885,  at 
Bloomington,  Ind.  He  attended  the 
Bloomington  public  schools,  and  was 


presentc<l  by  club  members  with  a  gold  l.uu.ic  scoots,  ai.o  wa 

Ltch.  He  in  turn  gave  the  club  a  graduated  from  Indiana  University  i 

[bronze  plaque,  entitled,  “The  Race.” 


1908. 


I  Mr.  Charles  sent  a  message  to  the  San  „  entered  newspaper  work  after  his 

irtTs‘^i*Tch^o1r"^T&oue?the  ewSra't^n  ' Times,  Te^^7 Haute%J'!^ Terre 

S  tl,i“  f™ric.d  Hdclc  Trihdpc  and  the  CW»d 

Mr. ‘Stuart  married  Verna  M.  Smith 
H  i  1  ^  ^  Francisco  at  3  Madison,  la.,  in  1910.  He  is 

l^oTher ‘officers’ elected  were  Gilbert  T.  survived  by  tl^  widow  and  a  two-year- 
Hodges.  advertising  manager  of  the  ^  "I!!"” 

Trank  A.  Munsey  Company,  as  vice-  1 

.president  for  three  years  to  succeed  Star. 

jCiCorge  Ethridge,  president  of  the  Eth- 
fidge  Company;  H.  R.  Swarz,  president 
Jot  the  Intertype  Corporation,  as  treas- 
jfirer,  re-elected  for  one  year;  H.  H. 
iK-barles,  head  of  the  Charles  Advertising 
jServiei',  retiring  president,  as  director 
the  next  three  years,  and  Grover  A. 
li.dcn,  director  of  executive  adminis- 
i  'ration  of  John  Wanamaker,  as  director 
\  !  ir  the  next  three  years. 

BICYCLE  AD  DRIVE  LAUNCHED 


NEW  DAILY  TABLOID 


White  Plains  Westchester  County 
Reporter  Will  Start  June  1 

The  White  Plains  (N.  Y.)  Westches¬ 
ter  County  Reporter,  a  tabloid  published 
every  morning  except  Sunday  will  begin 
publication  June  1. 

The  new  daily  will  be  published  by 
the  White  Plains  Publishing  Company, 
publishers  of  the  White  Plains  Daily 
Reporter.  VV.  Lee  Tuller,  publisher,  and 
Walter  V.  Hogan,  editor,  will  be  pub¬ 
lisher  and  editor  of  the  tabloid.  John 
R.  Tobyansen,  until  recently  city  editor 
of  the  White  Plains  Reporter,  will  be 

Fr^^^de;:  w-hi;h‘‘'wil‘r'n;n  JunH-;,  , 

’  mber  6,  followed  , 

ring  late  Novem-  ®  ^ 

(fcr  and  early  December. 

^This  drive  is  being  financed  by  the 
“Cycle  Trade  of  America,  Inc.,  and 
han(lk(l  through  C.  P.  MclXinald  Com 


l^ewspapers  Used  Exclusively  in  Dealer 
Tie-Up  Campaign 

Newspaiiers  are  being  used  e.xclusively 
in  a  dealer-tie-up  advertising  campaign 


St.  Louis  Star  Names  Directors 

Frank  W.  Taylor,  Thomas  L.  Ryan 

_ _ _  _  and  James  T.  Pettus  have  been  appointed 

ny,  Inc.,  New  York  advertisffig  agency,  members  of  the  board  of  directors  of  the 
he  cvcle  association  purchases  space  in  St.  Louis  Star.  Mr.  Taylor  has  been  in 
list  of  nearlv  .seven-hundred  newspapers,  charge  of  the  news  department  for  the 
nd  sur-ound'ing  space  is  left  open  for  last  twelve  years,  while  Mr.  Ryan  is  gen- 
J'.e  of  local  bicycle  dealers.  cral  manager  and  treasurer.  Mr.  Pettus 

Copy  runs  373  lines  in  each  installment  is  vice-president  of  the  International 
nid  features  specially  drawn  cartoons  by  Shoe  Company. 

Briggs  under  the  captions  “Ain’t  it  a 


r.'md  and  Glorious  Peelin’”  ami  “The 
Pays  of  Real  Sport.” 


Tobacco  Growers  Advertising 

_ _  The  Burley  Tobacco  Growers’  Co- 

X  ij.  u  V  L  operative  Association  of  Lexington,  Ky., 

Tug  Hits  Hearst  Yacht  placing  institutional  advertising  in 

VVilliam  Randolph  Hearst’s  steam  yacht  Kentucky  newspapers  to  promote  its  pres- 
Pnei<l:i,  at  anchor  in  the  North  River,  tige  among  the  farmers  and  tobacco 
New  York,  was  damaged  this  week,  growers  of  Kentucky.  One  advertise- 
Nfficn  the  tug  Victoria  crashed  into  her  ment  invites  the  public  to  investigate  the 
None  of  the  yacht’s  crew  was  organization’s  affairs,  the  way  it  conducts 
jured.  its  business,  the  methods  it  uses  in  deal- 

-  ing  w'ith  manufacturers  and  its  entire 

There  is  no  scorn  of  pedestrians  like  working  system.  All  advertisements  are 
B“^t  of  a  pedestrian  who  finally  becomes  signed  by  James  C.  Stone,  president  and 
driver. — Spartanburg  (S.  C.)  5‘«n.  general  manager  of  the  association. 


Indiana’s 

Industrial  Development 


One  force  that  has  helped  Indiana’s 
industrial  development  is  the  ease  of 
obtaining  power. 

Although  the  Hoosier  rivers  are  lack¬ 
ing  in  good  dam  sites  and  the  supply  of 
gas  seems  nearly  exhausted,  coal  of  excel¬ 
lent  steaming  qualities  is  cheap  all  over 
the  state. 

Another  force  is  the  geographical 
location.  Included  within  her  borders  is 
the  center  of  population  and  the  center 
of  manufacturing  for  the  United  States  as 
a  whole. 

Indiana  is  superbly  situated  to  capture 
wide  markets  and  to  secure  cheap  raw 
materials.  Transportation  facilities 
exceptional. 


are 


These  resources  help  make  Indiana  a 
state  in  which  it  is  profitable  to  advertise 
merchandise. 

In  planning  your  next  appropriation, 
figure  on  using  generous  space  in  this  list 
of  leading  Indiana  daily  newspapers. 

No  other  mediums  can  so  economically 
influence  this’ Indiana  market. 


**CoIumbus  Republican  . 

Orculatiaa 

..(E)  4,812 

Rat*  (or 
5,IMlfaaa 

.03 

ftConnersville  News-Elxaminer  . 

..(E) 

4,805 

.025 

ttDecatur  Democrat  . 

..(E) 

3,194 

.025 

••Fort  Wayne  Journal-Gazette  . 

..(M) 

32,662 

.08 

••Fort  Wayne  Journal-Gazette  . , 

...(S) 

34,487 

.08 

••Fort  Wayne  News-Sentinel  . . 

...(E) 

42,860 

.10 

••Gary  Evening  Post-Tribune  ... 

..,(E) 

14,772 

.055 

ttHammond  Times  . 

...(E) 

15,610 

.07 

••Huntington  Press  . 

. (M&S) 

3,655 

.025 

••Indianapolis  News  . 

(M) 
. (E) 

...(E)  ] 

133,880 

.25 

••Lafayette  Journal  &  Courier. 

7,915  1 
13,302  i 

21,217 

.06 

ttLa  Porte  Herald-Argus  . 

...(E) 

6,432 

.025 

tfShelbyville  Democrat  . 

(M) 
. (E) 

9,803  1 
14,225  J 

3,968 

.02 

••South  Bend  News-Times . 

24,028 

.06 

••South  Bend  News-Times  . 

...(S) 

22,275 

.06 

ttSoulh  Bend  Tribune . (S) 

19,388.. 

...(E) 

21,031 

.06 

••Terre  Haute  Tribune . 

(E&S) 

23,710 

.06 

•*A.  B.  C.  Statement,  March  31,  1925. 
ttCovemment  Statement,  March  31,  1925. 


Editor  &  Publisher  for  May  30,  1925  ' 


SIR  EDWARD  HULTON 
DIES  IN  ENGLAND 

Former  British  Publisher  Sold  His 
Newspaper  Properties  to  Rother- 
mere  and  Beaverbrook  in  1923 

— Was  Noted  as  ftjortsman 

Sir  Edward  Hulton.  56,  until  1923  one 
of  the  most  important  of  English  news¬ 
paper  publishers,  (fied  in  Leatherhead, 
Surrey,  England,  May  23. 

In  1923  he  seld  his  newspaper  and 
magazine  properties  to  two  of  his  rivals. 
Lord  Rothermere  and  Lord  Beaverbrook. 
He  was  owner  and  publisher  of  five 
dailies,  a  number  of  Sunday  newspapers, 
and  weekly  and  monthly  magazines. 
The  dailies  were  the  London  Sketch, 
Evening  Standard,  Daily  Dispatch  Eve¬ 
ning  Chronicle,  and  Sporting  Chronicle. 
He  was  created  Baronet  in  1921. 

He  retired  from  the  newspaper  field 
because  he  had  been  suffering  from  eye 
trouble  and  diabetes.  Soon  after  selling 
his  newspapers,  he  presented  £76,000  to 
his  former  employes. 

While  still  a  young  man.  Sir  Edward 
succeeded  to  the  business  of  E.  Hulton 
&  Co.,  a  publishing  house  founded  by  his 
father.  He  had  the  reputation  in  British 
newspaper  circles  of  never  having  made 
a  failure.  Having  built  up  a  large  pub¬ 
lishing  business  in  the  provinces,  chiefly 
in  Manchester,  he  turned  his  attention  to 
London. 

The  Daily  Sketch,  a  popular  daily  pic¬ 
ture  paper,  first  published  at  Manchester, 
had  topped  the  circulation  of  all  papers 
published  outside  the  metropolis.  Sir 
Edward  planned  to  print  it  simultaneously 
in  Manchester  and  London.  In  the  latter 
city  he  leased  a  plant  which  seemed  to 
critics  too  big  for  his  needs.  Yet  so 
rapid  was  the  progress  of  the  Daily 
Sketch  that  he  soon  had  to  erect  a  new 
buihfif.^  to  house  it. 

.Mmos  before  this  building  was  com¬ 
pleted,  h  launched  the  Illustrated  Sun¬ 
day  He  Id,  which  commenced  with 
more  th  1,000,000  circulation.  Next 
he  purcH  jed  the  Evening  Standard,  a 
London  vo-cent  evening  daily,  which 
was  fal.|  ;  into  decay,  and  turned  this 
semi-fai  ;  into  a  huge  success. 

As  a  .culation  builder.  Sir  Edward 
h  d  a  ui  ^ue  position.  At  one  time  the 
combined  drculation  of  the  Hulton  news¬ 
papers  e  ceeded  5,500,000. 

Sir  Edward  was  best  known  to  the 
general  public  as  a  sportsman.  As  a 
race-horsc  owner,  he  has  won  the  Derby, 
the  Oaks,  the  Gimcrack  Stakes,  and  a 
host  of  minor  races.  One  of  his  string 
of  horses.  Mojah,  was  entered  for  this 
year’s  Derby. 

NOTED  WAR  WRITER  DEAD 

Col.  Repington  Acquired  Fame  on  the 
London  Time* 

Lt.  Col.  C.  A.  Repington,  war  cor¬ 
respondent,  died  suddenly  at  Hove,  Eng¬ 
land,  May  26.  His  expose  of  the  short¬ 
age  of  high  explosives  in  the  British 
armies,  while  representing  the  London 
Times  at  the  front,  provoked  a  world¬ 
wide  sensation. 

After  a  distinguished  military  career. 
Col.  Repington  became  associated  with 
the  London  Times.  He  left  that  news¬ 
paper  following  15  years’  service  in  1918, 
to  join  the  London  Morning  Post.  He 
visited  this  country  in  1920  to  report  the 


Washington  Arms  Conference  for  the  Dr.  Tho.mas  Hayworth  Everts,  90, 
London  Daily  Telegraph.  He  returned  former  Minnesota  state  senator  and  one- 
in  1922  for  a  lecture  tour.  time  newspaper  publisher  at  Boulder, 


in  1922  for  a  lecture  tour.  time  newspaper  publisher  at  Boulder, 

-  Colo.,  died  Monday  at  the  home  of  his 

^  daughter  in  Lake  Forest,  Ill. 

ft tTt T ft y  11  Elias  A.  Ammons,  former  Governor 

^  of  Colorado,  a  conspicuous  figure  in  the 

public  life  of  the  West  for  40  years  and 
l^UGENE  E.  NELSON,  49,  editor  of  an  old-time  newspaper  man,  died  at  his 
the  Underwood  (Minn.)  Independent,  Denver  home.  May  20,  after  long  illness, 
died  May  20,  of  heart  trouble  induced  He  worked  on  the  old  DcHwr  Rc/)«Wican, 
by  lead  poisoning  from  handling  type.  changing  later  to  tlie  circulation  depart- 


Jesse  Lucius  Green  man,  46,  a  mem¬ 
ber  of  the  advertising  staff  of  the  Lock- 
port  (N.  Y.)  Union  Sun  and  Journal, 


ment  of  the  Denver  Times.  He  later  be¬ 
came  city  editor. 

John  Arthur  Priest,  formerly  adver- 


died  in  that  city  after  a  three  month’s  tising  manager  of  the  Indian  Motocycle 
illness.  Company  in  Springtield,  Mass,  a  well- 

,,,  IT  ...  on  „  f _ ....  known  advertising  man  in  the  East,  died 

William  Henry  Knight,  a  former  Rutherford,  N.  J. 

publisher  m  San  Francisco,  died  m  Los  >  ^  advertising  depart- 

Angeles,  Ca  .,  May  12,  as  the  result  of  Brockton  and  Boston,  Mass., 

mjuri^es  sustained  in  an  automobile  ac-  and  was  for  a 

ciaent  connected  with  the  ll^orccstcr 

Earle  D.  Leddy,  43,  editor  of  the  IVcst  (  Mass  )  Telegram 
Salem  (O.)  N^s,  is  dead.  He  had  ‘ 52,  former  Chi- 
been  editor  of  the  News  three  years.  newspaper  man,  died  on  May  18,  at 


Salem  (O.)  N^s,  is  dead.  He  had  52  farmer  Chi- 

been  editor  of  the  News  three  years.  newspaper  man,  died  on  May  18,  at 

Samuei.  .\prLETON,  83,  for  the  last  his  home  in  Lake  Bluff,  Ill.,  after  a  brief 
35  years  editor  of  the  West  Publishing  iHness.  He  formerly  worked  on  the  old 
Company  of  St.  Paul,  Minn.,  died  May  Chicago  Herald,  illustrating  his  own 
21,  at  St.  Paul.  He  was  a  grandson  of  stories  and  later  for  California  news- 


Company  of  St.  Paul,  Minn.,  died  May  Chicago  Herald,  illustrating  his  own 
21,  at  St.  Paul.  He  was  a  grandson  of  stories,  and  later  for  California  news- 
Daniel  W'ebster,  his  mother,  Julia  Web-  papers!  During  the  past  18  years  he  built 
ster,  being  the  only  daughter  of  the  up  the  Crosby-Oiicago  advertising 


editor  of  the  Uniontown  (Pa.)  Morning  ^ 
Herald  and  Evening  Genius,  died  May 
19,  1925.  W.  P.  Harader,  general  man¬ 
ager,  succeeds  Mr.  Sturgis  to  the  presi¬ 
dency.  J.  F'red  Shean,  managing  editor, 
succeeds  Mr.  Sturgis  to  the  editorship. 
C.  D.  Harader  becomes  secretary-treas¬ 
urer  of  the  company.  ; 


Trade  Paper  Complaint  Dismissed 

A  complaint  issued  by  the  Federal  i 
Trade  Commission  against  Joseph  Byrne,  j 
trading  under  the  name  of  Ferfumcri 
Journal  and  Essential  Oil  Recorder,  of  j 
New  York  City,  has  been  dismiss^  ] 
upon  the  grounds  that  the  rights  involved  | 
are  those  of  private  concern,  and  that 
there  is  not  public  interest  sufficient  to  ' 
warrant  further  action  by  the  Commis- 1 
sion.  Commissioner  Thompson  dissented  I 
The  respondent  was  charged  in  the  com-  ^ 
plaint  with  simulating  the  name  of  a  ] 
competing  publication.  j 


Detroit 


famous  orator  and  statesman. 

Edmund  W’.  Haskins,  67,  who  was 


G.  G.  O’Brien  who  introduced  the  out- 


for  30  years  connected  with  the  adver-  door  advertising  business  in  Pittsburg 
tising  department  of  the  Berkshire  died  at  his  home  after  an  illness  of  sev- 
(Mass.)  Eagle,  died  Saturday  in  his  gral  months. 

home  in  Pittsfield,  Mass.  Emmett  L.  Blair,  56,  superintendent 

George  F.  FIberle,  57,  whose  death  of  the  Pittsburgh  branch  of  the  Union 
Friday,  May  22,  ended  a  career  of  40  News  Company  and  an  employe  of  that 
years  with  the  old  Houston  Post,  now  concern  for  40  years  died  in  the  Colum- 
the  Post-Dispatch,  was  buried  Sunday  in  bia  Hospital,  Pittsburg. 

the  printers’  lot  of  Hollywood  Cemetery  _ 

under  the  auspices  of  the  Houston  Typo-  _  .  mi 

graphical  Union  No.  87.  Robert  Mackay 

John  O.  Baglin,  69,  since  1900  finan-  Robert  Mackay,  54,  well-known  writer 
cial  editor  of  the  Pittsburgh  Gazette  for  newspapers  and  magazines,  died  last 
Times  died  on  May  24  at  Loma  Linda,  Saturday  at  his  home  in  Bayside,  L.  1. 
Cal.,  following  an  operation.  Mr.  Mackay  began  his  career  as  reporter 

Charles  W.  Penrose,  93,  well-known  San  Francisco  Examiner.  Com- 

Utah  editor  and  former  managing  editor  •J’S  to  New  ^ork  he  worked  on  le 
of  the  Salt  Lake  City  Des^et  News,  York  World,  later  entering  the 

died  at  his  home  in  Salt  Lake  City,  May  magazine  field  as  managing  editor  of 
16.  He  was  born  in  London,  England.  Success  when  it  was  first  published 
I  .  He  was  successively  editor  of  Frank 

J.  M.  Adams,  who  recently  died  at  Munsey’s  Railroad  Man’s  Magazine  and 
France,  while  on  a  world  tour  was  edi-  People’s  Home  Journal. 

tor  of  the  Platnvtew  (Tex.)  News.  Mr.  _ _ 

Adams  succumbed  to  a  fever  contracted 

in  India,  a  cablegram  said.  Harold  G.  Sturgis  Dead 

.y' .  Bur'nett,  editor  of  the  Hale  FIahold  Greene  Sturgis,  38  president 


In  New  Orleans  IPs 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  NatioBal  Advertisers  at  a 
combination  rate  15c  a  line 
we^-days  and  18c  a  line  Sun¬ 
days. 


(Mo  )  Leader  died  recently  following  a  jbe  Fayette  Publishing  Company  and 
brief  illness.  He  worked  at  his  desk  until 
a  kw^days  before  his  death. 

field  (la.)  Beacon  for  40  years,  retiring 
from  Its  active  management  only  a  few 

months  ago,  died  May  20  at  his  home  ,  CaJB. 

after  a  loni?  illness  Gained  S,74S  Daily  Avaraga  OraiUtioa 

^  ^  I"  tt  ■  r  Sworn  Government  Statement,  Six  Month* 

Mrs.  Belle  F.  Burdette,  former  mem-  Ending  March  *i.  1924,  173.549  Daily,  sii 
ber  of  the  University  of  Missouri  faculty  Month*.  Ending  March  31,  1925,  177,298 
and  later  on  the  staff  of  the  St.  Louis  hSo? 

Globe-Democrat ,  died  recently  at  Clarks-  C0VEB8  THE  FIELD  COMFLXTELT 

ville,  Tex,  _ 

George  W,  Russell,  73,  died  recently  eepbesehtativeb: 

at  Santa  Barbara,  Cal.  During  his  early  ?•  7' 

J  .  •  ,  -  ,  ,  .  ;  O,  Logan  Payne  Co.,  401  Tower  Bldg.,  • 

days,  he  was  a  printer  associated  with  North  Michigan  Ava.,  Chioago, 

Gen.  Harris  Gray  Otis,  at  the  time  the  J-  Horrl*  HiU,  710  Hearat  Bldg.,  San 

latter  owned  the  Santa  Barbara  Press.  Franolice.  Calif. _ 


For  All  Newspapers 

DUPLEX 
S 

“OUR  CUSTOMERS 
WRITE  OUR  ADS” 
DUPLEX  TUBULAR 

“The  Duplex  TUBULAR  is  the 
best  press  for  tabloid  publica¬ 
tions  in  existence  today.’’ 

Miami,  Florida, 
Daily  Tab 

Duplex  Printing  Press  Co. 

battle  CREZX.  MICH. 


Of  Newspaper  Advertising 
TYPOGRAPHY 

Beginning  Next  Monday 
Specimens  numbering  nearly  600, 
entered  for  prizes  offered  by  The 
New  York  Times  for  the  best 
typography  of  an  advertisement 
100  lines  deep  by  3  columns  wide, 
will  be  exhibited  on  the 

12th  Floor  of  The  New  York  Tines  Annex 

229  West  43rd  Street 
Two  weeks  beihning  Monday,  June  1 
Closmg  Satorday,  Jane  13 

From  10  a.m.  to  lOp.m.  excepting  Sunday 

The  public,  especially  printers,  composi¬ 
tors,  typographical  experts  and  layout 
men  invited. 


Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


P  DITORIAL  RESEARCH  RE¬ 
PORTS  supply  accurate  in¬ 
formation  upon  the  major  prob¬ 
lems  which  call  for  frequent 
editorial  comment.  ^ 

The  reports  are  for  the  in¬ 
formation  and  review  of  editors 
and  publishers,  rather  than  for 
publication. 

They  are  in  use  by  the  leading 
American  newspapers  and  maga-  f 
zines.  [ 

The  cost  of  this  service,  based  ! 
upon  circulation,  is  compatible  ! 
with  every  moderately  liberal  ■ 
editorial  expense  budget.  | 

EDITORIAL  RESEARCH 
REPORTS 

1425  G  Street,  Washington,  D.  C. 


FIRST  IN  OHIO 


6,878,820  LINES 

January  1st  to  April  30th,  IMS 

The  Dispatch  published  during 
the  first  four  months  of  19S 
over  54%  of  all  Columbus  news¬ 
paper  advertising  and  1,222,076 
lines  more  than  all  other  Colum¬ 
bus  newspapers  combined. 

In  1924  it  exceeded  the  next 
largest  Ohio  newspaper  by 
2.500,909  lines. 

NET  PAID  CIRCULATION 

CHy  . 54,151 

Suburban  . 28,M4 

Country  . 22,944 

GRAND  TOTAL . 115419 

LARGEST  IN  CENTRAL  OHIO 


I 


Editor  life  Publisher,  for  'May -  SO,  1925 
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HARK,  HARK,  THE  DOGS  A.  P.  MAKES  RUSSIAN  ALUANCE 

BARK  Rost*  Agency,  of  Moscow,  to  Exchange 

.  News  with  U.  S.  Association 

Three  Hundred  Mongrels,  Pedigrees 

The  Associated  Press  this  week  an- 
Ban^,  M^ched  and  Drew  Pnxes  nounced  a  contract  had  been  signed  with 
in.  Madison  State  Journal  Rosta  Agency,  of  Moscow,  providing 

Show  interchange  of  news.  The  contract  is 

_  effective  immediately. 

Bv  Don  Anderson  Kenneth  Durant  is  the  Rosta  correspon- 

t..‘v  Uditar,  MaJisouOVis.)  State  Journal  York,  and  has  moved  his 

„  ,  ,  headquarters  from  the  World  Building 

1  he  Governor  was  represented  by  a  ^  ^  p  general  offices,  383  Madison 

judge  of  the  Supreme  Court  who  pre-  avenue.  James  A.  Mills  is  the  A.  P.  man 
sented  the  prizes.  I  he  Mayor  rode^  jn  Moscow,  where  now  news  collected  by 
the  head  of  the  parade.  More  than  300  Rosta  will  be  available  to  him. 
prominent  persons  were  invited  to  attend  This  is  the  first  time  since  the  war  the 
as  patrons.  ...  Associated  Press  has  had  an  alliance  with 

1  he  parade  was  headed  by  a  band  and  official  Russian  agency.  Rosta  form- 
a  number  of  floats  preceded  300  mongrel  gj.|y  agreement  with  the  United 

dogs.  Order  was  impossible  and  they  Press  Associations,  which,  however,  ac- 
straggled  out  all  over_  the  street  and  ad-  cording  to  Karl  Bickel,  president,  has  not 


WEEK’S  AD  TIPS 


Acorn  Agency,  Inc.,  56  West  45th  street. 


tarptst  suburban  real  estate  developers  in 
Uiicago. 

Mason-Carter  Conmiy,  270  Madison  ave¬ 
nue,  New  York.  Macintt  orders  with  some 
New  York  Gty  newspapers'  for  the  Chex-O 
Corp  '‘C>ex-0”  metal  polish.  New  York. 

Matteson,  Fogarty,  Jordan  ComiMny,  215  N. 


N.ew  York.  Pfaci.iK  orders  with  sor-.e  New 

York  City  newspapers  that  have  rotogravure  on 

scions  Jar.  the  Rosedor  Cigarette  Qmtpauy  r™,,.  m 

Salome  cigarette.  New  York 


MetropoUtaa  Advertising  Comfmy,  111 
Broadwav,  New  York.  Again  placing  orders 


Biw  Company,  9  East  4(^  stwt.  New  ne-vspapers  in  selected  sections  for  the 

\ork.  Placing  orders  for  Kaufman  Hats,  New  ^y^.o  IXvcst  Uboratories,  New  York. 


York,  in  cities  where  they  have  stores. 


■J.  P.  Muller  A  Company,  220  West  42nd 


Blackett,  Sample,  McFarland,  58  E.  Wash-  street,  New  York.  Placing  account  of  the 
ington  street,  Chicago.  Reported  to  have  .Atlantic  Remedy  Company  ‘•Kodlife,”  New 


secured  part  of  the  advertising  account  of  York. 


Van  Camp  Packing  Company,  Indianapolis. 


Porter-Eastman-Byrno  Company,  22  West 


joining  sidewalks.  1  raffic  stopped  and  Jn  force  during  the  past  year. 

everyone  laid  off  work  and  had  a  good  _ 

laugh.  The  show  itself  was  held  in  the 

University  of  Wisconsin  stock  pavilion  ENGRAVING  PLANT  FOR 
and  more  than  4,(XX)  people  paid  ad-  r«...v<irs 

mission.  The  Boy  Scouts  did  the  work  NEW  YORK  TIMEIS 
and  got  the  money.  The  State  Journal  _ 

■  la  fl  Daily  Now  Makes  Own  Cuts  for  First 

Not  a  line  of  advertising  was  sold,  and  -r-  •  i  u-  r- 


the  donations  solicited  all  went  to  the  Time  in  Its  History  Completely 
prize  fund.  What  it  did  do  for  the  papei ,  Furnished  Department  on  Eleventh 
however,  was  definitely  to  tie  up  about  Floor  of  Annex  Building 

500  of  Madison’s  young  hopefuls  with  _ 

the  State  Journal.  They  came  up  for 

information  about  the  show  and  they  are  The  New  York  Times  has  established 
still  coming  up  to  say  hello  or  tell  us  a  photo-engraving  plant  on  the  eleventh 
that  someone  got  run  over  down  the  floor  of  the  Times  annex,  and  is  now 


street  or  just  to  gossip  and  assure  us 
that  they  are  friends  for  life.  The 


printing  pictures  from  cuts  of  its  own 
production,  for  the  first  time  in  its 


Journal  crew'  thinks  they  are.  They  history. 

think  that  most  of  their  parents  are  also.  The  layout  provides  for  the_  minimum 
And  if  it  didn’t  do  a  thing  for  the  paper  of  lost  effort.  Work  travels  in  a  circle 


it  gave  everybody  in  town  the  best  day 
of  fun  for  a  long  time. 

What  is  one  of  the  best  human  interest 
appeals  in  the  world?  Perhaps  a  dog. 


from  the  time  the  photograph  enters  the 
office  door  until  the  finish^  cut  is  de¬ 
livered  through  that  same  door. 

The  equipment  of  the  etching  room  is 


i|  and  especially  a  mongrel  dog,  is  the  best  all  of  the  latest  kind,  electrically  operated. 
I  bet.  A  small  boy  is  another  good  prop-  There  are  three  Royle  routing  machines, 
I  osition,  and  it  takes  a  lot  to  beat  a  dirty  a  liner  and  beveler  for  half  tones,  a 
^  faced  little  kid  and  his  worthless  but  cabinet  saw,  a  small  circular  saw  with 
j  highly  loved  houn’  dog.  The  Wisconsin  micrometer  adjustments  for  accurately 
J  State  Journal,  Madison,  accidentally  cutting  the  metal  bases  of  the  cuts,  the 
'  stumbled  on  this  combination  in  a  plan  latest  type  of  Qayburn  shaver  with  a 
to  raise  some  money  for  an  indigent  micrometer  adjustment  to  1-1000  inch., 
i  troop  of  Boy  Scouts,  and  the  mongrel  a  Clayburn  micrometer  for  measuring 
dog  show  which  followed  developed  into  the  height  of  cuts,  which  is  exact  to 
:  the  best  piece  of  newspaper  promotion  1-2000  inch. 

that  the  paper  ever  enjoyed.  In  this  room  there  are  also  a  Royle 

f,  The  show  was  boosted  from  the  first  trimmer,  which  shaves  the  edges  of  metal 


Brandt  Advertising  Campanjr,  7  South  Dear-  Munrne  street,  Chicago.  Sending  out  sched- 

bon.  street,  Chicago.  Making  some  additions  iilcs  on  Nu  Way  Stretch  Suspender  Company, 

to  their  list  ot  towns  where  their  competitor,  Steck  Advertising  Company,  Heyworth 

Bordon  &  Company,  Toledo,  Ohio  (Grocers)  Building,  29  East  Madison  street,  Chicago, 

have  opened  up.  ,  Preparing  a  general  campaign  on  Swift  and 

Nelson  Chesnoan  &  Company,  130  West  42nd  Company  of  Chicago, 
street.  New  York.  Placing  orders  for  a  test 
campaign  with  some  New  York  newspapers 

for  the  Vita  Fish  Preserving  Works,  “Vita”  I  ■ 

brand  mussels,  etc..  New  York.  n  a  J  I 

Clark  Collard  Company,  30  North  Michigan  UCftUlllOWl  &I1(1  B 

avenue,  Chicago.  Now  handling  account  of  I  20  I 

l>)nald  F.  Duncan,  manufacturers  of  candy.  |  lullc  oi6a  | 

CritchfieM  A  Company,  Brooks  Building,  D  1  a*  1  C/\  nt\t\  I 

Chicago.  Reported  to  be  planning  a  camp.iign  i  1  OpVIlfttlOll  OVCF  IdUyUUU  I 
in  farm  papers  for  the  Unicam  (5iemical  Com-  r>  i  i  i  U 

pany,  “Casein”  paint,  St.  Paul.  Ranks  in  importance  to  the  other  I 

Chsules  C  Green  Advertising  Agcstcy,  450  ]  four  large  Texas  markets.  Sales  I 

4th  avenue.  New  York.  Has  secured  account  |  managers  cannot  cover  Texas  H 

of  the  Standard  Oiled  Clothing  Company  for  i  H 

the  Elxcello  (Company,  New  York  City,  manu-  with  only  four  papers.  U 

facturers  of  Standard  Student  Slickers.  A  Y  TV  M 

Char^  C  ^en  Ageiwy,  450  4th  avenue,  JlC  DCAUMON  1  I 

New  York.  Has  secured  the  following  ac-  ■ 

counts;  Kemp  &  I.ane,  Inc.,  “Kemp  Balsam,”  Y7  TK.T 'T'  Y’k  T  O  C  H 

Le  Roy,  N.  Y.  Lyon  Mfg.  Company,  “Mus-  £i  JN  L  C  jK  MT  K  X  d  C  H 

tang”  liniment  and  “Magnolia  Balm,”  New  _  M 

York.  Smith,  Kline  &  French,  Blue  Line  and  :*Ta..  :  AND  ..  _ _  I| 

Hand  Mfg,  Company,  Philadelphia.  iVeekly  v-sv-'s  *  Y  w  Trwv  n 

The  beaumont  | 

avenue.  New  York.  Reported  to  have  secured  Y  Y  T  Y*  IWT  A  ¥  18 

account  of  the  Health  Products  Orp.,  “Feen-  I  1  J  H 

a-mint”  chewing  gum  laxative,  Roseville,  N.  J.  |  w  P 

Hanser-ChurchiU  Agency,  12  East  44th  j|  cover  the  Fifth  Market  in  TeoUM  and  p 
street.  New  York.  Placing  orders  with  news-  J  the  Third  Market  in  1  mitslann  D 

papers  in  selected  sections  for  the  Ingersoll  J  •*  A  L  13  L_  'iL _ U  ir  _  Ifl 

Ilollar  yen  Company,  Newark,  N.  J.  ffl  Ylsl{  OCC^Dlti/l  tIC  JVnOttS  H 

Harrison-Rippey  Advertising  Company,  Ar-  llL  -  _  .  _ _ i _ W 

cade  Building,  St.  Louis.  Placing  orders  with  '  ’  -  -  -  —  ,  i  ni  Ttrie 

newspapers  in  selected  sections  for  the  Tebel- 
man  Baking  Company,  St.  Louis. 

H.  W.  Kastor  and  Sons  Co.,  Lytton  Build¬ 
ing,  C2hicago.  Sending  out  copy  in  the  south-  > 

west  on  Orange  Crush  Gimpany.  ^  Tir  ttttfCli 

MeJunkin  Advertising  Company,  5  South  JturVV  VuIIIILSI 

Wabash  avenue,  C3itcago.  Now  handling  ac¬ 
count  of  George  F.  Nixon  &  Company,  the 


5.0S  angtlts  CimeB 


I  as  a  purely  plebeian  proposition.  A 
j  pedigree  automatically  barred  a  dog,  and 


bases  with  micrometer  nicety,  and  a 
power  jig  saw  and  drill  for  cutting  in- 


DURING  1924 


Plain  Dealer 


published 


i  the  more  lowly  the  ancestry  of  a  pup  tcrior  mortices,  to  the  back  of  which  is 

[]  the  better  chance  he  stood  of  getting  attached  an  automatic  sharpener  for  cir- 
in  the  prize  money.  Breeds  were  not  cular  saws.  Down  the  centre  of  the 
recognized  and  the  dogs  were  entered  as  room  runs  a  work  table  used  for  block- 
the  “best  yellow  dog,”  the  “dog  with  the  ing  the  finished  cuts.  Beyond  this  table 
shortest  tail,”  the  “happiest  dog,”  the  two  proof  presses  have  been  installed, 
“best  boys’  dog,”  the  “best  trick  dog,"  The  larger  one  is  an  electrically  operated 
and  so  on  ad  infinitum  until  some  50  Oayburn  power  proof  press  equipped 


51% 


of  ALL  the  National  lineage  ap¬ 
pearing  in 

ALL  Qeveland  Newspapers 


California’s 
Great  Newsp<  »er 

More  news,  re  ing 
matter  and  advet  .ing 
than  any  other  I-  :ific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


classes  showed  up  on  the  entry  list 


with  an  automatic  ink  feed.  A  single 


a  youngster  had  a  dog  for  some  class  proof  or  fifty  can  be  obtained  by  simply 


not  arranged  for,  the  show  manager  im 
mediately  invented  a  class. 


pressing  a  lever  and  feeding  paper  as 
is  done  on  a  regular  flat-bed  printing 


lONE  Medium  -ONE  Cost 


Her 

%^'tU  sell  h 


No  entry  fee  was  charged  and  a  gen-  press.  The  other  is  a  hand  press,  to  be 
eral  charge  of  25  cents  admitted  anyone,  used  by  the  photo-engravers  in  making 
A  theatre  manager  gave  a  complimentary  test  proofs  before  the  cuts  are  finished, 
ticket  to  his  show  to  every  kid  with  a 

dog.  .\  chain  of  drug  stores  donated  — i 

a  small  box  of  candy  to  every  entry.  "riRST  IN  RUBLIC  SERVICE’’ 

Thus  every  dog  entered  got  at  least  two 

prizes.  Flashlight  companies,  hardware 

stores  and  everyone  else  came  through  in 

good  style  and  a  fine  array  of  prizes  were  -c—— 

av^lable  including  several  fine  silver  lov-  The  Worid  and  die  Bve- 

>n^  cups.  nine  World  have  a  oom- 


J.  B. 

110  B.  43a  8t. 

N«w  York 


W—dwrd  A  K*U7 
S«e«it7  Bldf. 

Chkaf* 


It  covers  an  ideal  test 
nuurket  used  by 

National  Advertisers 

TRENTON  (N.J.)TIM[S 

KELLT-SMITH  CO. 


Ike  World  and  the  Bve- 
ninc  World  have  a  oom- 
bin^  eiroaletiaa  daily,  of 
750,000  for  $1.20  per  agate 
line  groca,  aubfect  to  eon- 
tract  diaoounta.  There  two 
papara  are  read  by 
more  jobbera,  department 
and  chain  store  bnyera,  and 
by  more  retailera;  offer 
more  circnlatioo  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  looal- 
tzed  than  any  other  morn¬ 
ing  and  evening  combination. 

nuRto 

FkUtaer  Bidldhig,  New  York 
MaOera  Bldg.  Gmainl  Moliirn  Bldg. 

CUoego  Detroit 


Service  that  Succeeds 

Backed  by  the  largest  eve¬ 
ning  circulation  in  America, 
the  New  York  Evening 
Journal’s  Merchandising 
Service  Department  has  had 
a  record  of  more  spectacular 
and  profitable  campaigns 
for  advertisers  than  any 
other  Service  Department 
in  the  country. 

450  SUCCESSES 


Amuriceft  Grooteat  Evening  JVnvapopar 


KENTUCKY 

in 

'  CIRCULATION 
ADVCRTISINCr 
PRESTIOC 


(HourUr-JoMvual 

The  Louisville  Times 

YAa  BIG  SUMOav 

(Souricr^  ^ourtxal 

Repreaeoted  Nationally  by 
Tha  B.  C.  Backwlth  Special  Atancy 
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^  — ! - 1  SWIVEYS  TABLOID  JOURNALISM 


The  Waste  Basket  Got  It 

To  Edit(«  &  Publisher:  We  have 
read  with  interest  your  story  on  Page 
14  of  your  May  16  issue,  regarding 
“Agent  Floods  Press  With  Free  Mats.” 

We  are  certainly  glad  to  note  that 
your  publication  is  taking  hold  of  this 
matter,  and  bringing  it  to  the  attention 
of  the  newspaper  publishers  throughout 
the  country. 

The  mat  which  you  have  reproduced 
was  received  in  our  office,  and  of  course 
immediately  entered  the  waste  paper 
basket.  We  have  and  do  receive  hun¬ 
dreds  of  these  mats,  all  carrying  some 
sort  of  advertising — when  one  reads 
through  the  text — among  them  practically 
every  one  of  the  products  which  you 
have  mentioned. 

We  hope  you  will  keep  up  the  good 
work,  and  trust  that  at  the  next  meeting 
of  the  A.  A.  A.  A.  this  matter  will  be 
given  some  real  attention. 

Earl  F.  McGinnis, 

-Advertising  E)ept.,  Lewiston  (Mont.) 
Democrat-News. 


Such  publicity  stunts  as  I  mentioned  in  my 
talk  were  intended  in  no  way  to  mislead  the 
public  basely.  It  has  never  been  my  custom 
to  trick  a  dramatic  editor  into  taking  a  story 
which  was  untrue;  nor  do  I  uphold  such  a 
practice  — far  less  boast  of  it.  I  believe,  further¬ 
more,  that  the  dramatic  editors  will  uphold 
me  in  this  statement  as  they  know  my  work 
in  relation  to  scores  of  Broadway  shows. 

What  I  strove  to  emphasize  in  my  talk 
which,  incidentally,  was  informal  and  intimate — 
was  that  “any  variation  from  the  general  point 
of  view  will  interest  the  public”  .  .  .  “The 

\ew  York  editors  enjoy  a  joke.”  The  public 
has  elasticity,  humor  and  imagination.  I 
had  no  intention  of  giving  away  the  so-called 
tricks  of  the  trade;  merely  to  cite  examples 
of-  how  publicity  agents  must  necessarily  create 
news  or  banter  in  order  to  sustain  a  productiori. 

I  do  believe,  however,  that  no  really  ingeni¬ 
ous  press  agent  fears  a  so-called  exposure  of 
tricks  of  the  trade,  because  if  he  is  modern, 
energetic  and  really  imaginative,  each  day  that 
passes  by  he  will  develop  more  facility  in 
creating  new  tricks. 

Beknaxd  Sobeu 


Newspaper  Space  Sold  Insurance 

May  19,  1925. 

To  Editos  4  Publisher;  I  read  with  a 
great  deal  of  interest  your  editorial  in  Editor 
&  Publisher  of  May  16,  entitled  “Advertised 
Insurance.” 

With  your  conclusion  I  am  in  entire  accord, 
and  I  bsM  this  upon  actual  experience  as  was 
outlined  in  our  ad  in  your  publication  three 
weeks  ago,  wherein  it  was  indicated  that  through 
a  liberal  use  of  the  display  advertising  columns 
of  the  Billings  Caj:ette,  W.  F.  Greusel  was  en¬ 
abled  to  establish  a  world’s  record  with  respect 
to  the  number  of  policies  written  within  a  given 
period.  Mr.  Greusel  was  the  local  agent  of  tbe 
New  York  Life  Insurance  Company,  and  he 
made  appeals  to  bis  friends  to  assist  him  in 
establishing  a  new  record.  It  might  surprise 
you  to  learn  that  he  received  responses  from 
as  far  away  as  Minnesota  and  Idaho.  Certainly 
for  a  rparsely  settled  country  like  Montana, 
this  was  a  remarkable  achievement,  and  I  am 
sure  that  you  will  subscribe  to  that  conclusion 
if  you  i^ill  consult  your  files  containing  the  ad 
of  the  Gocefte.  Naturally  we  were  more  than 
ileased  to  have  the  opportunity  to  set  forth  the 
acts  in  your  publication.  There  can  be  no 
uestion  that  display  advertising,  even  in  small 
lies,  brings  about  the  desideratum. 

I  '  Leom  Shaw, 

Cener^  ^anager,  Billings  (Mont.)  Gasette. 

Mr.  Bemays’  Activities 

To  Editor  &  Publisher:  I  was  venr  glad 
indeed  to  see,  in  the  May  16  issue  of  your 
publication,  an  exposition  of  Mr.  Bernays’ 
methods  of  obtaining  free  advertising  from 
newspapers  for  his  several  clients. 

I  am  sending  on  both  the  clipped  article  and 
your  editorial  to  the  manager  of  the  Canadian 
Daily  Newspaper  Association,  Toronto,  with 
a  request  that  he  issue  a  special  bulletin  to  all 
member  publishers. 

These  mats  have  been  coming  to  my  desk 
for  several  months  with  steady  regularity, 
despite  the  fact  that  every  single  one  of  them 
has  contributed  its  share  in  the  work  of  filling 
a  waste  paper  basket. 

Leuan  a.  Guild, 

Managing  Director,  Kingston  (Ont.)  British 
IVhig. 


Must  Print  Crime  New* 

To  Editor  &  Publisher — There  has  been 
much  discussion  in  Editor  &  Publisher  Mn- 
cerning  crime  news.  No  paper  can  exist  with¬ 
out  it  and  be  a  newspaper.  One  might  publish 
a  crimeiess  newspaper  as  a  curiosity  and  sell 
it  as  such,  but  never  as  a  newspaper. 

I  disagree  with  Robert  F.  Paine  when  he  says 
the  family  of  any  “black  sheep”  should  suffer 
as  the  victim  himself. 

Your  editorial  “Honor  In  Editing”  honestly 
presents  the  right  angle. 

“Here  is  evidence  of  progress,”  certainly  ex¬ 
presses  the  sentiments  of  the  majority  of  the 
newspaper  fraternity  today. 

Abe  Smith, 

Telegraph  Editor,  Marietta  (O.)  Times. 


Columbia  Graduate  Student  Analyzes 
Field  in  50,000  Word  Thesis 

In  the  first  comprehensive  survey  of 
illustrated  tabloid  journalism  in  the 
United  States  has  just  been  completed  by 
.Arthur  S.  Rudd  as  a  part  of  his  gradu¬ 
ate  study  at  the  Columbia  University 
School  of  Journalism. 

The  work,  which  is  entitled  “The  De¬ 
velopment  of  Illustrated  Tabloid  Journal¬ 
ism  in  the  United  States”  includes  a  his¬ 
tory  of  the  use  of  pictures  in  journalism, 
a  history  of  early  forms  of  tabloid  and 
illustrated  newspapers,  a  discussion  of 
the  New  York  tabloids,  of  the  Vanderbilt, 
Scripps-Howard  and  Hearst  tabloids,  sur¬ 
veys  of  news  and  advertising  content,  a 
discussion  of  the  various  tabloid  fields, 
and  a  presentation  of  opinions  and  pre¬ 
dictions  concerning  tabloid  journalism. 

The  manuscrips  has  been  accepted  by 
Columbia  University  as  a  graduate  thesis. 
It  contains  about  50,000  words. 

In  addition  to  the  library  research  and 
the  survey  of  newspaper  files  Mr.  Rudd 
interviewed  a  large  number  of  publishers, 
editors  and  others  who  have  an  active  in¬ 
terest  in  tabloid  journalism.  He  predicts 
that  the  next  development  will  be  a  “New 
York  Times  type  of  tabloid,”  with  a  lim¬ 
ited  number  of  pages  and  tight  condensa¬ 
tion  of  news,  no  features  and  high  adver¬ 
tising  rates. 

The  writer  was  formerly  on  the  staff  of 
the  Portland  Oregon  Journal  and  while 
making  this  survey  has  been  free-lancing 
in  Brooklyn  and  Manhattan. 


i 
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HumorouB  Sobel  Speaks 

To  Editor  &  Publi.her — .^s  you  were  good 
enough  to  devote  considerable  space  to  the 
little  talk  I  gave  on  Ziegfeld  publicity  before 
the  advertising  staff  of  the  New  York  Times, 
I  am  taking  the  liberty  of  calling  your  atten¬ 
tion  to  several  misconceptions  which  I  frar  are 
indicated  in  the  headlines  that  accompanied  the 
article  and  through  the  selected  excerpts. 

The  werds  “puts  it  across”  and  “fortunate 
public  believes  his  fakes”  have  an  unfortunate 
sound  to  me  and  convey  an  impression  which 
I  certainly  did  not  intend  to  convey. 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

Aa  orgaaiaatka  i^talisfaic  aoUy 
la  aewaaper  buildmc  design,  asaa- 
nfaetaring  and  prodsKtioB  prohlBmi. 

S.  P.  WESTON 

Htmsfmptr  BmUiimgi 
Flasit  Lmymsts 
FradacMsa,  OptroMm 

125  Welt  42d  Street  New  York 


Expensive  Publicity 

To  Editor  &  Publisher — Permit  me  to  thank 
you  for  the  article  which  appeared  on  page  14 
in  your  issue  of  May  16  relative  to  the  large 
amount  of  free  publicity  matter  that  is  being 
broadcast  to  the  newspapers  by  advertisers  and 
agencies. 

No  doubt  there  are  some  publishers  left  who 
are  permitting  the  use  of  this  type  of  matter 
in  their  newspaper  columns,  and  do  not  realize 
that  the  cost  of  these  so-called  services  must 
necessarily  be  taken  out  of  the  regular  advertis¬ 
ing  appropriations.  ,  .  j  -  • 

As  a  member  of  the  Bureau  of  Advertising, 
I  sincerely  hope  that  you  will,  froin  time  to 
time,  find  space  in  your  valuable  publication  to 
devote  to  the  above  matter. 

H.  P.  Walls, 

Business  Manager,  Modesto  (Cal,)  News-Herald. 

Sue  for  $30,000  Over  Picture 

C.  I.  French  and  wife  have  filed  suits 
totaling  $30,(X)0  in  behalf  of  themselves 
and  minor  child  against  the  Waco  (Tex.) 
News-Tribune,  alleging  libel  in  the  pub¬ 
lication  of  a  picture.  Plaintiffs  claim  a 
picture  of  the  French  child  was  printed 
and  erroneously  referred  to  as  the  son 
of  a  woman  who  was  recently  shot  and 
killed. 

Publisher  to  Marry 

The  engagement  has  been  announced 
of  Miss  Loretta  E.  Harris  and  Norman 
B.  Tomlinson,  both  of  Morristown,  N.  J. 
Mr.  Tomlinson  is  owner  and  publisher 
of  the  Morristown  Daily  Record. 


A  •  ' 

fimericas 
most  compktt 
newspaper 

(Ehc  Nero  QorK 

Hjeraid 
^rilbum 


For  those  who  accept  the 
principle  that  want-ads  fur¬ 
nish  the  surest  test  of  reader 
confidence — and  who  will 
doubt  it? — the  want-ad  pages 
of  The  Dallas  News  tell  a 
convincing  story. 

Still,,  the  fact  that  The 
News  leads  all  Texas  papers 
in  number  of  want-ads  will 
occasion  no  surprise  among 
those  who  know  their  Texas. 

636c 

Dallas  Morning  News 

Supreme  in  Texas 


The  Sunday 
Gazette  limes 

prints  the  best  color  Magazine, 
Comic  and  Sepia  Pictorial  Sec¬ 
tions  in  Pittsburgh.  Is  best  for 

Color  Advertising 

For  rates  and  full  information, 
write 

Urban  E.  Dice,  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURGH,  PA 

NatiouRl  Bepreaentatlve; 

E.  H.  BUBKE.  Inc. 

4Snd  Bf.  and  Broadway,  ft.  T. 

189  B.  Michigan  Blvd.,  Cliioaro. 
Conititntion  Bldg.,  Atlanta,  Oa. 

B.  J.  BTOWTLL  CO. 

749  Market  Bt.,  Ban  PranoUce,  CaL 
Tlmea  Bldg.,  Angalea,  Oal. 


Toledo  Editor  Summoned 

Joseph  P.  Keating,  editor  and  businm 
manager  of  the  Toledo  Union  Leadv, 
union  labor  publication  at  Toledo,  0, 
has  been  ordered  to  appear  before  a  fed¬ 
eral  grand  jury  to  tell  what  he  knows 
about  a  rum  ring  in  Toledo.  In  a  news 
story,  the  Leader  had  charged  thit 
prominent  politicians  were  members  of 
the  ring. 


Better  Mailing  Week  Ordered 

Postmaster  General  New  has  ordered 
the  first  week  in  June  set  aside  as 
“Better  Mailing  Week.” 


Opens  Chicago  Branch 

The  Imi^rial  Type  Metal  Company  of 
Philadelphia,  on  June  1,  will  open  a  ne» 
manufacturing  plant  in  Chicago,  at  l^i 
South  54th  avenue,  Cicero,  to  supi^ 
mid-western  states.  The  company  now 
operates  four  plants,  and  has  32  brand 
offices. 


Large  Rejoins  Det  Moines  Register 

Rex  Large,  for  the  last  two  years  on 
the  editorial  staff  of  the  New  York  Times, 
and  for  two  years  prior  to  that  time  news 
editor  of  the  Des  Moines  Register  has  re¬ 
joined  the  Register  and  Tribune-News  or¬ 
ganization  as  associate  managing  editor  in 
immediate  direction  of  the  Register. 
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Editor  &  Publisher  for  May  30,  1925  « 


'UR  OVN  VOR!X> 

"  or  Letters 


Mr.  Hawes  says  that  the  following  featini.  oni* .  in  The  New  York 

oft-repeated  story,  bnt  as  T  iiave  ,  -r  W— toe  best  stories  of  1924.  Maga- 

heard  it  1  want  to  (Tsc  ii  ut  tins  »»ke1  to  select  their 

ment  for  it  preaches  a  newspaper  see-  be^  \  rjclnsf  i  in  this  series. 

mon :  •  ' - 

u  u  reboot  .K,t  ,  S  ^  HOWh  STATE  f  APER 


By  JAMES  MELVIN  LEE 


II  It  is  reUted  that  a  man,  who  was  ordinartly 

I  kiixf  and  just,  had  upon  an  occasion  circula’-d 

a  false  and  injurious  story  about  a  neighbc. 

■  —  ■  .  It  was  done  through  intemperance,  caused  b> 

anger.  The  wicked  story  spread.  He  witnessed 
the  damage  his  slander  had  created.  His  own 
conscience  was  wounded,  and,  realizing  the 
injustice  he  had  done,  he  sought  the  adtnce  of 
specially  the  reports  of  the  the  village  clergyman  in  repentance. 


Columkiii  (S.  C.)  State  Prints  On  Pine 
ana  Black  Gum  Product 

The  Columirja  (i  C.)  State  on  May 
11  printed  iu  entire  lition  <m  South 
Carolina  manufai^ted  *  3?er,  made  from 


_ ,  .  injustice  ne  naa  aone,  ne  sougnt  tne  advice  oi  it  nrtnted  its  entire  >'itnn  rwi  Smith 

f^R^ICISM  of  newspa^rs  has  ever  PuB^HER-especially  the  reports  of  the  ‘ Ve’fem^^n'^wa^^  wise  Car^ina  manufactured  .aper,  made  from 

been  since  the  days  of  Ben  Jonson,  proceedings  of  the  American  Society  of  ^nd  ex^triS  After  a  l^mre  upoTrteTvU  a  mixture  of  pia,  »nd  black  gum  pulp 
a  popular  subject  with  editors  of  period-  Newspaper  Editors.  of  gossip,  sbnder,  and  giving  way  to  anger,  be  by  the  I'arolina  '  'hre  Company  of 

icals.  The  latest  criticism,  which  opens  ♦  ♦  ♦  suggested  that  the  slandered  should  do  penance.  Hartsville  S  C 

“  ?  "i-  ';L“  s  .si  -as  ca„  ^  is.  pa,«r  ■, 

Sell  1  he  reapers  I  —  the  Malady  ot  tributor  to  the  contents  of  Scribner's  starting  from  your  farm,  commence  to  pluck  the  still  in  the  tx'jerimenul  iK^gc  and  is  by 


.\merican  Journalism.” 


Magazine  for  June,  but  he  is  represented  goose,  dropping  the  feathers  on  the  roadside.” 
with  crnnPthiniT  iinrth  rpadincr  in  the  Hp.  The  tack  was  performed,  and  the  pe.nitent 


The  author  is  anonymous,  but  the  ^itor  with  something  worth  readin^g  in  the  de-  at  *he  deVgy'SlIi’s*  hous^'  whh" 

prints  the  following  underneath  the  head :  partment  What  do  You  Think  About  plucked  carcass. 

The  .author  of  the  following  ..article  is  an  It?”  In  .this  same  department,  on  the  “Now.  what  next  shaiy  dor 


by  the  I'arolina  ’>«  Company  oi 
Hartsville  S.  C. 

“As  can  readily  be  s€<n.  the  paper  is 
still  in  the  t  x')erimenul'l|Ugc  and  is  by 
no  means  a  lerfect  prL.dii5{.”  the  State 


appeared  at  the  clergyman’s  house  with  the  commented.  Tl'C  manuluCtufC^S  realize 
plucked  carcass.  this,  but  hope  to  bc  able  to  avercoine 


editorial  writer  on  a  well-known  Western  news-  Same  topic  on  which  Mr.  Rose  speaks,  „  feathcT  taken  from*the  go^””^  suits  of  this  experimental  rtti. 

paper.  He  withholds  his  name  out  of  regard  jg  quoted  a  letter  that  appeared  in  the  “But,”  he  replied,  "the  wind  has  blown  the  “If  they  succeed  in  xking  U'W^irint 
iLg  with°h.?*o"^’.  might' be  iSJ^lly  reS:  Owrmna.'i  Tmiw-Y/ar.  Alexander  wflUo  ob^l  U’^rSn  VveT«X^^  Southern  pine  they  will  t  up 

The  article  undertakes  to  show  how  the  modern  COjt  of  tht  NcW  York  Sttn  IS  quoted  together ;'^ey  haL  been  scatXr^  by  the  wind  a  great  field  for  that  uulustry  »i  the 


Now.  what  next  shall  I  do?  he  asked. .  50^,^  of  jbe  defects  after  seong  the  r?- 

Yow  shall  return  home  and  carefully  pick  r  • 

►  each  feather  taken  from  the  goose. **  sults  of  this  experimental^  HU. 

“But/*  he  replied,  “the  wind  has  blown  the  “If  they  SUCCeed  Ilk  iking  tjMr>firint 


newspaper,  in  its  effort  to  achieve  greater  cir-  wkh  this  sly  dig  at  the  hot  air  paragraphs 

jomriteors,  -rhundering 


the  days  of  Greeley  and  Dana. 

The  article  contains  nothing  that  is  new 
and  even  lacks  freshness  in  mode  of  treat¬ 
ment.  This  incident  indicates  the  general 
trend  of  how  the  topic  is  treated : 


the  Index  is  no  favor  to  anybody.’ 


over  the  country.” 

"My  son,”  said  the  wise  old  man,  “so  it  is 
with  your  lie.  It  has  been  carried  on  the 
winds  of  erssip.  The  evil  thing  you  said  of 
your  neighlxir  can  not  be  corrected  by  you  in 


_  your  neighlxir  can  not  be  corrected  by  you  in 

T’HE  article  in  Scribner’s  for  June  that  une  single  action.  Long,  patient  effort  may  in 
-I-  K,.  undo  the  wrong.” 


Auu  even  laeiva  &ieaiitieaa  in  ineme  en  neat-  j.  U,.  unao  inc  wrong. 

ment.  This  incident  indicates  the  general  ought  to  be  marked  f(^  pe  usa  bj  ....  .  ... 

trend  of  how  the  topic  is  treated:  x/  ‘if*'" 

.  Speech?  by  Robert  W.  Winston.  Most  Mr.  Hawes  discusses  the  constantly  en- 

"Look  here,”  a  small  city  editor  of  exceptional  of  yg  have  forgotten  and  need  to  be  re-  larging  federal  control  of  newspapers  in 
I°*xre'"hired''U**fe'ed"the'miim^s  in  the”  lark  Blinded  that  Josephus  Daniels  once  re-  the  matter  of  certain  forms  of  advertise- 
100,  we  shouldn’t  kick,  should  we,  because  we  ceived  this  sentence :  ments,  lotteries,  illegal  schemes  and  ob- 

“The  sentence  of  the  court  is  sixty  days  in  scene  matter  relating  to  sex.  He  would 


couldn’t  give  them  the  same  kind  of  eating  ,.ptence  of  the  court  is  sixtv  days  in  scene  matter  relating  to  sex.  He  W( 

that  we  have  on  our  own  tables?  We  d  give  .  me  ser.irnce  oi  ine  courx  is  *»xiy  nays  in  ,  ,  .  ®  e 

*em  the  garbage  they  liked,  and  take  our  pay  ^  .*  thousand  dollars;  the  jail  nave  been  a  good  newspaper  man  toi 

00  Saturday  nights.  Well,’  you  and  I  aren't  be  remitted  if  the  fine  is  promptly  knows  how  to  boil  down  a  StOry.  .\n 

hired  to  make  the  world  a  ^tter  place  to  live  ample  will  be  found  in  his  account  of  the 

m?eV^he  truth  ateurthu  't^”^^^^  The  Story  is  top  long  to  be  told  here  but  long  struggle  in  the  historical  develop- 


Strert.  We’re  hired  to  feed  human  animals  it  will  be  found  in  the  June  Scribner's.  ment  in  the  freedom  of  the  press. 

the  kind  of  mental  garbage  they  want.  We  Mention  is  made  of  Other  editors  who  ♦  ♦  * 

fcr"’in]lrurti*<Si  X  even  fof'fun.  ”l  ju'sf're^dXt  r^eived  jail  sentences  for  just  criticism  T  HAVE  no  desire  to  start  in  the  Book- 

for  errors  and  to  see  if  we’re  handing  out  of  the  courts.  any  department  to  compete  with 

regularly  what  the  boobs  like  for  breakfast.”  Mr.  Winston,  who  was  a  former  judge  “Our  World  of  Letters.”  I  do,  however. 


for  errors  and  to  see  if  we’re  handing  out  of  the  COUrtS. 


regularly  what  the  boobs  like  for  breakfast.” 


Mr.  Winston,  who  was  a  former  judge 


Later  on  in  the  article  the  author  adds  ol  Superior  Court  of  North  Carolina,  review  in  the  June  issue  under  the  title 


this  observation: 

Yet  I  believe  that  the  majority  of  thought' 
ful  newspaper  men  do  the  dreary  work  of  cater 


speaks  to  the  point  when  he  says:  “The  World’s  Diary”  a  shelf  of  recent 

When,  for  example,  an  editor  criticises  a  books  relating  to  journalism.  The  item 
judge,  not  knowing  his  name,  perhaps  never  in  the  June  issue  that  deserves  more  men- 


ing  to  the  lowest  and  most  banal  taste  in  their  tion  is  a  little  chat  of  the  editor’s  about 


coiiimunities  in  the  spirit  of  the  small  city  for .  contempt  ^  calling  his  editorial  “misbe- 
-Hiinr  iiKt  nttnt.a  havior  calculated  to  disturb  the  court  would 

^  **  really  be  absurd — if  the  judges  had  not  decid^ 

Indeed  the  author  goes  so  far  as  to  -say  "<herwise.  The  cont^pt  statute  provides  that 

*i.«4  aUx.  \ _ _ Ue.e.  puTiish  toT  contCHipt  except  for 

uiat  the  American  newspaper  has  no  eth-  “fr.isl'ehavior.**  This  word  misbehavior  has  a 
KS,  no  courage,  and  no  standards  of  taste,  well-recognircd  value.  It  means  disorder,  rowdi* 
He  even  ventures  to  charge  that  the  lack  ""s.  imix>liteness.  Thus,  whra  a  child  mis- 

.1 _ _  _ •  •  _ _ behaves,  it  is  roundly  spanked  by  its  mother. 

of  these  things  is,  in  greater  or  lesser  gver.  so.  an  editorial  in  the  New  York  Times, 
degree,  apparent  in  every  edition  of  every  or  in  the  Boston  Transcript,  a^rding  to  Amer- 
newspaper  in  America.  Are  there  no  ex-  courts,  may  be  misbehavior  for  which  the 
ceptions  to  prove  his  assertion  ?  Has  he  ''  I*  '  ‘ 

read  every  edition  of  every  newspaper  Newspapers  have  shown — in  spite  of 
before  he  reached  his  deduction?  the  exceptions  mentioned  in  this  article — 


:ad  every  edition  of  every  newspaper  Newspapers  have  shown — in  spite  of 
sfore  he  reached  his  deduction?  the  exceptions  mentioned  in  this  article — 

By  way  of  illustration  the  author  of  the  a  lack  of  courage  in  not  criticising  more 


article  prints  the  following: 


severely  corruption  on  the  bench. 


A  Philadelphia  reporter  some  years  ago  ®PeCt  for  the  courts  will  COme  when  the 
“scooped  the  country”  by  bribing  his  way  into  Courts  SO  act  as  to  command  respect. 


the  Pullman  compartment  of  the  widow  of  the  «  a  a 

victim  of  a  famous  lynching — it  was  an  “all-  ._  t  .  .  •  «  l  .a 

white”  lynching — in  the  middle  of  the  night  l^^UCH  of  the  best  material  about  Am- 
while  she  was  bringing  hom^e  her  husband’s  erican  journalism  will  not  be  found 

body  for  burial,  and  wrote  a  brilliant  emotional  •  _ .Ij  u..* 

story  of  her  hysterical  outcry  when  she  dis-  JB  the  printM  books  but  in  the  peripatetic 

covered  the  nature  of  the  intrusion.  Such  literature  of  the  day.  Now  IS  the  time, 

<»ndu«  may  be  defensible  on  the  assumption  therefore,  to  write  Walter  Williams, 

•jlS.’Jr.  Dean  ot  the  School  of  Jountafonv  Uni- 

.  versity  of  Missouri,  Columbia,  Mo.,  and 

If  this  incident  be  true,  put  that  paper  get  a  copy  of  the  pamphlet  “Freedom  of 
on  the  public  pillory— preferably  on  the  the  Press”  by  Hon.  Harry  B.  Hawes, 
page  of  a  periodical  of  national  circula¬ 
tion!  Where  is  the  courage  of  the  mag-  ’ 

azine  editor  that  he  is  so  afraid  to  print  ^ 

names  and  dates 

After  reading  the  article  somewhat 
carefully  I  couldn’t  help  wondering 
whether  the  author  ever  read  Editor  & 
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A  Security  Market 

with  complete  newspaper  financial 
service. 

Buffalo  offers  a  promisiaf  marVet  for 
high  grade  aeouritiea  The  Buffalo 
Evening  News  financial  and  busineas 
pages  are  complete,  interesting,  prompt; 
carrying  TO-DAY’S  newt  of  activities 
in  commerce  and  markets  'TO-DAY. 

The  News  with  its  effective  oover- 
age  and  responsive  render  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C  Sept.  30,  1«4,  *U4,46B  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

*f*rsanit  avesmgo  eirculatloB  Uf  JM 
EAmrd  H.  Butter.  Editor  mtd  PuhUaliar 
Kally-Soaith  Conspnay,  Rspieasntatlvea 
Marhrldge  Bldg.  Lyttim  Bldg. 

New  York,  N.  Y.  CUcatge.  DL 


Orange-Crush 

is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 

The 

Washington 

Times 

The  futility  of  the  “one  paper 
buy-  argument  is  nowhere  better 
illustrate  than  in  the  experiences 
of  its  national  advertisers. 
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THE  WELFARE  COMMinEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  IU. 
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STEREOTYPING 

Machinery^ 


THE  GOSS  PRINTING 
PRESS  CO..  CHICAGO 


^urt  of  Special  Sessions,  Magistrate  A.  P.  Member*  U.in«  Logotype  eral  manager.  It  is  the  aim  of  Asso- 

.Sinipson  declared  that  the  term  neutro-  More  than  100  Associated  Press  ciated  Press  officials  to  make  the 
d>’ne  belongs  exclusively  to  Louis  A.  member  newspapers  are  now  heading  “hall  mark  of  accuracy,”  Mr.  Cooper 
Ilazeltine  and  may  be  used  only  by  him  dispatches  with  the  (JP)  logotyi)e  designed  said.  The  logotype  matrix  is  produced  I9 
and  by  the  licensees  of  the  Independent  by  Melville  Stone,  more  widespread  use  the  Mergenthaler  and  Intertype  com- 
Radio  Manufacturers,  Inc.,  under  the  of  which  was  recently  urged  in  a  panies  and  runs  in  the  pi  channel  of 
Hazeltine  patents  and  trade  marks.  general  order  issued  by  Kent  Cooper,  gen-  both  machines.  1 


A.  A.  C  W.  1926  MEET  TO 
BE  HELD  JUNE  20-25. 


Tentative  Dates  Selected  by  1 

Committee — Carl  Hunt  I—,  ai. 
mously  Reappoinlet 

Manager 


The  new  Executive  Cot;imittee  of  the 
As^iated  Advertising  ,  Qubs  of  the 
Wbrld,  has  set  June  ^25  as  tentative 
^les  for  the  next 
convention,  to  be  j 
held  in  Phila¬ 
delphia  and  unap. 
imously  rea^p,. 
pointed  ^arl 
Hunt  matiTiga-  of 
tfie  Assoc»ated 
Advertisin  g 
Oubs  for  the  en¬ 
suing  year. 

The  dates 
agreed  upon  for 
the  convention 
will  follow  the 
closing  of  the 
17 ni  ver  si  ty 
of  Pennsylvania.  * 

The  Poor  Richard  Club,  Philadelphia, 
plans  to  accept  the  offer  of  the  Uni¬ 
versity  to  turn  its  buildings  over 
for  the  numerous  departmental  meet¬ 
ings  of  the  Convention.  These  dates 
will  become  final  when  they  have  the 
approval  of  a  joint  committee  of 
the  Passenger  Association  of  the  United 
States,  which  functions  with  organiza¬ 
tions  having  large  conventions  to  avoid 
conflict  in  dates. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


Used  Newspaper  Presses 

SCOTT  24  and  32  Page 

Presses. 

G-OSS  24-Page  Press  for  black 

or  color  work. 

HOF,  Quadruple,  Sextuple  and 

Double  .Sextuple  Presset 


Printer*'  Outfitters. 

Printing  Plants  and  business  bought  and  S(dd. 
American  Typefounders’  products,  printers’ 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beekman  St., 
New  York  City. 


Cline- Westinghouse  Double  Motor-Drive 
with  full  automatic  push  button  controL 

USED  BY  THE 

St.  Paul  Dispatch 

St.  Paul,  Minn. 

We  refer  you  to  them  for  their 
opinion 


kitvertisln, 


Don’t"  Pig  Metal 

It  Wastes  Money 


Carl  Hunt 


'/idverti&in, 
ijje  30,  ex 
ilitioo,  bu 
fcve  advert 
■i'llts  and  1 


Send  for  list  of  presses  which  are 
available  for  early  delivery. 


Don't  melt  your  metai  twice  to  nae 
it  once.  Write  for  trial  offer.  The 
Monomelt  "Single  Melting  Syi- 
tem."  Reference*  gladly  fnmiahed. 


'livertising 


WALTER  SCOTT  &  CO. 

Plainfield,  New  Jersey 

441  Monadnock  Block  CHICAGO 

1457  Broadway  NEW  YORK 


commis! 


City  Edit* 

f  .i'tern  n 
, 'i.iT'ge  to 
.N.vff.  Kd 


EASTERN  OFFICE 
Msrbrldge  Bldg. 
Broadway  at  34  th  St. 
NE4V  YORK 


MAIN  OFFICE 
Conway  Bldg. 

Ill  W.  Wasihlngton  St. 
CHICAGO 


Right  to  “Neutrodyne”  Established 

Unauthorized  use  of  the  trade  mark 
“neutrodyne”  was  denounced  by  Presiding 
Justice  George  W.  Simpson,  of  the  New 
York  Commercial  Frauds  Court,  recently 
in  a  test  case  brought  by  the  American 
Fair  Trade  League.  In  holding  the  de¬ 
fendant.  the  Greater  Atlantic  and  Pacific 
Radio  Company,  Inc.,  for  trial  in  the 


GOOD  REBUILT 

NEWSPAPER  EQUIPMENT 


Printers  Manufactoring  Co, 

417  South  Dearborn  St. 
Chicago  I 


For  Immediate  Delivery 


Model  8  Linotype 
Model  5  Linotype 
Model  3  Linotype 
Model  1  Linotype 
Model  15  Linotype 
Hamilton  Steel  Galley  Cabinets, 
each  holding  100  triple  galleys 
Hamilton  Steel  Cabinets  with  let¬ 
ter-boards — full  page  size 
Hoe  Double  Steam  Table 
Hoe  8-col.  and  7-col.  casting 
boxes. 

Steel-top  form  tables 
Stereotype  Chases — all  sizes 

Thomas  W.  Hall  Co.,  Inc. 

512  We»t  41*t  St.,  New  York 


LjL-Ioo  high  speed 

SEXTUPLE  PRESS, 
WITH  COMBINATION 
THREE  COLOR  TOP 
DECK. 


MODERNIZE 


Ijvjoo  STANDARD 
SPEED  SEXTUPLE 
PRESS. 

BOTH  MACHINES  FOR 
21^"  qOLUMN,  SHEET 
CUT  22^",  7/16"  PLATE. 

THEY  HAVE  BEEN 
FACTORY  REBUILT 
AND  ARE  IN  BEST  OF 
CONDITION. 

WRITE  FOR  PRICES 

The  Goss  Printing  Press  Co. 

1535  So.  Paulina  St.,  Chicago 


COMPOSING  ROOM 


THE  APPROPRIATE 
ETCHING  DEVICE 
FOR  THE  NEWS  PAPER 


NEW  PIUCES: 

“MIGNON”  . $  625 

“SIRIUS”  . $  890 

“DIAMOND”  . $1025 

AXEL  HOLMSTROM 

ETCHING  MACHINE  CO. 

328  ChMtiiiit  St..  PHILADEUWA  PA 


Manufacturtd  by 


Hoe  Automatic  Curved  Plate 
Finishing,  Cooling  and  Drying  Machine 


The  Mailing  Point 

is  often 

The  Breaking  Point 

in  the  chain  of  service  between 
t  subscription  order  and  delivery 
to  the  subscriber. 

SPEEDAUMATIC  equipment 
stops  the  break  with  the  DI¬ 
RECT  IMPRINT  and  daily  and 
accurate  correction  of  the  mail 
list. 

Write  for  details. 


'ng  1 
ment 


Trims,  tail-cuts,  shaves,  cools  and  dries  six  plates  a  minute. 


Cempanif 


504-520  Grand  St.,  New  York  City 

alio  at  7  Watar  Streal 

DUNELLEN,  N.  J.  BOSTON.  MASS. 


MAMUfACTWRlMO  _ 

WE  MULTI -l^ILER  SYSTEM 

IMIkftHINOTON  UVOi 

CHICAOC 


7  South  Daarborn  Street 
CHICAGO,  ILL. 


Editor  &  Publisher  .for  May  30 ,  1  925 


The  Market  Place  of  the  Newspaper  I  To  Owners 


per  word  per  iiuertion,  cash  with  order, 
for  advertisements  under  the  classifica- 
pun  at  “StUiatians  Wanted.” 

L  n  per  line  per  insertion,  cash  with  order, 
if  white  space  is  used  at  top  and  bot- 
Jom  of  advertisement. 

»  per  word  per  insertion,  csuh  with  order, 
^  for  advertisements  under  any  other 
laftsih  cation. 

per  line  per  insertion,  cash  with  order, 
if  white  space  is  used  at  top  and  bot- 
m  of  advertisement. 


^  SITUATIONS  WANTED 

fdvertisinx  Solicitor. 

•cperienced  advertising  Sjlidtor  and  copy 
riter,  familiar  with  preparing  layouts,  han- 
mj?  cuts,  etc.,  desires  position  in  South  with 
rA>p..rc''  Of  adverising  agency.  Address 
944,  Editor  &  Publisher. 

Advertising  Solicitor. 

Bif  30,  experienced  on  regular  accounts,  special 
business  pages,  classified  and  co-opera- 
■ivc  advertising.  Who  has  shown  excellent  re- 
&jlt>  and  can  show  proof  of  producing  ability. 

employed  on  combination  daily  as  assistant 
Biiertising  manager.  Seeks  connection  in  the 
'f  util  (prefer  Florida).  Will  consider  salary 
t'  commission.  Address  A-514,  care  Editor  & 

_ _ 

City  Editor.  . 

I  i+.i'terii  morning  daily  city  of  fiS.DOfi  desires 
N  Urge  to  afternoon  field,  street  or  desk.  Box 
5.11.  Editor  &  Publisher. 

fcity  Editor  and  Telegraph  Editor 
l»-.irts  position  in  eastern  New  England,  pre- 
f-uilv  .Massachusetts.  Twelve  year’s  experi- 
»!i,r  on  large  and  small  newspapers.  Married, 
I'it<  children.  Seeks  permanency.  Thor- 
piirlilv  acquainted  all  phases  of  profession  and 
iiuli  consider  managing  editor  of  paper  in 
p  ..’.it.iie  sired  city.  $50  minimum  salary,  $63 
managing  editor.  Six  months  trial.  Offer 
g.  .1  le  made  within  two  weeks.  A-528,  Editor 
g  l-ublisher. 

Classified  Manager. 

iiural  years  classified  exi>erience,  large  dailies. 
jMth  records  that  prove  my  alrility  to  manage 
'1  classifieil  department,  tan  write  promotion 
jf  !w  that  brings  results  desired.  Knows  Smith 
Have  successfully  run  accounting  and 
1  lltc  1  u  dejiartments.  Stop  your  losses  and 
4.tr*  your  gains.  Box  A-536,  Editor  &  Pub- 


Situationa  Wanted 


Promotion  Department  Manager. 

Desires  to  effect  a  |ierniancnt  position  enntin- 
yent  I’lsm  results  obtained  with  newspaper  in 
town  of  75.01V)  up,  th.at  has  or  wishes  to  inau¬ 
gurate  such  a  de|>arfment.  ('■uarantee  increased 
lineage  for  Week  Days  fri>m  Non-.\dvertisers. 
.\ge  33.  13  years  successful  work  for  many 

luiblishers  promoting  E'eatiire  Numbers  and 
.Special  Pages  of  every  description.  Highest 
references  as  to  character  and  ability.  Hard 
worker  and  umlerstar.d  the  business  from  the 
ground  up.  Commission  or  salary  with  bonus. 
No  contract  until  you  are  satisfied.  Hire  me 
and  if  1  don’t  produce  fire  me.  Personal  in¬ 
terview  solicited.  Box  A-535,  Editor  &  Pub¬ 
lisher. 


Help  Wanted 


fxperienced  Woman  Reporter 

I  ants  iiosition  on  daily  offering  variety  of  ex- 
»-  •I,.<.  (rtPod  feature  writer;  university  jour- 
S.li-"-  graduate.  Will  go  anywhere.  Box  A- 
|i".  Eilitor  &  Publisher. 

lorida  Publishers. 

lead  of  copy  desk  of  one  of  largest  yiapers  in 
liddle  West  wants  good  location  in  Horida. 
ii'  present  jol)  more  than  two  years.  Address 
1-530.  Editor  &  Publisher. 

irwspaper  Artist 

Cl  I  cartoonist  desires  change  from  large  city  to 
I  Her  place.  .\-538,  EMitor  &  Publisher. 

■ewspaper  Mauu 

'horougbly  trained  newspaper  man,  former 
iunday  editor,  wants  position  as  special  fea- 
ure  writer  for  national  magaiine.  Can  do  own 
amera  work.  Will  submit  references  and 
amples.  Plenty  of  ideas;  single;  salary  $50. 
iox  C-982,  Editor  &  Publisher. 

(ewspaper  or  Advertising  Agency. 

■I  111 -lion  desired  by  young  woman,  now  em- 
loyed.  Competent'  to  manage  national  ad- 
ertising  department  medium  sired  newspaper; 
hree  years*^  experience.  Box  C-977,  Editor 
i  Publisher. 


DON’T  WAIT  FOR 
OPPORTUNITY 
TO  KNOCK 

Get  busy  now  and  invest  \  our 
savings  in  a  profitable  business. 

small  ‘’Business  Opportuni¬ 
ties”  advertisement  in  Editor  & 
Prm.iSHF,R  will  locate  a  well-pay¬ 
ing  property  to  suit  your  require¬ 
ments. 

Mail  your  cof'y  note  to  the 
Classified  Department. 

EDITOR  &  PUBUSHER 


Publicity  Man. 

Neat  copy,  publicity  man.  I’m  looking  for  an 
interesting  copy  or  publicity  position.  Seven 
years’  exjierience  includes  publicity,  agency  and 
dci>artment  store  work.  Available  now.  A.  S., 
.SIO  Broad  St.,  Newark,  N.  .1. 

Telegraph  and  Make-Up  Editor. 

.■\U-around  man,  wants  city  editor’s  berth,  or 
w-iiiild  start  as  siiecial  assignment  man.  Small 
town,  if  progressive,  not  objected  to.  Box 
.\-.541,  Editor  &  Publisher, 


HELP  WANTED 


Accouit  and  Office  Manager. 

Marrietl  man  with  newspaper  training.  Attrac¬ 
tive  small  city,  splendid  schools,  reasonable  liv¬ 
ing  costs.  Write  fully,  covering  qualifications, 
age,  s.alary.  references.  Daily  Gazette,  Sterling, 


Advertising  Salesman  Wanted 

On  aftenuKin  paper  in  city  of  50.000  popula¬ 
tion.  .Must  he  able  to  write  good  copy  and  sell. 
Give  full  qualifications  and  salarv  expected.  Ad¬ 
dress  A-537.  Editor  &  Publisher. 


Circulatkm  Managers. 

Two  ambitious  circulation  managers  must  be 
over  30  years  of  age  with  experience  in  hiring 
and  training  canvassers.  Further  expansion 
of  large  circulation  organization  opens  two 
desirable  positions  with  earning  possibilities 
from  $2,600  to  $5,000  per  year.  Answer  with 
full  particulars  regarding  fast  ten  years’  ex¬ 
perience  and  references  as  to  personal  habits 
and  character.  Ernest  A.  Scholz,  Circulation 
Manager,  Butterick  Publishing  Company,  But- 
terick  Building,  New  York. 


Financial  Advertising  Man  Wanted 
To  take  charge  of  financial  advertising  on  large 
.New  England  daily  and  Sunday.  One  who 
knows  the  leading  financial  men  and  has  a  wide 
.acquaintance  with  .agencies  placing  this  class 
of  business.  Exceptional  opportunity  for  man 
who  knows  how  to  sell  a  newrpajier  that  backs 
up  its  advertisers  with  a  large  and  inffuential 
ciiculation,  al.sr.  with  a  complete  news  service. 
Address  in  confidence,  giving  .age,  siiecific  ex¬ 
perience,  salary  expected,  etc.  A-52V,  Editor 
&  Publisher  office. 


Manstglng  Editor 

For  small  morning  daily,  in  city  of  25,000 
population,  full  Associated  Press  report,  prefer 
middle  west  or  southern  man,  also  college 

?raduate  and  must  be  over  30  years  old,  good 
uture,  reference  required.  .A-519,  Editor  & 
Publisher. 

News  Editor 

For  Florida  evening  daily  wanted;  exceptional 
opportunity  for  competent  news  writer.  State 
salary  wanted,  age  and  experience.  Address 
A-508.  Editor  4  Publisher. 

Syndicate  Wants  Salesman 

To  grow  with  organization.  Salary,  commission 
and  exjienscs.  Full  time  or  side-line.  Oppor¬ 
tunity  for  right  man  to  become  sales  manager 
or  member  of  firm.  Permanent  position.  Un¬ 
limited  possibilities.  State  present  territory  and 
experience.  Replies  confidential.  A-509,  Editor 
&  Publisher. 


Wanted. 

A  daily  evening  newsiaiier  in  Eoiig  Island  has 
.'111  oiiening  for  a  sjiecial  edition  man  in  the 
real  estate  field.  Semi  all  communications 
tliri'iigh  N)x  numlier  .A-534.  Editor  4  Publisher. 

Wanted. 

Uirculation  manager  ac<niainted  with  home  de¬ 
livery  through  carriers,  for  an  evening  daily 
newspaper  in  Long  Island.  Send  all  communi- 
catirns  through  l>ox  numlier  .\-532.  Editor  \ 
Publishei . 


BUSINESS  OPPORTUNITIES 


A  Real  Opportunity. 

Evening  and  Sunday  newspaper;  established 
more  than  40  years;  circulation  10,000  A.  B.  C. ; 
Associated  press;  gross  business  more  than 
$300,000  annually ;  net  profits  over  10  per  cent; 
owner  wishes  to  retire  from  business.  If  you 
have  at  least  $100,000  cash  and  a  good  record, 
address  “Newspaper  Opportunity,”  A-517,  Ed¬ 
itor  &  Publisher. 

For  Sale. 

Illacksliear  Times.  Weekly.  Established  1882. 
Official  organ,  and  only  iiajier  in  Pierce,  a  pros- 
leroiis  agrici.ltiiral  county.  Money  maker. 
Cash  price  $i<.,50i;.  Owner  has  other  interests 
requiring  entire  time.  Jack  Wi'liams.  owner. 
Waveross,  Ga. 


Have  a  Few  Thousand  to  Invest 
With  services,  where  responsibility  can  be 
shared  by  young  all-around  newspaper  and 
printing  executive.  Present  connection  in  Chi¬ 
cago.  Single  and  an  orphan,  therefore,  will  go 
anywhere  that  offers  a  real  future.  Good  char¬ 
acter  and  references.  A-304,  care  Editor  & 
Publisher. 


Weekly  and  Dnfly  Newspapers. 

Weekly  and  daily  newspapers  in  best  section 
Southeast  offer  splendid  business  opportunities. 
Handled  with  few  thousand  cash  and  up.  Write 
what  you  want  and  financial  ability.  J.  T. 
Fain.  Hendersonville,  N.  C. 


STUDENTS  PURCHASE  2 
DAILIES,  1  WEEKLY 

Joe  and  Jean  Herrin  of  U.  of  Missouri 
Make  Clean  Sweep  of  Marshall,  Tex., 
Journalistic  Field — Organize 
$100,000  Corporation 


Jiie  Herrin  and  his  sister,  Jean,  are 
l;oinj?  into  the  newspaiK'r  business— but 
not  in  the  bullet-spurting  Illinois  town 
which  bears  their  family  name. 

They  have  purchased  three  newspaia’rs 
in  the  city  of  Marshall.  Tex.,  Uir  S.'dl.OOO 
and  consolidated  them  into  a 
corporation. 

Both  are  students  in  the  School  of 
Journalism  of  the  I'niversity  of  Missouri. 
They  will  take  active  charge  of  their 
property,  including  the  job  plant  operated 
in  coniK-ction  with  the  iwpers  on  June  1. 
Wallace  Bfiueger,  graduated  this  month 
from  the  School  of  Journalism,  will  be 
advertising  manager  under  the  new 
organization. 

The  Daily  yilarshall  Messenger  and 
the  IVeekly  Marshall  Messenger,  pur¬ 
chased  for  $50.0(X),  were  owne<l  and  pub¬ 
lished  by  \V.  A.  .\dair  for  the  past  42 
years.  The  Morning  At~ies  was  bought 
for  $30,(K)0,  from  Homer  M.  Price,  the 
publisher,  who  will  continue  with  the 
new  firm  in  an  editorial  capacity. 

Separation  of  the  job  plant  from  the 
two  news  offices  which  will  Ih‘  combined 
is  planned  by  the  new  owners.  They 
expect  to  model  the  style  of  their  pajiKTs 
after  the  Colionhia,  (Mo.)  Missourian, 
daily  laboratory  newspaper  published  by 
the  stinlents  in  the  Schrml  of  Journalism. 

.\s  the  close  of  their  journalism  courses 
drew  near,  Joe  Herrin  began  to  look 
around  for  a  newspjiper  plant.  Omar 
1).  Gray,  editor  of  the  .Sturgeon  (Mo.) 
Leader  liad  brought  the  sale  offer  of 
several  newspapers  in  Marshall,  Tex.  to 
the  attention  of  Dean  Williams.  Joe 
Herrin  visited  tlie  town  with  the  idea 


Client  has  $.^,0GO  cash 
^'’^Mable  for  firtt  pay¬ 
ment  on  newspaper 
property  All  corre- 
siwndencv  ^ill  he  held 
in  strict  ccufflence. 


Palmer,  Dewitt  &  Palmer 

Seu-xpaper  Propertiex 

350  Madiion  Ave.,  New  Yoik 


Successful 

Performance 

This  firm  has  a  record  af  almoM 
IS  years  of  successful  performaoce  in 
the  diiScult  work  of 

FintCHASE,  CX>NSOUDA'nON, 
SALE  AND  APPRAISAL 
of  newspaper  and  magazine  prepertiea 
throughout  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 

^  W1  CONNECT  THE  WIRES 


B  KEl’DKTER  of  unusual 
ability  available  June  15. 
Now  graduating  from  Middle 
Western  School  of  Journalism. 
Will  go  to  any  state  east  of 
Mississippi  River  and  north  of 
Mason-Dixon  line.  Uses  type¬ 
writer.  Photograph  indicates 
clean-cut,  aggressive  personality. 
Department  head  writes:  “Very 
brilliant  fellow;  will  win  ITii 
Beta  Kappa  key.”  Speak  quick¬ 
ly.  Our  No.  5680. 


Fernald's  Exchange. Inc  | 

Third  Nat'l  B'lo'G..  Springfield.  Mass.  | 


of  liMiking  over  one  of  them.  Later,  he 
bought  every  pai)er  in  town. 

In  adtiition  to  newspaper  work  which 
Ixith  have  done  in  Herrin,  111.,  and  on 
the  Columbia  Missourian,  Jean  served 
for  a  tinK  as  managing  editor  of  the 
Coliinibia  (Mo.)  Herald-Statesnuni, 
lalxiratory  priKluct  of  the  class  in  country 
newspaper  prochiction.  Joe  also  worked 
on  this  paiKT. 

CLEARING  HOUSE  FOR  JOBS 

U.  of  Iowa  Journalism  School  Estab¬ 
lishes  a  Placement  Bureau 

.\  Placement  Bureau  has  been  estab¬ 
lished  by  the  I’niversity  of  Iowa  Jour¬ 
nalism  School  to  aid  students  and  gradu¬ 
ates  of  the  school  in  obtaining  newsitaper 
jobs. 

Registration  blanks  have  been  sent  out 
uiKin  which  the  recipient  may  place  his 
newspjiper  experience,  the  jobs  he  i- 
qualilied  to  hold,  amount  of  salary  de¬ 
sired.  whether  he  would  like  to  purchase 
a  newxixiper,  how  much  he  can  pay  down, 
etc.  Samples  of  stories,  heads  and  ar¬ 
ticles  can  be  submitted  with  the  registra¬ 
tion  blank  to  give  the  Bureau  a  concrete 
idea  of  tl)e  quality  of  an  individual’s 
work. 

It  is  the  aim  of  the  Bureau  to  main¬ 
tain  close  relations  with  newspaper  edit¬ 
ors  and  business  managers  and  ready 
on  short  notice  to  recommend  competent 
workers. 

.Associate  Profe'sor  William  S.  Mauls- 
by  of  the  ScIukiI  of  Journalism  is  in 
charge  of  the  Bureau. 


DOLLAii  •» 

•  •  PULLERS 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
I  IDEA 
PUBLISHED 


HUNCHES 


land  and  other  parts  of  the  East 
made  this  situation  an  issue  and  are 
inR  it  has  wide  popular  appeal. — 
Beane,  /  Ibany. 


- -'I  d  \XE  Iowa  newspaper  makes  it  a  prac- 

Mniiwiiii]imw*"*i"'^^  "  tice  to  send  some  small  present  to 
every  baby  born  in  the  community  with 
cleaners,  depart-  a  little  card  expressing  the  best  wishes 
This  gives  an  excellent  of  the  staff.  The  plan  has  been  a  great 

ill  builder. — B.  A.  T.  Here  is  a  stunt  we  stumbled  on 

-  has  proved  as  interesting  as  the  ^ 

How  about  getting  the  telephone  com-  word  puzzle.  We  found  a  box  of 
to  dig  up  some  facts  that  really  cuts  of  former  residences,  line  cut  i 

. ting-aling  addict  35  years  ago.  Before  throwing  i 

__ .  . . .  .-C,.! . .  away  we  thought  that  we  w’ould 

The  only  really  readable  telephone  them  through  the  paper  and  ask 

readers  to  guess  who  they  are. 
only  trouble  is  that  the  supply  of 


liBusiNESb  Tickler 


elusive  furriers  to  dry 
ment  stores,  etc. 

opportunity  to  solicit  a  cooperative  series  gwd  w 
of  advertisements  urging  people  to  send 
their  furs  to  a  reliable  exclusive  furrier. 

Storage  business  often  means  remodeling,  pany  ... 

and  that  is  an  important  item  during  the  show  the  individual 
summer  months. — H.  H.  H.,  Cleveland  where  he  stands  on  the  telephone  map? 
Press. 

-  story  I  ever  saw,”  was  a  comment  on  a 

.Are  the  photographers  of  your  city  we  published  giving  the  total  nurn- 

using  copy  liberally?  If  they  are  not, 

^  _ "  ’  some  good  ideas  and 

go  out  after  them.  Here  are  some  points 
that  should  provoke  thought,  taken  from 
a  very  human  ad  run  recently  in  a 
Shreveport,  La.,  paper  by  a  studio  of 
Shreveport : 

“Why  I  am  a  photographer — 

“We  make  somebody  happy  every  day  with 
picture.^. 

“We  are  always  looking  for  the  beautiful  in 
nature  as  well  as  humanity,  and  telling  it  with 
pictures,  parents  sending  their  children  photo¬ 
graphs  of  themselves,  lovers  exchanging  photos, 
the  business  man  telling  the  world  about  his 
goods. 

“We  are  a  visual  go-between. 

“There  is  nothing  speaks  so  loud  and  favor-  cverv  lUU 
ably  as  good  pictures. 

“Why  shouldn’t  we  love  our  profession  when 
it  is  such  a  valuable  medium  in  every  walk  of 
life? 

“We  are  always  at  your  service — we  will  do 
our  part — yi.u  do  yours.”  A.  W.  Roe.  _ 


DOUTINl  iiusiness 
i«  important,  but 
ft- smother  all  the 
rreative  farulties  of 
“  newspaper  execu- 
convert  him 
into  a  mere  drudge. 

Clever  is  he  who 
can  delegate  routine 

responsibility  to  na-  _ _ 

lurally  uncreativf  people.  Imagination  arm  yourself  with 
i-  the  great  motor  of  business  life,  but  it 
needs  freedom  ol  action. 


ber  of  calls  any  individual  was  entitled 
to  by  the  year’s  average,  the  length  of 
time  he  talked,  the  time  of  day  he  those 
for  conversation,  and  what  section  of  the 
city  seemed  to  bear  the  brunt  of  his  gas 
attacks  at  various  hours.  Find  which 
sections  of  the  city  talk  oftenest — and 
longest.  -Are  they  any  more  talkative 
than  10  years  ago?  .And  how  can  a  man 
be  peeved  for  getting  a  busy  line,  when 
there  are  6598  other  people  talking  at  the 
same  moment  ? — G.  M.  Kilbourn,  Dallas, 

Tex.  - - - 

How  are  time  payments  of  lots,  homes, 
automobiles,  washing  machines,  etc.,  go¬ 
ing  in  your  city?  How  many  people  out 
who  buy  such  articles  on 
the  time  payment  plan,  keep  up  their  pay¬ 
ments?  W  hat  are  some  of  the  most  in¬ 
teresting  experiences  of  time  payment 
finance  companies  with  people  who  buy 
on  time? — Frank  H.  Williams. 


Now  Ready  for  Release 


SPHERE  is  a  firm  in  Minneapolis  that 
just  featured  a  novel  stunt  from 
which  newspapers  got  much  advertising. 
The  store  offered  a  baseball  to  buyers 
of  boy  shoes  on  certain  days.  There 
are  a  lot  of  variations  of  this  stunt  which 
advertising  departments  could  suggest  to 
various  retailers  as  a  business  stimulator. 
— G.  Smedal. 


Ella  Cinders 


This  new  comic  strip  has  won 
immediate  recognition. 

If  your  territory  remains  open, 
we’d  suggest  that  you  wire  at 
once  for  terms. 


The  great  motoring  season  of  the  year 
has  begun.  Xow  is  the  time  to  run  a 
page  or  so  devoted  entirely  to  motor  ac¬ 
cessories.  <jet  the  shops  to  advertise  all 
the  latest  appliances  that  make  driving 
saier,  more  comfortable,  and  more 
ecorifimical. — C.  E.  Pellissier. 


Metropolitan  Newspaper 
Service 

.Maximilian  Elier,  Jr.,  Gcnl.  Mgr. 
150  Nassau  Street,  New  York  City 


Many  railroads  are  discussing  abandon¬ 
ing  branch  lines  because  of  the  inroad  of 
automobile  busses,  leaving  many  com¬ 
munities  strandetl.  Dailies  in  Xew  Eng- 


One  society  editor  when  learning  of  \\'e  have  a  reporter  who  each  week 

approaching  nuptials  and  in  writing  mar-  writes  an  imaginary  telephone  conver- 
riages  turns  over  the  item  to  the  circula-  sation  Ik-tween  two  girls.  In  this  conver- 
tion  department.  A  few  complimentary  sation  they  casually  mention  the  service 
pai^rs  containing  the  marriage  write-up  or  something  sold  by  six  non  competing 
and  a  subscription  blank  usually  results  hmis  such  as  picture  show,  drugstore, 
in  a  subscription  L.  J.  Jellison.  drygoods,  jewelry  etc.  The  feature  was 

;  easy  to  sell  to  the  merchants  and  goes 

“Meet  Our  Service  Men”  might  be  the  over  big  with  the  readers. — R.  E.  Hard- 
heading  over  a  page  of  ads  of  local  con-  away. 

cerrs  carrying  pictures  of  their  outside - 

men  who  call  on  customers  for  the  pur-  -.d  -  -i  i- 

pose  of  making  repairs,  adjustments,  etc.  Remain  m  Journ.h.m 

The  training  of  these  service  men,  length  Seventy-four  per  cent,  or  377  of  the 
of  experience,  etc.,  could  be  featured.  570  men  and  women  graduated  from  the 
The  concerns  which  would  come  in  on  University  of  Missouri  School  of  Jour- 
such  a  proposition  would  lie  radio  dealers,  nalism  since  its  founding,  are  engaged 
phonograph  dealers,  washing  machine  in  active  journalistic  work,  either  in  the 
dealers,  etc.— Frank  1 1.  Williams.  eelitorial  or  advertising  departments  of 


FLASHLIGHTS  OF 

FAMOUS  PEOPLE 


Pictorial 
Celebrity  a  Day 
Series 

Give*  your  readers  a  "Face 
to  Face”  with  over  three 
hundred  folk  who  are  do¬ 
ing  things  worth  while. 

A  Business  Builder 
For  Your  Paper 


Means  of 

Increasing 

Classified 


Write  for  Particulars 


Joe  Mitchell  Chappie 

THE  ATTIC 

WAUJORF-ASTORIA,  NEW  YORK 


Associated  Editors,  Inc 

440  S.  Dearborn  Stv  Chicago 


BY  UNITED  PRESS 


■An  increasing  amount  of  fur  storage 
business  is  being  diverted  from  the  ex- 


The  Story  Is  Told  by  Junie 
The  Picture  is  Drawn  by 
Jup 

It  is  the  Work  of  a  Famous 
Writer  of  Bedtime  Stories 

JPrile  for  Samples 

The  McClnre*Newspaper  Syadicale 

373  Fourth  Avenue,  New  York  City 


RrBmdngwidSu^lktaftftn 
Maroatisnal  News  Scawiec 
WatU  ViABm,  tttm  ToA 


UNITED  PRESS  ASSOCIATIONS 
World  Boildinf  New  York 


vama 


THE  KEYSTONE  STATE 


IS  AS  APTLY 


TERMED  THE 


BACKBONE 


Pennsylvania  industries  are  the  backbone  industries  of  America. 

Pennsylvania  coal,  Pennsylvania  steel,  Pennsylvania  oil,  Pennsylvania  textiles,  Pennsyl¬ 
vania  chemicals — these  monster  industries  require  millions  of  skilled,  well-paid  workers 
— whose  aggregate  buying  power  is  tremendous. 

Pennsylvania  ranks  first  in  pig  iron  industry,  producing  39.3  per  cent  of  the  tonnage 
of  the  country.  The  tonnage  of  drawn  iron  and  steel  wire  constitutes  35.7  per  cent  of 
the  total  iron  and  steel  wire  production  in  the  United  States. 

Pennsylvania  produces  over  15  per  cent  of  all  textiles  produced  in  the  United  States. 
This  ranks  the  state  first  in  the  United  States  in  this  held.  Pennsylvania,  the  original 
hosiery  state,  leads  in  this  held.  It  contributed  34.4  per  cent  of  the  quantity  and  40.5 
per  cent  of  the  value  of  all  hosiery  made  in  the  United  States. 

Pennsylvania  leads  in  the  value  of  silk  textile  production,  third  in  fur  felt  hat  industry; 
leads  in  manufacture  of  leather;  third  in  chemical  industries;  fourth  in  value  of  pro¬ 
duction  in  petroleum  rehning. 

It  leads  all  states  in  the  production  of  anthracite  and  bituminous  coal  (one-third  of 
total),  limestone,  sandstone,  clay,  basalt  and  slate.  Pennsylvania  produces  over  one- 
third  of  the  cement  of  the  countr>%  leads  all  states. 

Cultivate  Pennsylvania  as  the  market  for  your  goods.  Get  to  the  people.  Tell  them 
all  about  your  goods  and  your  representatives. 


ese  are  the  dailies  to  use  for  your  message 


**Allentown  Call  . (I 

**Allentown  Call  . ( 

tt Beaver  Fall*  Tribune . ( 

ttBIoomsburg  Press  . (? 

**Cheeter  Time*  . ( 

ttCoatesville  Record  . ( 

•‘Connellsville  Courier . ( 

Easton  Express  . ( 

**Erie  Times  . ( 

Harrisburg  Telegraph  . ( 

ttHazleton  Plain  Speaker. .. .(E) 
ttHazleton  Standard-Sentinel.  (M) 

**Mount  Carmel  Item  . ( 

**Oil  City  Derrick  . (] 

**rott*viIle  Republican  and  Morn¬ 
ing  Paper  . (E&l 


**A.  B.  C.  Statement,  March  31,  1925. 
ttCovernment  Statement,  March  31,  1925. 


mo/e  space  in 
t  '4  tha^fn  any  other 
vening  newspaper:^ 

fan  Motors  Meritaa  Fabric  ^dy 
Michclin  Tire, -Co. 
'Moon,  i 

Morse  Cltain  Co.  ' 
J^lotor  Itnprov.<ment 


Selling  Automobil 
;•  in  New  York 


^f^-kley-Maslin 
^  Machine  Co. 
T'.uick 
Cadillac 

Caspar  Oil  CorgL^ 

Chandler 

Chrysler 

Cleveland 

Cole 

Copp  Smiles  Cou 
Du  Pont 
UurwyllSn  Co. 
Dusenbcrg 
Essex  ' 

Farrell  Auto  Co. ' 
Flint 
Franklin 
Gardner 
Glidden-Buick 
Corp. 

Goodrich  Rubber 


■mIar  after  year  more  automobiles  are  sold  in  New  Y 
in  any  other  market  in  the  world. 

And  y^'ar  after  year  manufacturers  of, automobiles,  ti 
^  and  accessories  place  The  Sun  first  among  New  Y 
•jjj  evening  newspapers  when  advertising  their  products 
^  the  pepple  of  this  great  market.  j 

i  '  i 

f  '  . 

V  The  fSun  produces  results  for  automobile  advertij 

*'  because  it  is  read  by  people  who  have  the  means  and  j 

'  inclination  to  respond  to  automobile  advertising;  bec^ 

^  ilireaches  the  entire  family;  because  its  circulation  is  c 

centrated  in  the  New  York  Sales  Area;  because- 

Wednesday  Automobile  Section  affords  the  advertiser 

excellent  opportunity  to  present  a  strong  mid-week  si 

announcement.  , 


Nash  < 

N,  Y.  Dfehco  A^d 
.  Enamelihg  C<jT*' 
O^Wiipd  1 
01dsm?5liile  » 

Pickard  'A 

Paig^  i* 

I'pcrje.ss  I 

Pierce- Arrow  .  I , 
Pt^rtner  Motgr 
Czflr*  Co.  ' 

Prest-QiJ^te  ; 
Reo^-.^f  C#'\ 

ReflWt'qi  Wash 
Polish  Co.  ^ 
Rlckenbacker  f 
RplUn  j 

Rolls  Royce  t 
Roskam,  I.  C.  p 
Ryan  Hughes 
Saurer  Trucks  , 
Stanley 

Stearns-Knight. 
.Sterling  Top  Sc 
Equipment  Cb. 
Stndebaker  \ 
Stutz  , 

U.  S.  Axle  Brake 
Corp.  .  / . 

\"eedol  t 

Velie  i 

Victor  .\uto  Tffe 


Gray 

Havnes 

H.  C.  S. 

H  udson 
Hupmobile 
Irving  Autoihatic 

Radiator  Shutter 
Jewett  ^ 
John^^on  Equalizers 
Jordan 
Kissel 

T.ambert  Trublpruf 
Tire  Co. 

I. ee  Tire  Co. 
T.ocomobile 


In  1924  The  Sun  published  565,922  lines  of 
Automobile  Display  Advertising — 255,190  lines 
more  than  the  next  New  York  evening  news¬ 
paper. 


During  the  first  five  months  of  1925  The  Sun’s 
lineage  in  Automobile  Display  Advertising  was 
larger  than  the  combined  lineage  of  the  next 
two  New  York  evening  newspapers. 


White  Trucks! 
Wills  Sainte  Cl; 


laire 


The  following  advertisers  of 
Automobiles,  Tires  and  Ac¬ 
cessories  also  used  The  Sun  in 


The  characteristics  that  make  The  Sun  so  productiv| 
medium  for  automobile  advertisers  are  characteristics  i 
make  it  productive  for  all  advertisers  of  high-gn 
products. 


Kings  County  Puick 
La  Fayette 
Lincoln 
Marmon 

Motor  Car  E.xchange 
Overland 

Park  Central  Motors 
Wm.  Parkinson 
Motor  Sales  Co. 
Schebler  Carburetor 
Standard  Oil  Co. 
Star 

Times  Square  • 

Auto  Supply  Co. 
U.  S.  Rubber  Co. 
Willys-Knight' 


Apperson 
Autocar 
Auto  Show 
Chevrolet 

Continental  Motors 
Corp. 

Dodge 

Durant 

Elgin 

Fedval  Trucks 
Fiat 

Firestone  Tires 
ForJT 

International 

Trucks 

Jandorf  Automobile 


NEW  YORI 


280  BROADWAY 


